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Takes 50% Less Space 
¢ Your Stock is a Display 
¢ Nothing to Weigh 

* Nothing to Wrap 

* Easy to Inventory 

* You Sell More 

e You Profit More 


NOW ATLAS brings you a newer, better way to mer- pound packages... all well worthy of 
chandise common and finishing nails. prominent display. You operate on your 
Customers serve themselves. No more regular margin... but can net twice as 
bulky bins or kegs. No more costly much money and save time, space and 
weighing and wrapping. And no more effort. 
difficult inventory. 





These sturdy sleeve boxes are 
shipped in corrugated containers, 
net weight 54 pounds. 


Now you can have 10d and 8d common 
and finishing nails in se/f-selling two- 
pound packages .. . 6d and 4d in one- 











Available about July 15. Write for complete information and prices 


ATLAS TACK CORP. 








now you can make a major department of 
outdoor products with these new... 


duncan Hines, 
: ee SS eee ey 












12 MODELS 
femme [eles ; 
FROM 


e An Accepted “Selling’’ Name e Beautiful, New and Different Designs 
e Many “Stand-Out” Selling Features e Wide Choice in Design and Popular Price Range 


LITTLE BROWN LITTLE BROWN 
SUES CHESTS 


LGeich 





MANY 
SIZES AND 
MODELS TO 
CHOOSE FROM 














e Little Brown Jug with a New “Sculptured” Design. 
e Truly Premium Products of America's Foremost Maker of Jugs and Chests. 

e Jugs and Chests with Double Thick Insulation that Holds Hot or Cold Longer 

e Both Have New Sparkling Beauty — New Features Galore e Brand New Streamlined Two-Tone Color Styling 


HEMP AND COMPANY INCORPORATED 
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RUUND SMOOTH CHAIN SAW FILE } 


greatest file news in 10 years 
for your chain saw customers! 


This new file was tested against other leading 
hles by chain saw manufacturers. To make 
sure the tests would be impartial, all files were 
unbranded. In every case the new Nicholson 
Round Smooth won hands down: 


SMOOTHEST-FEELING 
FASTEST-CUTTING 
BEST-FINISHING 


The secret’s in the tooth structure 


Expert filers report the new Nicholson Round 
Srnmooth Chain Saw file cuts with a pleasingly 
crisp action .. . finishes chain teeth to razor- 
like sharpness for fast, smooth woodcutting... 
dresses teeth uniformly for long chain life. This 
is a remarkable combination of features to find 
in one file. It results from extensive research 
and development in the engineering laboratory 
of Nicholson File Company—the world’s fore- 
most file manufacturer. 


Order Nicholson Round Smooth files by these numbers 
from your chain saw supplier: 
183—3 16” diameter 185—5 16” diameter 
184—1 4° diameter 186—3 8” diameter 
189—9 32” diameter 





10 MILLION READERS will see the announce 
ment of this great new file in The Soturday Evening 
Post and leading farm and lumber publications. 
Many cre your customers. Tie in and cash in | 
by featuring this file on your counter. ohPhe, NICHOLSON FILE CO., 25 Acorn St., Providence 1, R. I. > 


2 ¥.8.Aa + in Canada’ Nicholson f ile Company of Canada Lite . Port Hope, Ontario 
* * * 


Ask your chain saw supplier for these files 
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Sell These Chains This Month 


e You can make a good profit by making it These attractive packages bear clearly legible 
easy for your customers to fill their Summer identification on their labels. They are their 
chain needs quickly and conveniently in your own invitation to buy. Remember, nearly all 
store. Give a prominent display to your your customers need one or more of these (and 
American Chain packaged items pictured other) chainitems now. Make their buying job 
above and listed below. easy and pleasant. A good store display does it' 
















[ |] Tenso Porch Swing Chains [ |] ACCO Steel (Safety) Chains 
[ |] American Sash Chain [ ] Tenso Dog Runner Chains 
[ |] ACCO Steel Jack Chains [ ] Tenso Tie Out Chains 

| | ACCO Cotter Pins 


ORDER THESE CHAINS NOW 


| ] Display Rack and Chain Assortment [ | Tenso Cow Ties 
[_] Tenso Kennel Chains [ |] Tenso Halter and Dog Chains 
[ |] ACCO Repair Links and Assortments 








Order from your Distributor 


ACCO American Chain Division 
SS AMERICAN CHAIN & CABLE 


tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit 
¥ \ *Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 


acht . » £e . . - > 
*Portland, Ore.. *San Francisco, Bridgeport, Conn 
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Just Among Ourselves 


There are many angles ot 











The growth of various types of merchandising plans and programs sponsored 
by wholesalers is giving dealers a few problems in deciding what they should 


do about these proposals. The ultimate measure of any plan is, does it build profit- 


able volume and bring more people into your store’ 


If it does these things for you, then it has merit in your specific circum- 
stances. On the other hand, while a plan may be good for you, it might not be 


worthwhile for another dealer down the avenue. Each proposal must be weighed 


in the light of what it will do for your store 


it is very unfortunate that too many decisions on wholesalers’ plans are being 
made on the basis of price alone. The supplier that offers the biggest price 
concession, either in rebates or in freight allowances, is too often given a store's 
business, although in the long run the price advantage may be wiped out by 
other considerations 


For example, how completely does the wholesaler ship an order’ I[f you ge 
your orders in with a large number of outs and have to place the order again 
with another source, the sales you lose by the delay can cost you more than any 
price concession. This factor should certainly be given careful thought in 


making any decision; the wholesaler that ships your orders with the few 


ae 


outs is making an important contribution to the success of your store 


Another important consideration is what kind of delivery will you get? Ve 
few stores are organized to allow a two-week interval hetween ordering ana 
receiving the goods. It would be helpful in reducing distribution costs if tha 
sort of arrangement could be used, but unfortunately hardware stores just are 
not organized to get along on that arrangement. Thus, delivery schedules have 
definite value to vou and should be weighed in coming to a decision. Erra 


deliveries can cause vou lost sales 


When you come to the big question of dealer service, the problem become 
especially complicated in considering the various proposals. Here again, the 


specific needs of your store are what count 


But in the consideration of any proposal, keep in mind that more profit 
lost in hardware stores through being out, or being unable to handle a peak 
load, or being unable to supply an item in the time required, than is ever earned 
DY a price concession A plan, to be of value to you, must fit into your ow: 


needs with a minimum of disturbance and a minimum of vour time 


You can make more money out of time spent in improving your store opera 
tions than time spent in working out price deals 


The old axiom tells us that there’s more than one way to do any job. It is 
equally true that there’s more than one way to wholesale hardware successfully 
jut, from a dealer's viewpoint, price alone does not make a method good for 
him. 


Probably every dealer in the country has, right now, some kind of a proposa! 


from a wholesaler in front of him. Deciding what is the best thing to do with 






Informal Editorial Comments 


By W. A. Phair 
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Just Among Ourselves |. 





informal editorial comments 


these proposals is not easy. But it is a well and long-established fact that the 
lowest price is not always the best price... for you. 



















* 
uc 7 
lake it easy... 
Whenever competitive conditions develop, as in the present period, there is _- 
always present a group of self-appointed experts on hand to tell us what must ) 
be done to meet the competition. Too often these experts do not truly understand . 


the problems involved. But sometimes they do influence our thinking. 


| grant that as times change, we, too, must change. But let’s make the changes 
based on experience and facts, and not on guess work or personal assumptions. 
We have this situation today in the retail hardware trade. Quite a few folks 
have been outspoken in warning that the independent store should change its 
ways and pattern itself after the chains, or after the promotion-minded appli- 
ance stores, or the variety stores. etc., etc. 


What these people completely overlook is that the stability of the independent 
hardware store over the years is based on the fact that hardware stores are 
different. If you attempt to force hardware stores into the pattern of other types 
of store, you may seriously reduce their stability 
Take the subject of short lines. There is a vocal group that tells us that we 
should carry only the few fastest moving items in a line; we must throw out 







everything else. Depend on high turnover for profits, they tell us, just like the 
supermarkets and the chains. 


In the first place, it takes more than a mere personal desire to make a hard- 
ware store like a chain store. It demands an entirely different management 
concept; it requires an entirely different promotion and buying technique. You 







cant just wave your hand and change an independent store into a chain-like 


store. 











Sure, quite a few hardware stores these days carry a lot of stock that could 
well be dropped. Let’s drop the shelf warmers, but let's not forget, either, that 
one of the attractions of a hardware store is that most of its customers believe 


that when they want an item of hardware, thev’ll be able to get it from the 





independent hardware store. Sears won't have it, unless it’s a very common 
item. Short lines may be good for Sears, but they are not necessarily good 


for 






hardware stores. 





SO before we try to change our stores too radically, let’s test all these ideas 









gradually. Keep those that work, and promply discard those that are for other 
types of stores. And the next time someone tells you that you should run your 
store the way they run appliance stores, or variety stores, etc., show them these 
figures on bankruptcy cases. 


Dun & Bradstreet reports that business failure, per 10,000 stores, for various 





retail outlets in 1954 was as follows: Appliance, radio and television stores, 106; 










sporting goods, 105; lumber and building materials, 54: camera stores, 47: 
gift stores, 46; drug stores, 50. 





What was the hardware store failure rate? It was 21. or one-fifth the bank- 
ruptcy rate of the appliance stores. 


Now it seems to me to be just common sense, that if, for example, the appli- 
ance store operators had the best system, they wouldn’t be going out of busi- 
ness so fast. And it certainly seems equally true, that despite all the criticism 
directed at hardware stores, there must be something fundamentally sound in 
their methods to be able to maintain such a low business failure rate year 
after year. 
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NEW Complete, Compact 


Key Cutting Department 
NOW- WHILE YOU WAIT in 1 Unit 
aaa . Want to make key-cutting really pay off? Here’s how .. . 


f <c%? ; . 
a) latch on to ILCO’s new rotary key blank display with 
Monitor Key Cutting Machine in one compact, attractive 
unit. 






















Eye-catching, revolving display board holds 126 doz- 






en blanks. ..each hook clearly marked with number of 
blank and make of lock .. . you can’t go wrong. New ILCO 






Monitor Key Cutting Machine, designed specifically to 






meet the requirements of the hardware dealer, is small, ac- 






curate, easy to operate, has adjustable key guide and sturdy 
key gauge. 






What a combination... and what a money-maker! Your 
sales from one 7 KBA Assortment more than pays for the 






equipment and gives you a handsome profit to boot. 







YOU CAN BUY IT FOUR WAYS: 











No. 4184CD Monitor Key Cutting Machine, 
complete with motor; rotary display board; 7 
KBA key blank assortment (1 doz. each of 102 


most popular key blanks). Bench space 19 in. 








x 12 in. 






Total height of 
complete unit 
34 in. 





No. 3184CD Same as above but without blanks. 






No. 9 KBA Same as 4184CD but without Moni- 


tor machine. Unit is mounted on four legged 







stand. Bench space 12 in. x 12 in 






No. 2 RKB Same as 9 KBA but without blanks 








If your jobber cannot supply you, 
write us for full information. 


ya, 
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NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Fair Trade Repeal Hits Snag; 
Capehart Offers Stronger Law 


Federal Fair Trade laws are safe for this year. 
Congressional leaders have decided that there’s not 
enough public support for repeal now. 

Rep. Emanuel Celler (D., N.Y.), foe of fair trade 
and chairman of the House Judiciary Committee, says 
his group will not push for repeal now 

“If those seeking repeal want it, they will have 
to propose it,” he comments. But he warns that re- 
peal moves will be made in the future, maybe in 1956, 
an election year. 

Legislation to toughen the fair trade laws has 
been introduced by Sen. Homer E. Capehart (R., 
Ind.,) and backed by the American Fair Trade Coun- 
cil. It would make it a legally unfair method of 
competition for a manufacturer to sell fair-traded 
merchandise to discount outlets. 

Merchants could seek court orders against such 
dua! selling practices, and could sue for three times 
the actual damages they suffer. 

On another front, the District of Columbia Commis- 
sioners have again opposed Fair Trade for the Capital. 


OUTLOOK—There will be some fair trade 
fights in this session of Congress. Strong 
e grass roots support for the Cape hart Bill to 
strengthen fair trade could help head off any 
repeal moves. 


Delay in Wage-Hour Extension 
May Bring Fight, Limit Rate 


The fight of hardware dealers and other merchants 
to block extension of the minimum wage law to retail 
and additional warehouse employees has not yet been 
won, despite an apparent victory. 

A decision of the House Labor Committee not to 
consider extension of coverage this year may be legiti- 
mate, or it may simply be an attempt to force the 
Administration to campaign actively for the extension. 

While a legitimate decision limits the possibility 
that the extension will be voted this year, it does 
not rule it out altogether. The Senate Committee has 
been holding hearings on extended coverage, and could 
force the issue if it wants to 


10 


Lack of pressure for extended coverage will proba- 
bly mean, also, that the present 75 cents an hour 
minimum will be hiked 5 or 10 cents more than ap- 
peared likely earlier. A hot fight over extension of 
coverage would tend to hold down the amount of the 
increase. 

It’s a good bet that if extension is dropped, the 
minimum will go to $1.05 or $1.10 an hour 


OUTLOOK—While odds are agaist any 
extension of minimum wage coverage this 
> year, it will take continued pressure by op- 
ponents to make sure. Next year, retatning 

the retail exemption will be tougher. 


Booming Business Fosters 
May Bring Fight, Limit Rate Hike 


Tax cuts in 1956 are a good bet if business con- 
tinues at the semi-boon clip of recent months——and 
most economists think it will. 

Tax cutting moves next year will take several forms 
One proposal will be for a flat cut for individuals and 
a reduction in the corporate tax rate from the present 
52 pet to about 50 pct, blocking the scheduled auto- 
matic drop to 47 pct. 

Another plan will be to repeal all excise taxes, 
which yield about $5 billion a year. A variation on 
this will be to repeal most excises except those on 
admissions, liquor and taxes, and similar “luxuries.’ 

A third proposal, sponsored by Rep. Noah M. Mason, 
would replace present selective excise taxes with a 
general 5 pct tax on all manufactured goods, except 
food and drugs. This plan has been introduced this 
year, but will not make the grade. 

Retail spokesmen oppose the Mason proposal on the 
grounds that such taxes pyramid—a 10 pet tax be 
comes an 18 pct tax at retail, they say. 


OUTLOORNR Probable outcome wu fhe 
j 


tax reduction bill to give some relief 

» te individuals and business, and some ¢. 
far reductions The ete ct well he to Spur 0 
ness and improve profit margins. 


Continued on page 110) 
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EASY TO INSTALL 


EASY TO CONCEAL FIRE RESISTANT 


NEw Mwiset s ECURE-ALL SAFE 


safety-deposit box security for the home 


CT ti melelelilelMioMil Melia 

trend is the KWIKSET SECURE-ALL 
residential wall safe. Built to fit 
conveniently in any standard 4” wall, 
between 16°’ studs, the KWIKSET 
SECURE-ALL SAFE offers builders an 
outstanding low-cost sales feature 
for protecting home owners’ papers 
and valuables against fire, water 
and theft. The KWIKSET SECURE-ALL 
SAFE is made from heavy gauge 
steel, with thick high-temperature 
thermal insulation on all sides. 

It locks securely with a flush pin 
aslel(-tmleld diileMisl laurel iia) 

and can be easily instollled in closets, 


behind pictures of drapes. 


For further information, write 
KWIKSET SALES AND SERVICE CO. 


Anaheim, California 





WATER RESISTANT THEFT RESISTANT 


eet 


int 


Wide Measuring Tape 
King-size White Tape, with a *, 
in. width, now is available in 6 and 
& ft lengths in addition to the reg- 
ular 10 and 12 ft lengths. Its width 
gives the tape an extra rigidity that 
enables it to be extended to almost 
its full length without bending or 
buckling. Both the 6KW and SKW 
tapes have the double marking fea- 


ture. One edge has calibrations in 
inches and 1/16 in., with 1 32 in. 
markings along first 6 in. The other 
edge has calibrations in feet, inches 
and '. in. Retail price for 6 ft tape 
is $1.49; for the 8&8 ft, $1.98. Five- 
color display case is furnished with 
every purchase of six tapes. Frans 
Rule Co. 


Fer more data circle Neo. | on postcard, 


Saw-Jointer 


Saw-jointer combination is spe- 
cially designed for users of wood- 
working equipment who need the 
additional capacity of a 42-in 
jointer bed. Unit combines the 
Delta 10-in. tilting table circular 
saw and the Delta long-bed 6-in. 
jointer. The two machines mounted 
on a single stand will fit into a 
space 374_x60 in. Unit weighs 450 


iy including motor, and is available 
in models set up for single-phase 
and three-phase operation. Saw 
cuts stock up to 34% in. thick and 
rips to the center of a 50 in. panel. 
Unit retails at $314.95, less motor 
Delta Power Tool Div.. Rockwell 
Mig. Co. 


Fer more data circle No. 2 on postcard, p. 12! 


Toy Police Cycle 
Toy Police Radar Patrol Cycle, 
Model L-951, has silver enameled 


snap-down door which closes the 


rear compartment. Cycle has chain 
drive and full ball bearing wheels. 
Fathom blue body has a white tank 
with red trim and wheels. Murray 
Ohio Mia. Co. 


Fer more data circle No. 3 on posteard, p. 


12-Cup Carafe 

Carafe Royale server doubles as 
an instant coffee maker. The 12- 
cup, heat-resistant glass decanter 
can be removed from the wrought 
iron trunnion to make instant cof- 
fee and 
warmer. 


replaced on the candle- 
Coffee is served by tilt- 
ing the decanter forward. Styled 
in gold and black with polished 


brass collar, carafe comes packayed 
in a multi-colored gift carton. Re- 
tails for $6.95. Cory Corp. 


For more data circle No. 4 on postcard. p. 12! 


Portable Hand Saw 
Portable electric hand saw, Mod- 
el 54, features narrow design that 
permits straight cutting in tight 
places ; handle 


centered directly 


over motor gives better balance 
and easier handling in awkward 
Spots ; light-weight for overhead 
cutting; high speed of 6800 rpm; 
large, oversize shoe tightens in 
front and back when bevel adjust- 
ments are being made: ball and 
needle bearings for longer life 
Saw is capable of cutting off a 2x4 
at 90 degrees. Weighing 8*, Ib., 


saw comes furnished with a rip 
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in hardware merchandise... 


FOR THE HARDWARE DEALER 





guide, i0 ft. cord with plug and 
ground wire, 5%; in. diameter 


blade and instructions. LKetatis tor 
Mall Tool (0. 


For more data circle No. 5 on postcard, p. 121 


$59.95. 


Ventilating Fans 
A new line of Miami-( arey fans, 
LO in 


white ename!l 


avVaHavDie In & 


offered in 


} 
iy i illes. 


and s1zes, 1s 
ehnrome or 


There 


— 


are 10 models, to 


fit a variety of tan specifications 


’ 


(hese fans, for use in the kitchen, 
bathrooms, laundry and play rooms, 
feature easy installation and clean- 
ing, and vibration-free 
Vian Dir.. Philip Carey 
Vitra. Co. 


For more data circle No. 6 on postcard, p. 12! 


operation. 


(‘ahinet 
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Portable L-P Gas Heater 
Multiple - use, 
L-P 


Infra 


portable - radiant 

the 
designed for out- 
Has a 12,000 Btu rat- 
ing and requires 1 sq ft of packing 
Heater ) 
food outdoors; 


gas heater, Perfection 
Baby, is 
doors use. 
will broil or fr 
boil 


heat cabins. boats. 


space. 
water or bes 
erages; trailers 


or tents; dry clothing or gear; and 






























































thaw motors, guns or frozen foods 
Of heavy plated steel, the heater 
features easily-handled component: 
Per 


and flexibility in operation. 


ré¢ ction Industrie S, Inc. 


For more data circle No. 7 on postcard, p. 12! 
. ~ 
Lawn Fertilizer 
Automatic fertilizer. called the 
Fert] Feeder, can use either con- 


centrated liquid or water soluble 


L nit 
svstem, 


fertilizer. attaches to any 
left 


impairing nor- 


sprinkler and can be 


on system without 


mal sprinkling operations. Made of 
gaivanized steel, the Feeder has no 
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Rack Display Cabinet 


Stair-type plastic racks are fea 
tured in a blond maple display and 
merchandising cabinet for Screw 
Mate drill - 
sinks, drill-counterbores and plug 
cutters. 
all sizes. 
rea in 


Countel 


combination 


Racks show each tool in 


There is a compartment 


rear for storag: 


Rack 

































ibinet is 14 in. high with a 12 x , 
iv in. Dase Theres s also a chart 
ind multi-color diagrams to help 


iis Two 


merchandisers double as 


explain tool 
ato. nVve 


acilities for home or snop OO} 
‘abinets and work benches 


Tools Dai T he Work 


Staniew 


t more information on these 
ucts? Then use free post 
ard on Page 121 


Sfaniew 


Fer more data circle 


No 


Ss on postcard 


p. iZzi 





een ash 
geenaer 


= MIR Wi A 





moving parts. A 4-ft. length of 
hose, which is part of the unit, 
attaches to any standard outside 


faucet. 
ily to a 


connection aft 


Sprinkler hose couples eas- 
bottom of 


(Continued on page 118) 








Sander Rental Sales Aids 


Three new sales helps for sander 






rental business include a %x24 in 





anne! printed in red and black on 








if ontinued on page 140} 
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>» Firearms Sales Time Payment Plan Set 


» Department Store Sales Continue Climb 


» Strong Business Predicted Into 1956 


Entire Winchester Firearms Line Now 
Available on Time Payment Plan 


A consumer credit plan, aimed 
at the booming leisure-time mar 
ket, will be available to the publi 
through retail dealers for the en 
tire line of Winchester firearms 
starting June 15, it has been an 
nounced by the Arms and Ammu 
nition Div., Olin Mathieson Chem 
ical Corp., New York. 

Winchester’s 


Time Payment 


Plan has been designed for its 
Winchester taking 
the credit risk. It costs dealers 
nothing to participate and the 
dealer assumes no liability. 


dealers with 


“We aim to equip our dealers 
with a modern selling tool, con- 
sumer declared J. T 
Boone, Winchester sales manager 


credit,” 


“We feel that a time payment plan 
would broaden the dealer’s market 
by making it possible for more 
people to afford firearms.” 

A survey 
Mathieson’s Arms and Ammuni- 
tion Div. examined the leisure- 
time market and the role of credit 
in the American economy. It was 
learned, Mr. Boone reported, “that 
the public was spending more on 


conducted by Olin 


i4 


sporting goods than ever before 
and that credit buying had 
become ‘a way of life’ to millions 


of consumers.” It was found, in 


fact, that few leisure-time items 
are bought for cash. 

Winchester developed its credit 
program in cooperation with Bene 


|Continued on page 152) 





Home Owners Meeting 
Mortgages Promptly 


Overdue paymcats on 


mortgage loans apparently) 
all-time low in 
the opening quarter of this 
year, says the 


Bankers 


reached an 


Mortgage 
Association of 
America after conducting a 
national delinquency surve) 

The survey covered nearly) 
2 million loans in every sec- 
tion of the U. S. Delinquency 
on all types of mortgages, 
including F. H. A., conven- 
tional and G. L., 
new lows. 


declined to 











Department Store Sales 

Increase 11 Per Cent 
Department store 

United States for the 


sales in the 
week ended 
May 14 were 11 pct higher than in 
the like week of 1954, reports the 
Federal Reserve Board. 


A breakdown oO! store sales 
follow +}. 
jw ia 
PA 
\{ Mia \f 
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New Business Firms 
Up Sharply in April 

Charters issued for new busi- 
nesses during April were the high- 
est in nine years, reports Dun & 
Bradstreet. New incorporations 
increased 14.4 pct, to 11,756 as com- 
pared with 10,272 for April, 1954 
Incorporations for the first four 
months were 49,723, the highest on 
record for the period and 27.9 pct 
ver the same 1954 months 
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Check these four money-making 
~ reasons to stock and sell RB&W 


eee me Rew nS mn AEN I 


Handy Man Kit 





* 


SAVE TIME AND PRODUCT LOSS in your store with these new BOOST UNIT SALES with RB&w’s pace-setting Handy-Man 





stronger RB&W packages. No spillage or breakage. Made of Bolt and Nut Kit. Here’s an easy way to save customers 
rigid kraft-board with the larger sizes corrugated, their time. It’s a natural for the booming Do-It-Yourself market. 
upside-down design (another RB&W first) makes handling It’s this kind of profit-building merchandising that keeps 
easy, fumbling next to impossible. Oversized labels speed RB&W the best-known brand of fasteners, according to all 


product identification. surveys. 












ahs 


INSURE CUSTOMER SATISFACTION with industry’s broadest 
line of high-quality fasteners. With RB&W carriage bolts, 


FIRST CHOICE OF COUNTERMEN is this easy-to-use RB&W 
catalog. Double-tabbed for instant reference, it’s jammed 






with facts on RB&W fasteners — the complete quality line. machine bolts, lag bolts and stove bolts, you can fill all 
Leather-like cover protects contents, adds years to its life. orders promptly. Stock up on RB&w fastencrs today. Russell, 
Includes illustrations, applications, dimensions, physical Burdsall & Ward Bolt and Nut Company, Port Chester, 


properties, sizes and prices on all RB&W products. New York. 4.15 





yw RUSSELL, BURDSALL & WARD 





109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


Plants at: PORT CHESTER, N.Y.; CORAOPOLIS, PA.; ROCK FALLS, ILL; LOS ANGELES, CALIF. Additional sales offices af: ARDMORE (PHILA.), PA, 
PITTSBURGH; DETROIT; CHICAGO; DALLAS; SAN FRANCISCO. Soles agents af: NEW ORLEANS, DENVER, SEATTLE. Distributors from coast to coast. 
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their recent 


CINCINNATI PAINT-STORE MANAGER 


‘This aer 








por ysiet? 


ater r 


Bless ahF 
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How Window Displays and 
Manufacturer's Sales Aids Helped 


Mr. Kimbrell of Paint Headquarters 
is quick to point out the success of 


promotional push on 





Why It’s Important to Follow Directions 


aerosol product you sell, and you'll 
also find your salesmanship more 


One of the chief reasons people have 
taken to aerosols so enthusiastically 
is that they've found 
pensed products are usually 
effective. 

You can help your customers make 
the most of this extra effectiveness by 
drawing their attention to the direc- 
tions on the label. Make yourself fa- 
miliar with the instructions on every 


aeroso!l-dis- 
more 





16 


Permite Spray Enamels. “From Alu- 
minum Industries, the manufacturer, 
we obtained attractive self-service 
display racks which we set up on 
counters,”’ he says. ‘At the same time 
we put a big display and a pyramid 
of Permite aerosols in the window. 
“Each rack in the store offered a 
packet of free color charts, which the 
manufacturer supplied. And they 
were a real attention getter and sales 
stimulator. Once that display in the 
window lured the customer into the 
store, and the color chart showed her 
the effects she could 
selling job was more than half done.”’ 


achieve, my 


too. 
This is particularly true 


effective, 


products such as aerosols. Study the 
labels and the manufacturers’ litera- 
ture so that you know how aerosol 
products should be used for the best 
results and for safety, and pass this 
information on to your customers. 






with newer 






TELLS WHY 


sol paint 








for Best Results 


You might find it interesting and 
helpful to know that by far most 
aerosol products get their “push” 
from a Du Pont ‘Freon’’* fluori- 
nated hydrocarbon propellent. You 
and your customers are the ones who 
manufacturer uses 
the finest 


aerosol 


benefit when a 
safe products 


for 


these pure, 
propellents available 
products. 
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sold out in 4 weeks!" 


Report from Mr. Paul Kimbrell, Manager of 





Paint Headquarters, Cincinnati, Ohio 
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U. &. PAT. OFP 
SAFE PROPELLENTS 
*" F ren: is Du Po 


; reefer 
w sfa j inated 


EK. Il. du Pont de Nemours & Co. (In: 


( s registered trade-mark 


irocarren prepelle nfs aeroso! produc ta “Work Made Kasier : 





Nar 


Store 





"Ss © 6 eat oF 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


Address_ 
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MAIL COUPON TODAY FOR FREE PAMPHLET 
You'll find interesting information about a wide variety of aerosol 
products in Du Pont’s pamphlet ““Work Made Easier.’’ Find out 
how many aerosol products are sold annually, 
ing is ideal for so many household and personal products, and what 
new aeroso! products are being developed 


‘We stock the complete line of twelve 
Permite Spray Enamel colors manufa¢ 
tured by Aluminum Industries, and our 
recent experience with their Mirror 
(Chrome Aluminum shows how these 
products can sell. Four weeks after we 
set up our special displays on Permit 
paints, | sold the last can of our origina! 
stock. One reason for this particular 
color’s popularity is that it makes an 
excellent rust inhibitor. 

“But the chief factors, I think, were 
the same ones that have made all aeroso! 
paints big sellers. Aerosols are quicker, 
less messy and less tiring to appl, 
and those are the sales points | rely on 
when I’m talking to custome: 

‘“T’ve made myself familiar with the 
products I handle, so | can answer a 
customer's questions by demonstrating 
how easy it is to work with aeroso! 
paints. If a question of price compari 
son arises, I point out that with an aer 
sol paint you don’t have to buy brushes 
and thinner... and you don’t have all 
ihe work of caring for brushes 

“One thing that helps us get sales 
another store might miss is keeping the 
full line of twelve Permite colors in stock 
Only the other day a woman told me 
she had tried all over to get an aeroso! 
paint in black for wrought tron furnm 
ture, and couldn't find it until she came 
to our store. 

“And she knew she wanted an aerosol 
paint, too wouldn't let any of the 
other stores sell her anything else. Like 
most amateur painters, sheenjoys paint 
ing without muss, fuss and elaborate 
preparations " 


why aerosol packag 


Send this coupon to: 


Room 11500 Nemours Building, Wilmington 98, Delaware 


Please send me your free pamphlet with information that can help me sell mors 































TOUGH, WATERPROOF VINYL 
PLASTIC RESISTS MOISTURE! 


THIN, TOUGH, STRETCHY— 
CONFORMS TO ANY SURFACE! 











MENDS SPORTS EQUIPMENT 
OF ALL TYPES IN A JIFFY! 


SATIN-SMOOTH SURFACE 
FOR TOOL-HANDLE GRIPS! 








HIGH DIELECTRIC STRENGTH; 
UL APPROVEDiI 


MENDS ALL PLASTIC 
AND RUBBER RAINWEARI 








Remember—of all the electrical tapes on the market 


REG. U.S. PAT. OFF. 


today, only one... SCOTCH 33 Plastic Tape 


BRAND 


...1S making new customers for you by advertising new 


uses regularly in thirteen leading national magazines. 









¥2" x 150” rolls: your cost, $3.12adozen... your profit, $1.56! 


%" x 260" rolls: your cost, $6.32 adozen... your profit, $3.16! 





THE TERM “SCOTCH AND THE PLAID DESIGN ARE REGISTERED TRADEMARKS OF MINNESOTA MINING ANO MFG. CO ST. PAUL 6. MINN. EXPORT SALES OFFICE 
BW PARK AVE... NEW YORK 16. N.Y. IN CANADA. P.O. BOX 75). LONDON. ONTARIO 
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Comin 


...and 


GOOD HOUSEKEEPING, 
HOUSE AND GARDEN, 
FAMILY CIRCLE, 


HOUSE BEAUTIFUL, 
SUNSET AND EBONY 








ULTRA MODERN 


Coupon, worta $2 i f 












with each Canaramic 


Xe 1" of Poppy Cannon's 
. famous Cookbook. 


a A regular $3.00 value. 
Now Dazey gives you the ultra modern Canaramic 
4 - . 
YOU GET THIS we ... plus the greatest advertising and merchandis- 





ing promotion ever done on any can opener. 
BEAUTIFUL DISPLAY wth i " , ip OF , 
Starting with Life and six other leading magazines, 
f jee y Dazey’s big consumer campaign will really ring 
up sales! For all the facts on the great new 
with every dozen ' — . 
Dazey Canaramics «= Canaramic, contact your local distributor 
you buy! Ra a or write us direct! 
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Be swre to see us at Atlantic City — . Louis 7, Mo. KITCHEN AIDS 







Booths 233 to 235 
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DRAINBOARD MATS 

1104—~Size: 16" « 17” 

1106—Sizge: 16" «2 14° 

Colors Red, white, morbleized biock, 
corcipmmk, chartreuse 


yellow, green, 


TWIN SINK OIVIDER MAT 

122 Size: 104%" « 14” 

Colors Red, white, meorbleized biock, 
corcipims:, Chortreuvse 


yellow, green, 


- 


« 28° 


FLOOR MATS 
‘ 1415—Size: 174" 


6—Size: 18” « 32° 
416—Sice, 18° « 34" 
Nos. 1415, 1416 howe sponge rubber insert 
_olors Marbleized red with white, yellow with brown. 


green with white, block with white 


TWIN SINK DISH DRAINER 
6006—Size: |2%4" « 14%" « 5%" 


Colors: Red, white, yellow, green, corcipink, chortrewe 


SINK STRAINER 
orge 
yetow, green 


1702 theevy 


Colors: Red chortrewse 


coOro' pam 


DRAINGOARD TRAYS 
1169—Size: 16° «x 164A”. 
1170—Size: 154%" « 151A”. 
1171—Size: 16” « 20\%"...(for standard droinboords) 
1172—Size: 19" « 22\%"...(for standord drainboords) 
Colors: Red, white, block, yellow, green, coralpink, char- 


trevse 


(for short drainboords) 
.{for short drainboords) 


OE Ae) ihc  s S AROE e B Ba Ae b ato 


STOVE TOP MATS (Solid Styie) 
1302—Size: 11'\4~ « 18° 
370—Size: 16” « 20” 

Colors: Red, morbleized biock, yellow, green, coralpink, 


chortreuse 


Sis 


WALL CABINET SHELF-KUSHIONS 
161/7- 4,” 3 


61 8—Size wy” «108 
Colors: Red, marbleized biack, yellow, green, coralpink 


Plete Recks: 620) 


STANDARD DISH DRAINER 
6012—Size: 13° « 15%" « 44" 
Colors: Red, white, yellow, green, coralpink, chartreuse 


DISHPANS 

2949—Size: 134" diam. 4%" deep 
2950—Size: 15° diam 5%" deep 
Colors: Red, white, yellow 


SINK LINER MATS 


1211—Size: 10” «x 12” 

1212—Size: 12?” «x 14” 

1213—Size: 13” « 16” 

Colors: Red, white, morbleized biack, 
corcipink, chartreuse 


yellow, green, 





STOVE TOP MATS (Woffie Style) 

1305—Size: 15%" « 17%" 

1312—Size: 16” « 20” 

(Lorger Mat has Spoon Drip Tray) 

Colors: Red, marbleized biock, yellow, green, coralpink, 


chartreuse 


BASE CABINET SHELF-KUSHIONS 


1627 —Size: 22” «3 ff 
1628—Size: 22” x 6 
Colors: Red, marbleized block, yellow, green, coralpink 


6” x 11” x 6”; 6202—6” «x 20%” «x 6”. Colors: Red, white, yellow, coralpink, chartreuse 


DELUXE DISH DRAINERS 

6032—Size: 1344" x 174A” «x 5” 

6072—Size: 15” x 18%" «x 6” 

Colors: Red, white, yellow, green, coralpinkx, chortreuse 
‘Deiuxe Droiners hove special glasshoiders and remow 
abie, piastic silver cup) 


DUST PAN 
200! —All rubber 
Colors: Red, block, yellow, green, corcipink, chartreuse 





HERE'S YOUR STOCK | 
FOR TOP DIVIDENDS = 


1901 (Sed. blede, plain handle) 

1904 (Std. blede, colored plastic handle! 

1903 (Bottie scraper biade, colored plastic hondie 
Handle colors: Red, white, yellow 


... the top-profit, 


PET FEEDING DISH 
2501 Size: 74" diam 


Colors: Red, green, corcipink 





COASTERS 
8810—Size: 3” « 4° 
(8 coosters per set 

Colors: 2 each of corcipink, chortrewe 


BATH MATS 
7010—Size: 14° 
7011—Size: 1644” « 285A" 
7022—Size: 18" « 30° 
Colors White, yellow 


x 26° 


ight bive, peach, light green 





TOUET TOP TRAY 
7201 —Size 6'A* x IgA” 
Colors 








White, yellow, hgh? dive, peach, light green 











What does this mean to you? General Electric 
is One small appliance line that is assuring you volume 
sales... at a full margin of profit! 

We are building fine appliances. We are pricing them 
exceptionally low. We are strictly enforcing those prices 
under the Fair Trade Laws. This policy has enabled 
you to sell more G-E Small Appliances than ever 
before. You’ve made a fair profit on every sale. Your 
customer hasn't had a kick! 

The success of this policy for you is one reason why 
we are determined to continue our full-scale campaign 
against all price cutters 


Here’s what we have done to protect 


your margin of profit... 
16,291 Fair Trade Agreements have been signed with 
retailers—/arge and small. 


27 573 shoppings have been conducted 1n 44 states— 
’ 


wherever we had reason to believe that a re- 


Under Our Present Policy of Strictly Enforced Fair Trade... 






ore G-E Small Appliances 
are being soldth 


an ever before! 


tailer—/Jarge or small—was not observing 
Fair Trade prices 
5 858 retailers—/Jarge or sma/ll]—have received one 
’ . : 
or more registered letters concerning alleged 


violations. 


1,057 


legal actions have been taken in 24 states. 


Here’s what we're going to do... We will con- 
tinue to shop retailers in every state that has Fair 
Trade Laws. We will investigate every complaint of 
illegal price cutting by retailers on General Electric 
Small Appliances. We will seek voluntary agreement 
to end Fair Trade violations wherever they occur. 

And we state that we will take legal action in every 
case where it is necessary to enforce compliance with 
the laws. 


Fair Trade means Fair Profit... 


Here’s what you can do for your own future... 





Every retailer who believes that the present Fair 
Trade Laws can assist him in building a sound business 
future can be a real help in the campaign by following 


these three simple rules 


1. Sign the voluntary Fair Trade Agreement which 


he receives from us 


2. Observe our Fair Traded prices 


3. Whenever he has positive evidence that a retailer 
in his area is selling any General Electric Small 
Appliance at less than the Fair Trade price, he 
should report it immediately to: 

Fair Trade Section 

Small Appliance Division 

General Electric Company 
Bridgeport 2, Connecticut 






Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 


Small Appliance Division 








Manufacturers of — TOaSters - Grills - rons - Mixers - Coffee Makers - Clocks - Fans 


Vacuum Cleaners - Automatic Blankets - Heating Pads - Automatic Skillets 
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MONTH AFTER MONTH, 
YOUR CUSTOMERS ARE 
PRE-SOLD ON THE 
GREATER SERVICEABILITY 
OF HOUSEWARES 
MADE OF BAKELITE BRAND 
POLYETHYLENE 


~ betlerflomest 


bad a: we i ad 2 


—— 
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THE PROFITABLE 
POINT OF 
NO RETURNS 


Famous Carvel Hall offers guaran- 
teed quality and direct factory 
service to give you premium profit 
protection. 


Any retailer has a right to expect a quality cutlery 
line to be adequat e ly promoted, styled to sell and 
priced to move quickly. But unless the manufacturer 
stands firmly behind his product, these same ele- 
ments can backfire on him painfully. Increased sell- 
ing costs, handling costs and damaged goodwill can 
change profits to losses overnight. 


THE CARVEL HALL GUARANTEE 


If Carvel Hall goes the limit in any one direction, 


prohit orotection 1s tt. No other guarantee is more 


complete, more genuine, more clearly stated. Carvel 
Hall Fine Cutlery and Homemaker Cutlery are sold 
with 100% quality and lifetime service guaranteed. 
Other items in the line carry guarantees or warran- 
tees equal to or better than standard for the industry. 
All returns are handled from consumer to factory. 


in Ivory. 


$26.00 


ee 
ue Ey ' | 


CURRENT and CHOICE 
SET No. 9050—5-pc. Homemaker® Set in 
black-copper with Knife-Plok* $19.95 re- 
tail. Also in Ivory . 
SET No. 7700—New Knife Sharpener, UL ~ 
Approved, fully guaranteed in smart : 
black-copper, $14.95. 

SET No. 5746—4-pc. Constellation Set in 
block-copper with Tray-Pak, $9.95. Also 


SET No. 6053—Maot. 
with Vogve handles, 


Corver, Slicer, Fork 


SET No. 5166—46 Steak Knives with Classic 
handles, new Colonial Chest, $33.50 retail 


* Potent Applied For 
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SELL THE LINE THAT'S PROFITABLE 
No wonder cost-conscious, profit-minded retailers 
count their profits made when the y sell matchless 
Carvel Hall Cutlery. You will, too. Write today for 
complete details, name of nearest distributor, new 


profitmakers in the line. 


CHAS. D. BRIDDELL, INC., CRISFIELD, MD. 


C Yo 


Cant He ? 


FIN UTLERY 
eS :< 


Sn A 
LIFETingg | SA GUARANTEE 
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Set No. 5746 


\ . 
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“U.S.” Splicing tapes sell in vast quantities 
because of the ready demand for any product bearing 
the United States Rubber Company name. 


These tapes are used and nationally advertised 
the year ‘round to the electrical industry, 
manufacturing plants, to name a few. 


Backing up “U.S.” Splicing tapes is this big plus: 


THE NAME U.S. RUBBER REACHES INTO 

MINDS OF INDIVIDUALS AND OF INDUSTRY EVERY 
DAY ALL YEAR LONG THROUGH ADVERTISING IN 
NEWSPAPERS, MAGAZINES, RADIO, TELEVISION AND 
BILLBOARDS, featuring products that are household 


sales tap eC 


words—such as U.S. Keds®, U.S. Royal Master 
Tires, U.S. Golf Balls and widely used rubber 
or plastic products. 


Make your sales taper up with the volume line, 
the profit line. Order “U.S.” Splicing tapes from 
your distributor or any of the 27 “U.S.” District 
Sales Offices, or write address below. 





Hose « Belling « Expansion Joints « Rubber-to-metal Products « Oil Field Specialties « Plastic Pipe and Fittings « Grinding Wheels « Packings « Tapes 
e Protective Linings and Coatings « Conductive Rubber « 


Molded and Extruded Rubber and Plastic Products 
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“U.S.” Research perfects it...“‘U. S.”” Production builds it...U. S. Industry depends on it. 


UNITED STATES 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20. N. Y. 























U.S. Reyalastic Plastic Tape 


U.S. Security® Friction Tope 


U.S. Security Rubber Tape 





with 
. SPLICING 
TAPE! 











RUBBER COMPANY 


Adhesives « Roll Coverings « Mats and Matting 
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with the Swing-A-Way Trade-In Promotion! 


#607W -R-Y Magnetic Can Opener 
Regular retail price $3.98 
SPECIAL TRADE-IN PRICE $2.98 




















weet or ®thump Or 


S” Guaranteed by © 


featured in Housekeeping 
a 


‘et 
we” 45 aovernisid 1H 


lf you can stand the congestion around your cash register, you'll want to cash in on the third annual 
SWING-A-WAY Trade-in Promotion. Your customers will think you've gone crazy when you offer them $1.00 
for their old can openers on this regular $3.98 SWING-A-WAY model. This special promotion begins at retail 
on July 1 and ends August 15. Better act now! Order the 4321 Trade-in Deal from your local jobber at 
YOUR USUAL DISCOUNT. | 


#321 TRADE-IN DEAL 


SO7W Magnetics, white ename 
/S607R Magnetics, red ename! 


s607 tic, | nam 2 9% | 
507Y Magnetic, yellow ename i FIRST NAME IN CAN OPENERS 


$17.88 TOTAL RETAIL VALUE Swing-A-Way 


SWING-A-WAY MANUFACTURING COMPANY + 4100 BECK AVE. «+ ST. LOUIS 16 MO 
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= = @ A completely new concept 
= = in chime design... fresh, 
= = interesting, eye-catching. 
- = Styled by Francesco Collura 
i ieee to fit smartly in today’s homes .. 


contemporary or traditional, 





a mellow tone that carries 
all through the house 


ca formal or informal. 

ao = New Vibrechord sound, 

* = exclusive with Edwards 
3 Not the usual clipped note, 
i. ES but a sustained signal, 


Actually makes ordinary chimes 
sound feeble and obsolete. 
Hear it...you'll be amazed 








New, advanced engineering 
gives finer tone quality 




















with enclosed sound chambers 
No exterior short tubes mar 
the beauty of Edwards Chimes. 









See, hear, try them! 
New Edwards Chimes sell 





on sight...and sound! 





coat ne aan 





a CANTERBURY... $79.95 


b CLARIDGE ... $44.95 
with clock ... $69.95 


c HIDEAWAY 
recessed ... $9.95 


d BOLERO ... $7.95 
e MINUET...$8.95 
f CADET... $4.95 


Send for color folder 
with complete descriptions 
of entire line. 


by Epwarps aa 








| now... 

more in sight 
in sound 

in chimes 








@ For freedom from fear of fire—the Edwards Home Fire Alarm. 


Where the Housewares Industry 
Meets for Business al the Personal Level 


Z3rd 


National Housewares 
Manufacturers Exhibit 


JULY 11-15 


ATLANTIC CITY AUDITORIUM 











334 Exhibitors and their top 
executives will be on hand to help 
youpersonally plan to get your share 


of the Big Fall Housewares Sales 


There is No Substitute 
tor the National Housewares Exhibit 








NATIONAL HOUSEWARES MANUFACTURERS ASSOCIATION 
1140 Merchandise Mart, Chicago 54, Illinois 









It's BIG...and SELLS BIGGER 


e4 - 4 bi", {@) & PI ALL-WEATHER 


wow Ranch Stule MAIL BOX 




















over 17” long 


Griswold mail box retails at $8.96 
at full dealer mark-up 








Designed by Charlies Masso 
Patent Applied For 


. 4 th / wan 8O* 


qt). .|, 
= Ruut» 


Every time a customer ol ibs the solid brass ring of this new king 217e, rust prool 
heavy-gauge steel mail box, that cash register of yours will ring. This modern 
black-matte-finished mail box is designed to close automatically, it’s large enough 
to hold the biggest magazines (and keeps them dry and unwrinkled in all 
weather! , smart enough to be at the front door of the finest homes sturdy 


enough to outlast the home it adorns! 





its features sell it... but here's MORE help... 


YOU GET THIS DISPLAY FREE 


with each order of one dozen Ranch Style Mail 
Boxes! A Window or In-Store Display .. . Ask 


your wholesaler or write 





The Griswold Ranch Style Mail Box 
Sos )3=3GRISVWOLD 
ironware, the standard of American 

housewives since 1865. Ironware 
now also available porcelain-clad MANUFACTURING CO... BRIE. PA 
in colors,and black and white. 


> 
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You get this $5.95 
ARVIN FLASH-FOLD CHAIR 


FREE 


Self-liquidating 
Merchantman Display 


When you include this smartly 
styled, hard-selling display in 
your Early Bird order, at $25, 
we include FREE a Model 
5529 Heater. You sell it for 
$29.95, and there’s your Mer- 
chantman money back, plus a 
$4.95 profit! 


For terrace, porch, lawn and 
many indoor uses— White 
metal frame, green canvas 
seat and back. Durable; col- 
orfast. Weighs only 11 Ibs. 
Stores anywhere 


ONE CHAIR FREE 


with any 10 units—heaters, 
Lectric Cooks, Cook-Alis, or 
mixed —for delivery between 
June 1 and September 1. 


TWO CHAIRS FREE 


with any 20 units as above 
Limit two chairs per dealer 
Arvin prepays freight from 
factory to dealer within con- 
tinental US. 


You get this 4-color 
LIGHTED FLASHING DISPLAY 


Herereseeee ttt 
ony OU POOL OY ° 
7 odseey. . 
\ ie ' : 
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National Advertising in 


5S Great Magazines! 


Saturday Evening Post, La 
dies’ Home Journal, Parents’ 
Farm Journal, Progressive 
Farmer—all will carry the 
great Arvin Heater story to 
millions, just when the first 
frosts are spreading shivers 
Biggest advertising campaign 
ever run on any heater line! 


Flashing light conveys 
automatic heater idea 
Fits Model 534 Or 
5529 as shown. Sure- 
fire traffic-stopper! 
Six-piece window trim 
is included 


ALSO AD M 
Ae 1). 
Sy en 


THE WORLD’S LEADING HEATER LINE FROM THE WORLD’S LARGEST HEATER MANUFACTURER 
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Think of it! Automatic heat for only 


MODEL 5514 — New styling! New appeal! Priced lower 
than many non-automatic heaters! Thermostat 
control turns heat on and off to maintain desired 
temperature. Quiet induction motor—no TV or radio 
interference. 1320-watts, fan-forced. Easily portable; 
handhold in back. Brown enamel finish with chrome 
grille, ivory trim. A fine, dependable automatic heater 
—an amazing value—and a splendid sales starter, 


to trade customers up to higher-priced models! 
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Model 5510 All 
new, for the budget 
shopper. 1320 watts; 
no-interference 
induction motor 
Guard rail. Brown 
finish with pearl 
gray grille. 


$4 o?5 


fers opt rate on 110, 170 volts 


ae 


vole 


Also Model 5516—Same fine styling, in Williamsburg blue, chrome grille, p/us 
carrying handle. Safeguard Safety Switch cuts current if heater is upset. $16.95 





AC or 


 &TDSE new Arvin 


Automatic Heaters 





PLUS two new Arvin Fan-Forced Heaters—and the Cool-R-Hot! 


trim 


Electric Housewares Division, AF VIN INDUSTRIES, INC., Columbus, Indiana 


- = - . Model 5440 Fa 
Model 5512 (-om- jin’ mous Cool Ht liot 
pact, portable. 1320 faa“ >) Fan Heater. 1650 
watts. on-off switch ’ watts for winter 
at top; handhold in aay | heat. Big cooling 
back. Two guard C 47 power for summer 


rails. Pearl finish, 
| chrome grille, brown 


$4 225 


y. Guaranteed one year. Listed by Underwriters’ 






Model 5518 — 1650 watts fan-forced, thermostat 
controlled. Safeguard Safety Switch. Copper-tone 
enamel finish with chrome grille $19.95 


Also Model 5524, 1650 watts, fan-forced plus radiant 
heat. Pearl finish, chrome grille $24.95 
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Model 5534— The finest Arvin Automatic! Two heats 
— 1650 or 1320 watts. New, larger signal light glows 
when heat is on. Fan-forced and radiant heat with new 
“airflow’’ long-lived heating elements. Safeguard 
Switch. Copper-tone enamel, chrome grille $34.95 


Also Model 5529, Similar to 5534 but no signa! light 
and 1650 watts only. Green, ivory trim $29.95 


Fan-forced and ra 
diant heat. Safety 
Switch, green finish 


$2495 


Lahorator ies, Ine. 















Land costly rest stars 


/ Sure Sellers sees | . 
in Merchandiser Displays! ys Lite 


REYNOLDS ine ALUMINUM | = 
FLASHING AND NAILS — 


—$———aeanagy 
Customers serve themselves from this Nail Merchandiser 

__ see es and it’s all the stock you need! Different colored 

= boxes for each type—contents clearly described. 

They sell themselves, too, because the Merchandiser 
tells the Aluminum Nail story—no rust, no stain, 
nearly 3 times as many nails per pound. 
Put one of these up front in your store. 
And stock both these Flashing Merchandisers. 
Coil Flashing unrolls right from the carton—50’ coils, 
in 14” and 20” widths. Flat sheets are 18” x 48”, ten 
to the carton. Order now. For literature write to: 
Reynolds Metals Company, Building Products 
Division, 2026 S. 9th St., Louisville 1, Ky. 
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Push These Popular 
Profit-makers, Too! 








RE 


sulation and vapor 


Hottest-selling all-purpose sq. ft. in 


250 
tle storage space: | 
33” and 46” wide. Type Bis em 
both sides of tough kraft paper. 
: y household uses. An 







barrier. Takes | 


bossed foil on 
Type C, one side. Has man 


tT. 
active over-the-counter selle 


Beautiful 'UStproof 
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MN€owners PUt Up thei, 


Own. Slip-joiny conne 
and Half-round smo 
Attractive Counter dj 


Cfors, no sold 
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Get your share of the profits in REYNOLDS Do-It-Yourself* ALUMINUM! 
See Reynolds new “Do-It-Yourself” TV show, 7:30 P.M. Sundays, NBC Network, starting June 26. 


REYNOLDS S8 ALUMINUM 
BUILDING PRODUCTS 
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MOE LIGHT M-5061 WALL DISPLAY 


This 4 x 3 silent salesman adds life and light to 


your store ... adds dollars to your profit, too. 

DEALER COST of FIXTURES.......... $70.95" 
PLUS BOARD COST si 18.95 
DEALER COST of ASSORTMENT. 89.90°* 


TOTAL 19 FIXTURES...RETAIL VALUE $106.30* 


FREE! One M-116 Mirror Light _ two-light 
incandescent. One M-1067 Twin-Accent. (Total 


retail value of $18.90 offsets cost of board.) 





MOE LIGHT M-5084 DISPLAY... 
FOR REAL COUNTERPUNCH 


This Moe Light Merchan- 
diser comes with 16 lighting 
fixtures at a retail value of 
$73.60*, but you pay only 
$48 95*. (Board cost of $10.95 


is offset by two free fixtures 
—QOutside door lights M-885 


and M-880.) 


MO 





[Division of THOMAS INDUSTRIES INC.) 
la Canedo 
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1955 





Fort Atkinson, Wisconsin 


& 


401 The Queensway, Toronto 14, Ontorio, Canede ~ 


_ Display Deals 


FREE fixtures offset cost of boards 


MOE LIGHT M-5060 CEILING DISPLAY 
Size 6’ x 4’ 






Turn Waste Ceiling Space Into PAY SPACE... 


No Ceiling on egy with...NEW Moe Light 


NOW'S the time to put that lazy ceiling and wall space 


to work—build impulse sales, make more 


Light has a complete line of displays to fit every need 


DEALER COST of FIXTURES $ 99.95" 
PLUS BOARD COST...... 29.95 
DEALER COST of ASSORTMENT. 129.90° 


TOTAL 21 FIXTURES... RETAIL VALUE $150.25* 


FREE! One M-1202 32/22W Polished 


Start Circline and one M-1015 four-light Dining Room 
Fixture. (Total retail value of $29 90 offsets cost of 
hoard.) 


"Prices Slightly Higher Denver and West 


INVESTIGATE THESE PROFITABLE LIGHTING 
DISPLAY DEALS NOW — 
MAIL THIS COUPON TODAY 


MOE LIGHT, Fort Atkinson, Wisconsin 
Division of Thomas Industries, Inc. 


Dept. HA-6 
| Send me complete information on all Moe Light 
Please have ao Representative cal! on me 
NAME 
CO. NAME 
ADDRESS 


~ 
| Display Deals 
| 

| ZONE 


profits. Moe 


Copper I) tant 
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1 ALUMINUM 
wood SCREWS ACHINE SCREWS 
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Smet | 
st.Lecreo® 
PAN HEAD TYPE “A” 
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AMERICAN 


has the complete line for the 
Package and Home-Workshop Trade 





A full line of packaged items in steel and brass is yours to draw on from 
American, to keep your shelves filled for the package and home-workshop 
trade. Newly added to American's gross-box line-up is the aluminum 


package of wood screws, machine screws and tapping screws, inthe most 






popular sizes. / 


And these, together with Amer- 





G ican’s fast-moving 4-jar assort- 

a ke ments of cad-plated wood screws, QB, — ) Av 

ys sheet metal screws and stove AMERICAN Se ¢ 

a: é } bolts, give you a profit-picture my SCRE wy oy 

sage? ! , : Ay 

CK | rl fm ls that will brighten your books be- ¢ yy *) COMPANY al 
Z Cimiip) Si BY 


X —_ aes Si WILLIMANTIC, CONNECTICUT 
- ; ginning right now. Write for 


Main Office & Plant, Willimantic, Conn. 


\ co : - - , > . Office & Plant, Norristown, Po 
+e American's Package Deal today. A> eee hk eee Cae a Vaz 


Office, Detroit, Michigan 
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AT LAST! A FOOLPROOF 
| Warm Ain Furnace HUMIDIFIER 


MESSY OVERFLOW LINES! 
FLOATS OR NEEDLE VALVES! 
CORROSION — GUMMING! 






NEW! GENERAL 


MODEL 250 HUMIDIFIER 
carrot | with HYDRO-FLOW REGULATOR 


The Heart of Automatic Humidification 































LINE__” 











Completely automatic . . . just install it . . . and its patented 
HYDRO-FLOW REGULATOR does the rest! The remarkable story of 
this new GENERAL HUMIDIFIER is one of instant response to water 
\ neat level changes and positive humidity control. It filters and measures 


HYDRO-FLOW 


REGULATOR 

















EXCHANGER feed water . . . reduces flow when proper level is reached in the 
cunnace _— evaporating pan . . . humidifies . . . and refills—all automatically. 
ES Secret is in the new and exclusive General control valve which 
will not lime, stick, or cause trouble in any way! Cold, filtered 
water enters the evaporating pan through a simple, foolproof 
MORE EVAPORATION VISUAL PERFORMANCE 


diaphragm valve in the HYDRO-FLOW REGULATOR. When proper 
water level is obtained in the pan unit, flow automatically reduces 


x 


to an occasional drip into a standpipe. Users con usually see the 
rate of evaporation — and humidification. 


The Model 250 mounts with just three screws on the outside of 
the furnace jacket in the cool zone; the evaporating pan mounts 
directly on fop of heat exchanger where air is hottest. (Conductive 


Trurrterarmrmrrrsrr 


action of pan of cold water on hot heat exchanger speeds evapora- 





tion and produces maximum humidity.) Cold water hookup and 
Pan mounts directly on furnace Water flow from hydrant into 


host enhamnae wheee Genial» dnatelen tedeste os aeends heat resistant feed line from regulator to pan complete the installa- 
ing air is hottest. Conductive pon level is obtained. Ensuing . . ; . 
eollen euecds qvanesatam<= centend® Gite tediamtes cate tion, which can be performed in a few minutes! 
provides maximum humidity. of evaporation. 
Completely Automatic — Completely Trouble-Free — GENERAL 
POSITIVE CONTROL FILTERED FEED WATER 


Model 250 HUMIDIFIER! 


WRITE For SPECIFICATION AND DATA BULLETIN 3-55. 


GENERAL FILTERS, INC. 


MAKERS OF FAMOUS GENERAL: "2" FILTERS 





43800 GRAND RIVER AVE. - NOVI, MICHIGAN 


Hydro-Flow Reguictor feeds Glass sediment bow! ond fine 





cold woter to pan os needed screen remove scale, dirt, or . . 

Flow is reguiloted to actual sediment which might lodge in IN CANADA: Canadian General Filters, Ltd., 39 Crockford 
rate of evaporation, eliminot- valve seat. Cold woter r vces 4 

ing need for overfiow line, corrosion and liming. , Bivd. (Scarboro) Toronto, Ontario 


flocts or needie volves. 
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HERE’S WHAT BUILDERS 


LOW IN PRICE 


HANDSOME 
DESIGN — 


% 
AD No vie cast 


. PARTS — 














5 PIN TUMBLER 


ROUNDED. ; ,? SECURITY 
CORNERS — 


THE CORBIN NAME 


CHD orien 


LOW COST CYLINDRICAL LOCKS 
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LOOK FOR IN LOCKS! 


FOUR POPULAR FUNCTIONS 
MEET ALL HOME NEEDS! 


Guardian No. 851 


























P&F CORBIN Division 


The American Hardware Corporation 


New Britain, Conn. 


This compact 

display 
makes sales 
for you! 
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Entrance Doors: Latch bolt 
operated by key from the 
outside at all times, and 
by knob from either side 
except when outside knob 
is locked by turn-button in 
inside knob. Latch bolt is 
automatically deadlocked 
when door is closed. Also 
available without deadlock - 
ing auxiliary latch bolt 
feature as No. 831. 


teed 


Patio, Sundeck or Basement 
Doors: Latch bolt operated 
by knobs from either side 
except when ovtside knob 
is locked by turn button in 
inside knob. Turning inside 
knob releases locking but- 
ton; closing door does not 
release button. Lotch bolt 
avtomatically deadlocked 
when door is closed. Avail- 
able without deadlocking 
ovxiliory latch bolt as No. 
824. 


Bath-Bedroom Doors: Lotch 
bolt operated by knobs 
from either side except 
when outside knob is 
locked by push button in 
inside knob. Turning inside 
knob or closing door avto- 
matically releases locking 
button. In case of emer- 
gency, the emergency key 
or any small pointed device 
such as a nail, inserted in 
openin in outside knob, 
will — Be door. 


Passage or Closet Doors: 
For any door that does not 
require locking. Latch bolt 
operated by knobs from 
either side at all times. 


(eWay ased 
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Make extra sales of 
installation aids and accessories! 
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Boring Jigs, Aluminum 
No. 080 for Guardian 


x 


Bit No. 103 ad 
Size 32. 16 for hole for 
Guardian lock case 
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Auxiliary Handle No. 232 H 
for use with 
Guardian Entrance Sets 


£. ZA We’ & 
Mortising Tool mo * 


No. 061 for Guardian . 


Dummy Trim No. 23024 DT 
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Yes, GLOLITE’S COMPETITIVE PRICES and hard- 
4, sell NATIONAL ADVERTISING team up to help you 
2 , sell in ever increasing volume! So tie-up with 
yw a ‘4 GLOLITE the new sales champ and get more punch 


. . . More promotion . . . more profit! 


please welcome the GLOLITE salesman when he calls 


©CLongsIre S&S 


AUVe IW ‘Sc 


TO HELP YOU SELL! 


See Seek 2 Be eee. 


1473 Merchandise Mart 
Chicago 54. Ill 
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DECOWARE'S newest 
Its warmth and 
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The wood-burning 
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it its salable best 





CAN COMPANY 


100 East 42nd Street, New York 17. N. Y 


CONTINENTAL 


CONTINENTAL CAN BUILDING 


NITRA 













Retail Prices 15% to 25% Lower! 


That means you'll sell more! And Oxwall dealer costs 











are correspondingly lower, too ... so your profits are 
bigger as well as your volume. 


Larger Selection! 


The largest screw driver assortment in the trade... 


7 every type of screw driver from mechanic fo insulated 
electricians. Replacements available from Oxwall's 
open stock as fast as you can sell. 
FREE Oxwall Display Rack! 
é ; Gives you more display, more selling power in an 
- fmt phe rgrn it | ’ 
| | | 
lo IC e Vly 
' 


attractive, compact display unit 
ees _ Teil a 

SCREW soe veer 2" 
DRIVERS 










” ee 
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Get Your Screw Drivers Retail Value of 60 Ass’t. Screw Drivers $15.60 


Dealer Cost Only $10.00 


From The Maker Who Big Dealer Profit. . °56° 
Gives You Most! and you get the attractive Display Rack FREE 






































Here’s how Dealers explain big reorders of Oxwall 
screw drivers: 

My customers go for the price they're really big 
sellers 








With Oxwall | know I'm selling top quality... 
mechanics and amateurs both like the unbreakable 
plastic handles, and the hardened, tempered tool- 
steel blades 












| like the Oxwall guarantee .a customer likes fo 
know that if anything goes wrong, he’s covered 





SELLING WAS wares & mnen 


Because you re sellin wv 










that ore nationally ax 
SATURDAY EVENING POST 





There’s more for you in the Oxwaill line! See it all absolutely FREE 
in Oxwall’s complete 64-Page Catalog! To get yours now-write: 


| - 
OXWALL TOOL CO. rece cottcctmont Avenue, Montrect, Que, === 
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HARDWARE AGE. 


DELTA“Front and Center” for Summer Profits 





DISPLAY Rockwell-built DELTA TOOLS NOW 
... FOR BIG PROFITS ALL SUMMER LONG! 


The rush on garden and lawn care tools is over. 
NOW is the time to display your Delta Tools 
“front and center’ where your customers can 
see them. NOW is the time to cash in on SU M- 
MER “do-it-yourself” profits. 


BIGGEST ‘‘DO-IT-YOURSELF’’ SEASON 


Summer is the biggest ‘‘do-it-yourself’’ season. 
That’s when most paint, lumber and hardware 
items are sold, and most remodeling, repairing 
and enlarging jobs are done. Your customers 
need the right tools to do these jobs—and only 
Delta gives you the right tool for every customer. 


DE LTA«c ALITY POWER TOOLS 
Anether Preduct by Rockwell 


DELTA QUALITY COSTS NO MORE 
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WORLD'S MOST COMPLETE, MOST SALEABLE LINE 


Only Delta gives you... 
Both Combination and Individual Tools . 
The right tool for every customer. 








DELTASHOP “Tool-At-A-Time™” Selling Plan 
You lose no sale to the buyer who doesn't have 
the price of a complete combination tool 


Oldest and Finest Name in Power Tools . 
It’s easier to sell America’s most wanted power 
tools and accessories. Delta Power Too! Divi 
sion. Rockwell Manufacturing Co., 680-F N. 
Lexington Ave., Pittsburgh 8, Pa. 











| youre out of stock, see your Delta Jobber today. 


TALK TO YOUR JOBBER TODAY 


The market is right .. . the Delta line is right . 
for big SUMMER profits. Get your Delta ‘Tools 
NOW. If 


and Accessories “front and center” 
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A QUALITY SAW 
IS EASIER TO SELL 
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...and somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities . . . 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc... 

Would you rather tell your customer about how it ‘‘feels’’ better to the grip . . » 
or wouldn’t it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 
almost 100 years of sawsmith skill and knowledge—backed 


up by the tremendous research and engineering 


development staff of the Borg-Warner Corporation.” 


Try it our way a couple of times — you'll sell saws... 


there's action at 


ATKINS 


SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA | pRooucriom 
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SOLDERING KIT 


model 8100K 


Weller Again Gives You The Greatest 
Soldering Tool Value .. . Without Any 
Change In Price! 


featuring... famous Junior Soldering Gun 
8100, over 100 watts 


plus ... Kester Solder 
Weller Soldering Aid 
Soldering Brush 


ELECTRIC CORP. 


808 Pocker Street, Easton, Pa. 





YOU NEED 27060 PLACES! @® 


No single portable power tool line meets the needs of all your prospects. 
In Pet and Shopmate portable power tools you have two distinct lines 
which satisfy every consumer and resale need as to quality, price, and 
discount structure. 


More Oo-lt Per Dollar! 
ET 


of quality ... at prices that 
POWER TOOLS 
















give the public full value and 
the trade full profit. This 
brand’s outstanding growth 
is your assurance of its sala- 
bility and turnover. 


= ’ 
a~Se 


No. 614 Ball-Bearing Saw 





No. 200 Ball-Bearing 
Oscillating Sander 


Other PET Tools Include: 


No. 1401-24 4%” Ball-Bearing Drill 

No. 1540 Sander-Polisher 

No. 4070 7” Standard-Duty Disc Sander 
No. 4075 7” Heavy-Duty Disc Sander 
No. 4090 9” Heavy-Duty Disc Sander 


K 


BACKED WITH POWERFUL ADVERTISING 
— IN THESE MAGAZINES! 


No 
No 
No. 466 % HP Grinder 


411 44%" Saw 
2000 Reciprocating Jig Saw 





No. 464 4 HP Grinder 
No. 1490-G %” Drill No. 1440-GM 4” Drill 
with Ball Thrust Bearing 


No. 551 2” 
Ball-Bearing Drill 


-————_—-- 












x 
5 
co 

















More Promotional Protite! 


No. 740-5 Shop-Toter Drill 


POWER 
Shapmate 
TOOLS 





This line meets the needs of 
those among the public who 
insist on buying promotional 
merchandise. This line offers 
a source of additional busi- 
ness, therefore, to those in the 
trade who have, until now, 
passed up this great new 
profit opportunity. 





Kit. Features new geared- 
chuck drill with all-new 


AC-DC motor. All-steel 


welded case contains 35 
pieces for drilling, sand- 
ing, and polishing. Handy 
Packed in 
Priced 


lift-out tray. 
colorful carton. 
right! 


No. 740-6 Shop-Toter 
Drill and Saw Kit. Con- 
tains same contents as 
740-5 shown here, with 
addition of the ZP-1 
Drill Saw Attachment. 
A total of 36 pieces. A 
value special! 


Other SHOPMATE Tools Include: 


No. 620 Saw. Features exclusive 
Pet-O-Matic Slip Clutch. Elimi- 
nates ‘‘kick-back’’ and motor over- 
load. Cuts 2%" deep. =, 
Priced low to move! —— C Ga ' 
(CST-1 Saw Casecon- | ‘ wy 
verts quickly into ,7 | 
sturdy saw table.) : 


>..7 





No. 6100-1 4” Drill Kit. 


No. 250 4” Drill No. 445 4%" Saw — a 3 1 —— - 
No. 277-H %”" Drill No. 625L 6%" Saw everything needed tor 

0. “4” Dn ‘ | drilling, sanding, and 
No. 77-H 4%” Drill No. 462 % HP Grinder 


polishing. Features 
added-power %”" drill 
with gear-type chuck 
and metal carrying 
case. Value priced! 


No. 
No. 
No. 
No. 


1950-6 4%” Drill 
320-G 4%” Drill 
500 %”* Drill 
510 %” Drill 


No. 400 Grinder 

No. 6000 Sander-Polisher 

No. KU-118 De Luxe Home Work Shop 
Shopmate 8-1 Bench Tool 


PORTABLE ELECTRIC TOOLS, 
320 W. 83rd St., Dept. HA, Chicago 20, Ill. 
In Canada: Portable Electric Tools, Ltd., 425 Birchmount Rd., Toronto 13, Ont. 





INC. 


HARDWARE AGE, JUNE 9. 


1955 
















MOR A LONGER PROFIT PER SALE 


how One Chuliy: as 
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oo Your discriminating customers will see... reach for... and buy 
. Channellock’s quality Slip-Joint Pliers in this eye-catching, easy-to-set-up 
counter display package. So give your customers a chance to upgrade 


their plier purchases. They’ll be better satisfied and 
you'll have a longer profit per sale. 





EACH COUNTER DISPLAY 
PACKAGE CONTAINS... 


Four 6”, three 8” and two 10” pliers. Each plier is 
packaged in an individual, protective box. 


TOTAL RETAIL VALUE... . $20.42* 
DEALER COST ......+.24.2.-+ 13.62 


DEALER PROFIT. ....+2+-+ 6.80 
*Slightly higher in west 


Consistent national advertising pre-sells 
millions of hardware customers on 
Channellock pliers. Cash in on this 
warming-up process by putting this new 
Channellock display up front. 





SEND FOR COMPLETE CATALOG 
INFORMATION 


CHAMPION DEARMENT TOOL 


MEADVILLE, PENNSYLVANIA 
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PLEASED CusTromer at Maschino Hardware Store appreciates the National Cash Register’s item-by-item indication and the National printed, 


“Our Zaonal System 
saves us *2,000 a year... 


pays for itself every 10 months!” 


—Maschino Hardware Store, Springfield, Mo. 


itemized receipt. 


‘“Because we 
spent far too 
much time on fig- 
ure work,”’ writes 
Mr. Maschino, 
“we installed a 
a National System. 
Owner, explains below What we needed 
how the efficiency and was the up-to- 
accuracy of a Nationa! 
System saves his store date sales infor- 
$2,000 a year. mation and totals 
that a modern National System 
provides. 

‘‘Now our National gives us 
printed, individual totals, by depart- 
ments, whenever we want them. We 
are able to save a complete day of 





THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


977 OFFICES IN 94 COUNTRIES 


4o 


figure work each week in bookkeep- 
ing, getting sales records and figuring 
tax collections. Department sales rec- 
ords enable us to keep a better bal- 
ance of inventory by departments. 
“The time we save on this figure 
work, and the efficiency we have 
gained, is worth the salary of one 
extra employee to us. We also prevent 
mistakes in addition and reduced 
cash shortages to a minimum. Alto- 
gether, our National System saves us 
at least $2,000 a year. That means 
it pays for itself every 10 months!”’ 
Are you losing money through un- 
necessary bookkeeping, cash short- 
ages or mistakes in addition? What 


you need is National’s information 
that makes money, protection that 
saves money. What you should do is 
find out about a National System 
specially adapted to the needs of your 
hardware store. For the full story on 
what a National System can do for 
you, just call your nearby National 
representative. His number is in the 
yellow pages of your phone book. 
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PROFITABLE PACKAGE.!. moves 5 drills at once 


@ Every home craftsman with an electric drill 

is a prospect for Standard’s Wood Boring Drill Set. 
Five carbon steel] drills, specially tempered, avoid 
damage when striking screws or nails. 


Packaged in attractive box with clear plastic cover. 
Drills have 4 ’’ shanks. 


Ask your hardware wholesaler for Standard 
Wood Boring Drill Set No. 14. 


No. 14 WOOD BORING DRILL SET 


Five Carbon Stee! Drills with 4" shank. Sizes 4", “Ae”, ¥", “a”, “A ’ 





METAL, WOOD AND MASONRY 





HIGH SPEED AND CARBON DRILLS FOR 


STANDARD TOOL (‘0. 


3950 CHESTER AVENUE CLEVELAND 14, OHIO 
FACTORY BRANCHES IN: NEW YORK «© DETROIT «© CHICAGO « DALLAS © SAN FRANCISCO 








THE STANDARD LINE: [wisi Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special and Carbide-Tipped Tools 
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You Can Buy? 


Nimble like you want. Rugged like you need. 
Thrifty like no other. Totally new, with a truck-load 
of advance features that again make Chevrolet 
your best buy. 


New High-Voltage Engines. Chevrolet's new Task-Force engines 
are all sparked by a new 12-volt electrical system. And 
what a difference this big extra size makes! 

You'll notice it the first time you turn the key. For 
now you get those sure, quick, economical starts—even 
on the coldest days! Next you'll feel the big new wallop 
of action you get in every mile you go. Chevrolet’s new 
high-voltage power goes to work the instant your foot 
gives the command to the throttle! 

You'll agree there’s nothing like it, especially when you 
see how much on-the-go economy there is in these new 
engines. For when you put High-Voltage and High- 
Compression together, as Chevrolet does this year, 
you've got the savingest engines in the stop-and-go 
field. And with New Overdrive* or no-shift Truck 


Hydra-Matic*, you'll save even more time and money. 


On and on—completely new. Chevrolet even puts styling to 
work for you! So distinctive that it becomes a profitable 
advertisement-on-wheels for you and your business. 
Driver and load get a far easier ride over all roads 
with Chevrolet’s new front and rear suspension systems. 
A safer ride too, with the blow-out protection of Tube- 
less ‘Tires on half-ton models at no extra cost. 

Frames are new, more rigid, with ladder-type construc- 
tion and full-length parallel side members. There’s new 
High-Level Ventilation for better air circulation in all 
kinds of weather; new linkage-type Power Steering* 
for added driving ease and safety; new Power Brakes* 
that stop with up to one-third less pedal pressure. 


Don't stop here. The rest of the “‘all-new”’ story is equally 
great. So see your Chevrolet dealer. Be sure to ask 
about his trade-in deal too. Makes good listening for 
buying today. ... Chevrolet Division of General Motors, 
Detroit 2, Michigan. 
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GREAT BUILT-IN STRENGTH... 


PERMITS A STRAIGHT HANDLE 


RESULT: the only lightweight shovel 
you can rehandle in eight minutes 


True Temper Dynalite shovels are taper forged from a 
solid bar of steel, not stamped from sheet steel. This 
makes the shovel blade thick at the neck where strength 
is needed. (See photo above.) Because of this built-in 
strength it is not necessary to curve the shovel handle 
down into the neck for reinforcement. The Dynalite 
shovel has a straight handle. You can rehandle a Dynalite 
in eight minutes. Moreover, rehandling does not change 
the balance, lift or bend of the shovel. (Note plug which 
seals socket against dirt. 

The Dynalite is the only lightweight shovel in its price 


/ EMPER. 


class with forged shovel strength. Taper forging dis 
tributes the weight perfectly so that the Dynalite shovel 
balance is straight down the center—tip of handle to 
point of blade. The shovel hangs straight in your hand 
with no side wobble. This makes shoveling easier 

Pick a Dvynalite shovel and an ordinary hollow-back 
shovel off vour racks and notice the great built-in differ 
ence. Tell your customers about the important differences 
True Temper Corporation, Cleveland 15, Ohio 
DYNALITE—Best Dollar Value in Dirt Shovels, Irrigating and 
Spading Shovels, Rice Shovels, Garden Shovels and Spades. 


You Can Look to 


for Leadership 


Fines! quality in Shovels - Sheers -Garden, lawn and farm tools 
Hammers, hatchets, axes Fishing tackle +- Golf-club shofts 





Wro 
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Fence s., me Plaj, 


Advertisements like this, appearing regularly in regional 


farm papers, are catching the attention of fence buyers. BET r r ar 
| Al jHLEREM | 


ASK YOUR JOBBER...about Bethlehem Fence [ 
... Steel fence posts . . . barbed wire... . ) ; ENCE : 


nails and staples . . . bolts and nuts i © ey OK 
... bole ties . . . baler wire . . . dothes —— a 
line and other Bethlehem products. 


ee 
ss 
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Don't be misled by 


“Look-alike” mowers! Only with Lawn-Boy 






can you sell all the features, profit by all the promotion! 


A086 umol 





Staggered front wheels keep Lawn- Easy-Does-lt starting. ON-OFF ignition Safety handle keeps mower at proper dis 
x04 from scalping uneven lawns switch and choke. Shock-proof shut tance from operator. Double wall gives 
and terraces. Lawn-Boy trims close olfs. Powerful 2 h.p. lron Horse engine extra protection. Handle snaps-off for easy 
at front and side. Cross-mounted expressly designed for Lawn-Boy travel. Adjusts to hang up position for 
engine permits trimming under low mowers. space-saving storage. 


bushes, et 



















Quick-adjusting wheels . . . easy to One-piece steel blade Volute 
raise or lower. Grass spray dis- shape of casting gives smooth cut if 
charges to side at front of mower. ting. “Pulverator” attachment for 
Discharge is downwards toward leaf-mulching. Extra-large supe 





ground Self-cleaning discharge . 
“ , = ' stabilizer 
chute. “Windrower” attachment for 


smoother cut 


super-clean lawns 


Chinamen and lawn-mower advertisements may all 
look alike, but there’s a whale of a difference when 
you examine closely. And no matter how you look 
at it, Lawn-Boy is the one outstanding power mowe! 
in America today. Light, versatile, easy to use, it’s 
the one mower that has all the time-saving and work 
saving features. PLUS the safety and built-in quality 
provided by a great national manufacturer. Stock 
Lawn-Boys exclusively! Display them! Sell them! 
Lawn-Boy is the mower that does so much more 


for the buyer ... 50 very much more for you. 


quiet muffler. Blade 







i. 
a 


aiiaitased 
LA al? i: BO y modern americas power mower 


7 
Made only by RPM Mfg. Co., a subsidiary of Outboard, Marine & Manufacturing Company, builders of world-famous Johnson and Evinrude outboard motors. 
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IN CANADA: OUTBOARD & MARINE MANUFACTURING CO. OF CANADA LTD... PETERBOROUGH. ONTARIO 
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HERE IT 1S! biggest profit 
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ly Model $33T2 


<M 


OM PARE these quality lies 


res against any other jet pump in its class! 


® ONLY ONE MOVING PART—No belts, ® SELF-ADJUSTING CAPACITY—The ® SHAFT seAi—The exclusive Delco 
no pulleys, no wheels. Delco Wellmaster Junior Jet auto design shaft seal requires no ad 
* compact—Only 17” high, 8” wide, matically adjusts its capacity to justment can be run dry with 
21” long. The ideal jet pump for requirements. out damage 
small space installations | | EET yee ay, ree 
® HIGH EFFICIENCY—Capacities at 20 ® CLOSE-COUPLEO—Impeller directly duty ball bearing 115 volt, 60 cycle 
lb. psi, from 300 GPH at 20 ft. to connected to the motor shaft Provided with automatic reset 
520 GPH at 2 ft. no possibility of misalignment overload protection 
PF q HORIZONTAL TANK SYSTEM © The Wellmaster Junior Jet —. 
— , yy 





pump mounted on a 12 gallon, heavy gauge, galvanized steel 
storage tank for pressure system installation. [Sized to fit un 
der the sink, in a utility room, under stairs or any place where 
size is a limiting factor.|} Can be installed in a space only 31 
inches long, 26 inches high and 13 inches wide. Ideal for rural 
homes, cottages or locations where a supplementary water 
system is so necessary. Model S33H12 only $104.50* 
VERTICAL TANK SYSTEM ¢ With this model the Wellmaster . 
Junior Jet pump can be furnished with either 18 or 42 gallon. 
heavy gauge, galvanized steel storage tank for pressure sys 
tem installation. Ideal where additional water storage is 
necessary. Model S33T18. shown here. onl, $110.35* 
Suggested List Price F O.B. Rochester, N. ¥ 





Model S$33T18 
$33T42 
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Mode! $33H12 
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news in the industry! 





989.95 


NOW you have a water pump offer that scoops the market! 














TIMED JUST RIGHT... to bring you the hot 
leader you need to get your full share of to- 
day’s fast-growing water pump markets. No 
other pump in its class can match this sen- 
sational new Delco Shallow Well Jet for 
PRICE and QUALITY ... for order-closing 
SALES POWER! 

Imagine the sales you'll make by offering 
these user benefits to your customers: 

© NEW low cost ¢ NEW smooth, quiet opera 
tion @ NEW ease and convenience @© NEW 
money-saving design, operation and main 
tenance features @ NEW space-saving com 
pactness @© NEW dependability e Built and 
backed by General Motors. 


THIS NEW DELCO WELLMASTER JUNIOR JET 
is being fully promoted in national advertis- 
ing to all water pump markets. And, you 
have available a complete set of dealer sales 
aids. So, act now to profit by selling this new 
low-cost General Motors Delco Jet Pump 

the hottest sales proposition in the industry' 


CASH IN NOW! with this new low-cost 
Delco Jet and the Deico Sales-Action Pro. 
motion Plan for 1955! 


New! Different! Exclusive! General Motors 
Delco leads the way with the industry's only 
complete advertising and sales promotion 
package to make every Delco Water Pump 
Dealer FIRST in sales in his local market! 
Write: Delco Appliance Division, General 
Motors Corp., Dept. HA Rochester 1, N.Y 


Write, Wire or Phone TODAY! 
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AUTOMATIC’ 22 


MAKE EVERY MODERN 12-GAUGE SHOTGUN 


A MAGNUM! 
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HERE IT 1S — probably the greatest single ad- hrearms history — the Winchester Model 88. 
vance in rifle making in a hundred years. Every 


One of the greatest advertising campaigns 
hunter in the country, every customer you ever 3 o parg 


Winchester has ever launched will carry the 
news of the new Model 88 to hunters every- 
where .. . four color advertisements in all the 


had, will soon know that here, at last, is some- 
thing basically better . . . a rifle that packs a 
combination of speed, accuracy and power 


. : best outdoor and men’s magazines .. . editorial 
years ahead of anything he’s ever heard of. 


articles ... publicity .. . all will be delivering 
Today, after years of development, Winchester Winchester customers to your door in never- 
takes pride in offering you a major event in before numbers. 


ARMS AND AMMUNITION DIVISION OLIN MATHIESON 
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NEWS FROM WINCHESTER 


now... target rifle accuracy 
in a lever action hunting rifle’ 














WEIGHS LESS 
THAN 7 POUNDS! 








the greatest 
new development 
in lever action 
rifles since 1866 


WINCHESTER 


TRADES MAR * 














30° LESS LEVER THROW 






















The new Winchester Model 88 is the 
world’s first and only big game lever 
action rifle with a lightning fast short 
stroke! The trigger actually moves right 
with the lever az shot after shot gets off 
without the rifle leaving the shoulder 






selt-loading 






CHEMICAL CORPORATION NEW HAVEN 4, CONN. 
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HODELL PAILETTES 
These strong, steel, re-usable containers with easy-to- 
grip, all-steel handles hold 100 Ibs. each, Hodell Proof 


Coil or BBB Coil chain, in four most popular sizes... 
“Ys, Ve, “Ve or M% inch. 


These special Hodell point-of-sale aids are designed to 
make your chain selling easier . . . and faster. 

Faster because... both the Merchandiser and the 
Pailettes are compact, designed to be displayed, catch 
the eye and remind customers they need chain. Easier 
because ... both the Merchandiser and the Pailettes 
are the handiest way to stock and sell Hodell quality 
welded and weldless chains. 

Set up your own complete, compact chain depart- 
ment right on your floor, with the attractive, brightly 
colored Hodell Chain Merchandiser and the sturdy 
Pailettes. Ask your distributor for these practical sales 
aids .. . choose your initial chain assortment... and 
be ready to make sales to home and farm owners as 
well as marine and industrial users. 


HODELL CHAIN MERCHANDISER 

Sturdily built, only 57” high, this tubular steel display takes 
less than 2 sq. ft. of floor space. With fast-selling Great Lakes 
38-80 chain assortment, costs only $76.15 ... returns $137.75 
—a profit of $61.60. 


HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 
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To boost volume on small purchases... 


o> Sell on the time payment plan 





Installment terms enable hardware dealers to 


meet competition in financing little ticket items 


Installment terms for small purchases enable hard- The amount of the down payment is determined 
ware dealers to compete on credit with mail order and The service charge is applied to the amount to be 
: hain stores that offer time payments on any bill of financed. The amount of each payment is determined 
goods down to around a $25 minimum. by dividing the total amount, unpaid balance plu 
A financing plan for purchases in the $25 to $100 service charge, by the number of weeks or months 
bracket, for any group of items, fills a void in a tne customer wants to clean up the obligation 
dealer's credit program. This amount is not large The transaction is written up on a conditional sales 
enough to put through a bank or finance house on a contract, the same form used for larger item r} 
regular installment contract. The amount is too large merchandise, if the sale is made up of a number of 
to handle on an open account basis where there is no items, may be described as “miscellaneous merchar 
possibility of realizing additional income through dise’ or each one can be identified with a one- or two 
applying a carrying fee on the amount to be financed word description. The signing of a conditional sales 
Installment term arrangement on such smal! amounts contract is impressive and lets the customer know 
brings in from 6 to 10 per cent additional on the sale that he has entered into a serious financial trans 
and increases store traffic as customers come in to pay action, even though the merchandise may be used 
their installments. before the contract is completed, such as materials for 
The mechanics of handling smal] amounts on instal- a paint job, and has no collateral value. 
ments is the same as for larger amounts on time Hardware dealers operating in communities where 


payments. they know customers may dispense with a credit re- 
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y cnecK-up The ; nt are not large stating these requirements, dealers prefer to ask the 

> chance of loss is negligible. If a dealer feels hesi customer how much he wants to put down and how 

tant about extending credit, he can take the informa- long he wants to meet the payments. Invariably cus- 

non a reguiar bank application for credit and check tomers are more generous in the terms than the 

tnrougn customary « redit information channels. dealer is, offering a much larger qaown payment and a 

The financing Cnarge may be a flat $5. or a per- snorter payment term. For instance, on a $75 pur- 
centage such as 5, 6 or 10 per cent of the amount to chase a dealer might want $10 down but th 


+ © . ‘ . . 1] +} 


‘ " . . . . by >? le , ‘ ) ye) 
be financed. Local bank or finance company loan rates when ieqfl nis terms, will offer cv 


. . 4 ~ } + Yr) 
determine the ceiling on service charges. Credit cus- down 


rr 
it’ 


Mawihili¢e ie <cirahlio alen +n 
tomers are becoming aware of service charges, so it Flexibility is desirable, also, 

. . . . — . rey 4 > . sete , ‘rance nte Lf . .¥ wate 7. 
mav be difficult to charge 10) per cent on a $70 financ- pers nal financial a1 pane ments. A farmer, for in 
ing, or $7, when the customer can get $100 at the stance, might want to make payments reg larly when 


, > : he receives his ilk check, or he ight defer the 
low al hank for $5 or $6. t t h milk CNneCK, O! m x it ! ©) Vil 


entire balance a few months until he sells a crop. 
Conditional sales contracts on a grouping of small 
Let customers set their terms items usually cannot be transferred to a bank or 


: finance company. The amount is too smaH and the 
installment terms on appliances, power mowers, : | 
ae merchandise may not have mortgage value. 
’ vase 
power tools, guns, and so on are definite as to the _ ) } : 

7 [he dealer carries such contracts, either as tl) 
minimum amount of the down payment and the maxi- v SES aS mR me ts 
) f a ) rth operator of a hardware store or as an individual. 
mum number ot ontns r pav yr off the contract 41 . , 
SS SS oe for paying ol . ae both cases, the store gains through an increase 

? ~ : ws » ¢ 5 f j : ‘2 »y" ; no? ; +} > . ' 
It is desirable that the customer put up enough in the traffic when customers come in to pay their 
down payment to have a good equity in the merchan- ments. The carrving charge accrues to whoever car- 


dise and that the final payment be made long before ries the account. 
the merchandise has been used up. Dealers may elect to carry this credit as an indi- 

Installment terms on small items, dealers find, can vidual. The transaction is handled in the same man- 
be left flexible. A dealer has a general idea of what ner, and payments are made at the store. When the 
he would like as a down payment, and how many sale is made the dealer puts his own money in the cash 


as 


months he wants to carry the contract. Instead of register in the amount of the unpaid balance, making 
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ror store purposes a casn sale. The payments tne 
go to the dealer. Points te check are: is it 

income tax purposes to have the financing 

he store or to the individual, and do 
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The handling of small purchases on an installment 


payment plan has been part of the credit facil 


bhi vite 


John Le Claire has offered for years to the customers 


> 


f his Jewett City (Conn.) Hardware Co. 


Credit plan for every pocketbook 


Jewett City Hardware has four credit plans. 

Appliances and other big ticket items can be put 
through on installment payments with a local bank or 
an appliance financing company. 

Small purchases can be charged on open account. 

Purchases a bit larger than open account small pur- 
chases can be put through on a 30-60-90 day charge 
plan. The customer makes a small down payment 
The balance of the purchase is put through on open 
account, with the card marked to indicate it is a de- 
ferred type of payment. Each month the customer's 
statement shows the total unpaid balance, and the 
customer pays off roughly a third. There is no service 
charge. 

Purchases that scale up larger than 30-60-90 day 


1 under big ticket installment accounts 
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Terms 
plan are purposely flexible. Customer 
make a substantial! payment, larger 
Le Claire would require and clean 
rapidly. This flexibility enables the 
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about ever’ t 


Nnanciail SITUATION and vive 
reputation for fitting financing 
needs. 


(redit selling 18 in ‘» with modern American 
ing habits, Mr. Le Claire poin it, and is in hi 
opinion a necessary part of modern hardware mer- 
‘handising. Capital invested by a store in installment 
terms brings an excellent rate of return, and the risk 
Is not great since hardware store customers pay 
promptly. 

The 30-60-90 day and the small purchase instaliment 
plans are especially important to Mr. Le Claire in 
extending the range of his credit services to meet the 


needs of 


istomers who want a few extra months to 


pay off a bill. 
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Plays Host to 


Celebration of anniversary and 
opening of remodeled store 


attracts more than half of 


town of 3200. Sales heavy despite 


emphasis on idea that event 


was not intended to make sales 


Both a tribute to employees ; 
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Russell Selkirk has operated Selkirk’s Hardware in 
Cobleskill, N. Y., a town of 3200 in a dairying area, 
for 20 years. 

To celebrate that anniversary and to mark the com- 
pletion of modernization of his double store, he held a 
three-day open house, March 31 through April 2, and 
invited people of Cobleskill and surrounding towns to 
visit the remodeled quarters. 

During the three-day event, 1822 people registered 
at the store, received refreshments and souvenirs. An 
attraction was free porticipation in drawings for an 
all-expense trip to Bermuda, plus several valuabk 
pieces of household equipment. No purchases were re- 
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quired for participation in the travel award drawing. 

Although newspaper advertising stressed the fact 
that visitors were not expected to make purchases, 
many sales were made in all departments with resultant 
high volume. A number of first-time visitors was at- 
tracted to the event from all parts of the firm’s trading 
area within a 15-mile radius of the store, that region 
having a population of more than 15,000. 

Ads appeared in a local newspaper, one being a half- 
page horizontal message, the other a three column by 


ll-in. insertion. The smaller ad saluted employees with 


five to 15 years service and gave their names. An 
nouncement was made in the same ad of appointment 
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of Robert Selkirk, son of the proprietor, as manager 
of the service department. 

A color trailer in the local motion picture theatre 
called attention to the anniversary and modernization. 
Selkirk’s Store News, a Bunting system publication, 
regularly mailed to 7000 homes also publicized the an- 
niversary party. 

Planned and fixtured by Streater Industries, Inc. of 
Spring Park, Minn., the modernized double store has 
two wide entrances flanked by open-backed windows 
with a modern sign across the entire front. The signing 
was installed several vears ago. 

The two connecting showrooms are completely color- 
ized. 


Color identifies departments 


One store is devoted to hardware, housewares, paint, 
tools and lawn and garden equipment, the other unit 
featuring big-ticket appliances and radio sets. The 
15 x 65-ft double store first floors are given over 
mostly to display area, with a 20 x 20-ft office in the 
rear of the appliance division. 

Fluorescent lighting on each side of both stores runs 
from show windows to the rear, these units being sup- 
plemented with spotlighting in the center of the store 
and in display windows. Diagonal pattern plastic tile 
floor covering in the hardware room was selected by 
Mr. and Mrs. Selkirk as the result of seeing that design 
while dining in a restaurant during a southern trip. 
The pattern is particularly adaptable to older build- 
ings with walls that are not plumb. 

The second floor of the double store includes offices 
21 x 12-ft and a 12 x 15-ft wallpaper and linoleum 
display and stock room for floor covering. Tiers of 
floor covering samples ring the display area. A center 
desk holds wallpaper sample books. There are also 
chairs for customer comfort. 

The third floor has a 44 x 65-ft Loy display most 
active in the Christmas-selling season. A 20 x 20-ft 
display area in the basement is used to feature power 


? 


ools, do-it-yourself items and lawn mowers. A two 
story 25 x 75-ft store and basement are also used fo 
storing bulk goods and overstocks of appliances. A 
garage houses bottle gas supplies, some used appliances 


and a fleet of eight service and delivery trucks. 


Operates annex for trade-ins 


Across the street from the double store, the firm op- 
erates an honor-system display of used appliances taken 
in on trade-in transactions. The door is always open 
in the used appliance room, a sign requesting prospec- 
tive customers to visit the main store to talk about 
prices and terms. Thefts have been no problem from 


~ 


this display of washers, motors, refrigerators, stoves, 
water heaters and clothes dryers. Turnover of used 
equipment has been rapid. 

The modernization program also included installa- 
tion of 13 individually controlled loud speakers through 
which music by LP records is heard throughout the 
day. During the World Series, or when news of great 
importance is being broadcast, the speakers are used to 
inform store visitors and the staff of those events. 


Although some new items are being added as they 
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are considered good turnover prospects, no compiete 
new lines were added in ident to the modernization 
project 

In addition to monthly issuance of Selkirks Store 
News. the firm iSes ads iT} Wo weekly newspapers 


throughout the year. Two and three-column by 10 to 15 
in. insertions are used in line with seasons and pro- 
motional plans. 

Of Mr. Selkirk’s 20 employes seven men are sales 
meni, four women work in the office and the others are 
employed as linoleum mechanics, bottle gas delivery 
men and in various service capacities. 

Modernization had been under consideration by Mr 
Selkirk for seven vears. He plans to amortize the costs 
including $8,000 for display fixtures over a period of 
1O vears. 

Russell Selkirk tells why he modernized his store in 
this manner. “Basically people like to trade in new, 
shiny, light and attractive surroundings. I would never 
modernize on a halfway basis. New lighting with old 
fixtures, or vice-versa, would only emphasize the old 
style of the other. When you modernize—go all out. 

“Our modernized store has shown a great increase 
in the number and price of impulse sales.”’ 
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Service and Quick Service 


Combined in Branch Store 


New Texas store features 
ample parking facilities 

in area serving high income 
bracket trade. Shopping 
carts help promote 
quick-service transactions 
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Long established at a downtown location in Austin, 
Tex., the Davis Hardware store recently opened a 
branch unit nearly five miles from its main operation. 
It combines service and quick service facilities. 

Instead of an elaborate opening ceremony, the new 
store was dedicated with religious services held in the 
new premises a week prior to its first business day. 

Charles P. Davis, owner of the business is a mem- 
ber of the board of deacons and trustees of the South 
Austin Christian Church. The pastor of the church 
conducted dedication services, the choir sang several 
hymns and the entire program was tape-recorded and 
broadcast over three radio stations. 

To encourage quick service, the store has shopping 
carts, each of which has a built-in seat for a baby 
or young child. All merchandise in the store is promi- 
nently price-marked and within easy reach of people 
of average height. Signs throughout the store call 
attention to the quick-service idea, yet remind custo- 
mers that salespeople will cheerfully assist customers 
needing assistance. 

Mr. Davis says, “ 


ware store 18 a matter of 


Initiating quick service in a hard- 
customer education. Oddly, 
1 man may shop for his wife everyday in a food store, 
wait on himself and think nothing of making all 
selections and never seeing an employee until hi 
reaches the check-out counter. Then that same man 
will come into this store and think it odd that some- 
body is not at his heels to help him select his mer- 
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The management makes it a point to have someone 
near the entrance to greet all customers who enter 
and to be ready to answer queries as to the location 
of merchandise. This, Mr. Davis believes, helps to 
set the stage for quick service sales. 

The new unit cost $160,000 for site and building. 
Of brick construction, the building contains 11,200 
sq ft of floor space, more than 8,000 sq ft of which is 
devoted to display and sales space. Walls on three 
sides of the store are of perforated panel board. The 
store’s ceiling is 4 in. thick and is insulated with 
acoustical tile. Floors are of terrazzo tile. The entire 
building is air-conditioned. 


Overstock is accessible 


Thirty-three island fixtures are equipped with per- 
forated board center panel. The base of each of these 
islands has a minimum of eight hidden drawers for 
overstock. 

Bill Branch, 
utilizing these base drawers fully, we are able to 
replace stock quickly and also fill quantity 
without having to go to the stockroom. 


’ 


manager of the store, says, “By 


orders 


Fixtures in the new store include several staff-built 
units, designed by Mr. Davis for showing hard-to 
display merchandise. 
bullt on a disk-shaped base turned with the aid of 


A special hand saw display is 


canvas and four rollers. Measuring 24 in. in diameter 
the base has l-in. holes bored in it. the corner of a 
saw-handle fitting into the holes. Above this is another 
disk, 22 in. in 


first level for a standard saw blade to extend through 


diameter, just high enough above the 


a sawed hole about 2 tn. above the disk 


A dozen saws may be displayed conspicuously in an 
of the branch unit. Near the pillar In entrance 


o the storage area behind the talse wali made of perforated pane/ boards. 
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which is rack featuring abrasives. 


area only 2 ft in diameter. The fixture revolves on a metal arms made for displaying merchandise on panel 
1. 


section of l-in. pipe, supported atop a showcase. board. The arms are tightly squeezed to provide about 

Axe handles are displayed in another unit of Mr. one-eighth of one inch between the two sides. As many 
Davis’ design. They are hung by six-penny nails as 10 axe handles may be displayed on a single arm, a 
driven into the end of the handles. Nail heads are space about 4 ft wide providing excellent display for 
slipped between the two sides of one-eighth inch a full line of axe handles. 





Competes with Gilt Specialty Shops 


How would you compete in a 
small town with the larger special- 
ty stores in a nearby city of more 
than 10 times the size of your 
community ? 

William H. Sprague of Howe 
Hardware in Port Orchard, Wash., 
does it with this well-stocked, 
roomy and neatly arranged gift- 
wares section. His store serves a 
communtiy of 2,500 people, and is 
near Bremerton, a city of more 
than 30,000, in which there are 
numerous well-stocked gift shops. 

Mr. Sprague says, “We have one 
positive advantage over Bremer- 
ton. It is always easy to find park- 
ing space near our store. Of course 
we must have a good assortment of 
gifts to make people come here for 





these lines. Designed for browsing department shows merchandise for easy inspection. 
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22-Week Water System Display 





A Maryland dealer promotes pumps by showing them 12 months of the year 


in his store. In warm weather he uses window displays and newspaper ads 


In the spring of each year, West- these units shown in window dis- have helped the firm to promote its 
minster (Md.) Hardware Co., runs plays. water systems sales through adve1 
newspaper ads in a county paper Fast follow-up on any leads for tising, display and prompt service 
to promote water systems. In ad- the sale of water systems helps the Water system displays are al- 
dition to the firm’s 52-week dis- firm to do a steadily increasing ways in evidence in a heavy-traffc 
play of two lines of water systems business In pumps. aisle near the store’s entrance. In 


in the store, the spring season finds The droughts of recent vears ‘Continued on page 9% 








A dramatized boat display 


Southern dealer supplements main store 
with special marine display to feature 


boats and outboard motors and accessories 











Marine hardware 














Outboard motorboating is attracting ever increas- 20 x 20-ft pool with a completely outfitted outboard 
ing interest in Florida. motorboat. Fishing equipment is shown in the boat 
To profit from this growing market, Dunn Bros Live palm trees are included in this unusually at 
Hardware Co., 152 S. Beach St., Daytona Beach, re- tractive setting. 
cently established a special display on a corner lot In the summer the mock beach will show beach 
facing U. S. Highway 92. umbrellas, water skis and picnic and outdoor living 
A colorful feature of this marine show room is a equipment. Winter months will find a hunting camp 
Exterior of the new marine division of Dunn Bros. Hardware Co 
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(i 
Wood aisieé space provices ampie room for dispiay of boats, ofher marine equipment in the branch store 
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site constructed on the beach with guns, dec 


other hunting equipment featured 
Newspaper 


vs and 


and radio advertising publicized open- 
ing of the new specialty display. Those registe 
during the opening were invited to 
drawings for 
rod and reel, 


ring 
participate in 
pump gun ana 


— 


an outboard motor, 4 
no purchases being required 
Fishing tackle and 


boat ~ ipplies are displayed at 
both units of the 


firm. 


Feature displays marine hardware 


One wall section in the main store's display room 
features marine hardware. This 


8-ft unit has light 
vellow background of perforated board. Glass bins 
display smaller items on a waist-high table in front 
of the panel. 


An island display has rounded corners and glass 
bins for showing small items. It is topped by a metal 
rack for displaying baits and lures. Salt and fresh 
water tackle, lures and baits are featured in this se 
tion. 


The main store display of fishing rods is on a frame 
mounted on casters for moving about the store. It 
has wooden bottom and top and uprights mad 
pipe. Seventy-five 


rods hang from hoeks 
wooden top. 


in the 
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Lawn and Garden Profits 


The more customers see, the more they buy 


if merchandise is 


ry " 
The 


store to b iv grass seed should be 


person wno comes into a 


a prospect for fertilizer and for 
lawn tools. Recognizing that ob- 
vious merchandising point, the 


Park, Ill., 


items ina 


Ace Hardware in Oak 
displayed its gardening 
Yroup of related displays 
found that p: 


art of its business in- 


creased 40 pct. 
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Related selling brings er 


That is only one illustration of displayed near by. Then when he 
the changes made by Charles needs other equipment, he returns 
(Chouffet when he bought the store to follow through on his original 
at 6844 W. North Ave. in Oak Park. purchase because he has been im 
Relocating merchandise so that it pressed by the extent of the stock 
is displayed in related groups has He is almost a pre-sold prospect 


increased sales in every instance. for a lawn mower, garden hose, 
It’s a matter of auto-suggestion sprinkler, and what-have-you 

and memory. The man who buys As important as related displays 

grass seed LePeS the other items (Continued on pare ‘B) 





shown in related groups 
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Self-Service Bookkeeping 





















At this self service store, 
cash sales and charges 
are rung up on the 
register to provide daily 
business control. System 
eliminates charge slips. 
cuts credit losses, 
reduces after-hours 
book work to a minimum 
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what happens when a customer says... 


“CHARGE IT” 


The small store with its limited staff too often must forego adequate 
business controls because of the paper work involved. How Rudolph 
Peshek, owner of Rudy’s Hardware and Housewares, a self-service 
store in New Haven, Ind., found a solution to the problem of quick and 
effective controls is told 


interview. 
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Simple statement, /ett mailed at end of month. When customer wants des 
tion of purchase it is written on receipt, center. Right, register gives daily 
statement showing cepartment sales fota/s and fota jtstanaing from day-fo-doy. 
Mr. Peshe k. You mentioned that You did away with But what about the charge slip? 
writing charge slips though you have a fair-sized Look at the ledger card. (See Fig. 1.) Here's 
volume of charge business. How did you do this? what happens. The customer brings his pur 
We used to have the same system as everybody chases to the counter. The clerk runs them up 
: else. We wrote up a complete charge slip on in the regular way and the register prints each 
every sale; posted them all later in a bound item on a tape receipt. Then she takes the cus 
ledger, and then at the end of the month bal- tomer’s ledger card from a file right next to the 
lanced the books and wrote out a full statement register and puts it in the chute 


for every customer. 
Matter of fact, it took a couple of hours every 


, : ; Doesnt she tear off the recetpt firate 
morning just to post the slips in the ledger | 


' ; No. She puts the card in the chute and take 
Now our system is built around a new type of 


, , : | a total of the purchases. This prints on the 
cash register-bookkeeping machine. 


tape for the customer. Then she picks up the 


= customer’s old balance, as shown on the ledger 
It looks like a regular register to me. 


You're right. It is just like a regular check- 
out register. But there’s this chute at the left 
side. You put a customer’s ledger card in there 


card, and lets the register print the new bal- 


ance on both the ledger card and the receipt 


and it prints his total purchases and new bal- How does she pick up the old balance? 
ance automatically. Just like ringing up a cas} There’s an old balance kev on the registe! 
sale. Continued on next page) 
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“CHARGE IT” 








continued 


I see, you have the customer sign on the ledge? card 
for the total charged. Is this how you eliminate 
charge slips? 
Exactly. Since we have the signature each 
time, there’s absolutely no need for charge 
slips. Remember, the customer gets an item- 
ized receipt showing each purchase. It even 
shows the old and new balance so in effect tne 


customer gets a statement with each purchase. 


Don't you hawe pe yple who forget that they made a 
purchase é 

Sometimes we do, just as with any other sys- 
tem. But as soon as we show them the signa- 
ture opposite the charge, they remember, or at 
least realize that they must have made the 


purchase. 


Does this System save tame ? 
Oh, yes. You see, the bookkeeping is automatic 
The only difference between a charge and cash 
sale is that on the charge, you insert a ledger 
card and pick up an old balance. And, of 
course, you have the customer sign the card. 


ss. ~ — 


Rudy Peshek finds that eliminating necessity of writing charges gives salesmen more selling time 
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How do you know the old balance was picized up right? 


At the end of the day, the register gives totals 
of charges and received on account. which are 
posted to an accounts receivable control. This 
means we know our total outstanding on a 
daily basis. We prove that balances are correct 
by simply listing old and new balances, for 
each card affected, on an adding machine. This 
takes only a few minutes. The difference be- 


tween old and new balances should equal the 
net of charges and received on account for the 
dav 


CaCI card affected; not all the cards f 

That's right. When the girl posts a charge, she 
doesn't replace the card in the file alphabeti- 
cally. She puts it in back. I might mention 
that we know we have all the active cards at 
the end of the day just by counting them and 
comparing the total to an item counter on the 
register which tells the number of cards posted 
that day. This is just a little double check. 


Don f you have some customers who de mand a descrip- 


rece ipt é 


Yes, especially when an employee is buying 
something for his company. But we simply 
write it on the cash register receipt. See 


Fig. 2.) This is a better receipt for the com- 


pany than a handwritten sales slip because it is 


machine-printed. 


do you handle statements at the end of the 
4 

lt is very simple. We are always in proof on a 
day-to-day basis, so there’s no problem in that 
respect. And all we send the customer is a 
simple statement of balance due; no itemizing 
of any kind. 


Arewt there any customers who insist on a detailed 
statement? 


Yes, about one customer in 50. In that case, 
we just write a description of the item each 
time, on the regular machine ledger card, and 
send a full statement at month-end 


would seem to me that you could pest toa state- 
prie ni CO CT rome vow post ae a le dger card. qust hy hiav- 
ing a carbon statement ledger form instead of just th: 


Then you weuldn't have to make up any state- 


ment at all at the end of the month, exeept for the few 
requiring full description. 


Yes, we could do that. But many customers 


pay before month-end anyway, so they don’t 
need a statement. And this kind of statement 
writing takes very little time. 
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aia 


sale. 


gone. 


tnree people. 


That 


that two hours. 


How do you handle Lay-aways? 


account ledger card, and write 
the top of the card. The total amount is entered 
as a charge. Then as payments are made they 
through received on account. 


's the way we handle them; t! 


As of ner accounts receivable. 


accounts ¢ 
re Qiste z= 
That’s an 
accounts 


no such 


“Lay-away” 


approved DV 





We just post the account on a regular charge 


“5? 
al 


After all, Lay-aways are accounts receivable, 


, 


i@ same 


ise v7 (Li 


system 
me 


saving 


it’ to a salesman and walking out. 


COUTSe, the 


if he has 


have practically been eliminated 
have $55 
several hundred dollars 
reason for 
tabbed right on the ledger cards, at the 


The tabs come in 


exceeded credit limit, or for stop credit, at 
9 color. 
the old 
There 
a customer 


bvious before he makes a charge. 


How many accounts do you have: 
200. As 
the more reason for putting 
because it 
work 
control with economy, 


economical 


way | 


are doing 


close to zero as you can get. 

While we have had to spend 
new syster 
with 


‘system. 


register 


: » -s 
Had debt 


several different 


was “good” OY 


Now, every customer s 


eliminates all afte 


and 


less 
And 
be hired for peak perileds. 


than four people 


enough 


knows 


immediately whether a customer has an account 


Pe | card 


Right 
Lime lt 


the Dig- 


‘ TL. , 
ACCOUTLS iil 


Lop 


colors \ 


counts may be tabbed as past due, for having 


‘cord 


rit Ore 


qT) like 


$100,000 wit 
My wife does all bookkeeping in 


than two hours a day, 


include 


; 


Keeping all the details on our bottled gas bus) 


takes 


part of 


The time we spend on accounts receivable is a 


money te 


possibly 


inder oul 


had t 


now 





nou¢°rs 


s watch tactory representatives usin 


Do-it-yourself show 








different types of work. 


6000 Attend Store Show 


W isconsin dealer stages shows in store basement on a Saturday 


and following Monday to build traffic for several weeks 


Advertising, window displays 
and the recollection of previous 
shows helped Wolff, Kubly, Hirsig 
& Co., of Madison Wis., attract 
more than 6000 persons to a two- 
day do-it-yourself show in the 
store’s large basement last Feb- 
ruary. There were 10 demonstra- 
tions going on in the well-stocked 
basement, covering numerous 
phases of do-it-yourself activity. 
Held on a Saturday and on the 


76 


following Monday the show had 
the advantage of the usual heavy 
Saturday traffic. Sunday paper 
readers and TV watchers were 
attracted on Monday. 

From the Thursday prior to the 
show through Sunday 44 TV spots, 
18 five-minute and 24 one-minute 
showings were used. The TV ad- 
vertising showed actual 
from this year’s and previous year 


scenes 


shows. 


The store also plugged the show 
on its Saturday night sponsorship 
of the Saturday Night Theatre 
over a loca! TV station for several! 
weeks prior to this year’s actual 
do-it-yourself show. 

Mr. McGuire says, “We have 
found that we do business as a re- 
sult of such a show up to two 
weeks and sometimes a month af- 
terward. The first two weeks fol- 


Continued on page 91) 
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nt Dealer Letter 


BRIDGEPORT CONN. 
; THE OLDEST GUNMAKERS IN AMERICA PRESENT THE NEWEST GUNS 


NOUnclng. xs 


the first and only 
lightweight POWER-MATICt 


AUTOLOADING 
BIG GAME RIFLE 
REMINGTON 

MODEL 740 
WOODSMASTER 


HERE IN POWERFUL 30-06 SPRINGFIFLD CALIBER is the autoloading big game rifle t! 


will be your top seller for vears to come Lighting fast ind lightweight higt poweres 
































with light recotl strong and rugged, vet precision-accurate, this beautifully balanced 
autoloader is am) iti redible pe riormer. (_ustomers will pick it up ind hate to put it down 
Get in your order for the new Remington Model 740 ““Woodsmaster” right awa, 


SPECIFICATIONS — REMINGTON MODEL 740A MODEL 740ADL “’DE LUXE’ GRADE. Shonen of 
“STANDARD” GRADE. Chombered for 30-06 Sofa 5 tock as 


corr dge Homer or 
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ENGINEERED 
FOR SAFETY 


U-W hardwood 
and oval steel 
shell manila rope 
tackle blocks have 
flattened steel hooks which give 
them loads 
higher than usuaol— oat no extra cost! 


UPSON- 
WALTON 


tackle blocks 


rated working 





You can fill all your require- 
ments for tackle blocks— 
turnbucklesand fittings too 
— from Upson- Walton's 
complete line of fine qual- 
ity products. Sold nauon- 
wide through selected 
distributors. Write for 
free catalog today. 


THE UPSON-WALTON COMPANY 


12500 ELMWOOD AVENUE + CLEVELAND II, OHIO 






New York ° Chicego * Pittsburgh 


YOU CAN DEPEND ON UPSON-WALTON’'S LONG 
EXPERIENCE — ESTABLISHED 1871 


Related Selling Brings Lawn and Garden Profits 


(Continued from page 71) 


are, Harold Freitag, manager of 
the store, believes that marking the 
price conspicuously in each item 
is equally as important. This 
makes a degree of self service pos- 
sible and eliminates a number of 
walk-outs because of the inability 
to get prompt clerk service. 

Not only is suggested selling ac- 
complished by display, but the 
salesmen, too, try to sell related 
items. But the rule is—no pres- 
The theory is that 


first impressions are lasting ones 


LACTICS. 


sure 
and it is far more important to 
create a favorable impression than 
to pressure a shopper into buying 
an item he may not want nor need. 

The store’s garden department 
occupies a front position in the 
75x75-ft display area and is lo- 
cated to the right, as shoppers 
enter. In the spring and summer, 
one entire 30-ft display window 
generally features this highly sea- 
sonable merchandise. 


Uses direct mail 


In addition to window display 
promotion, the store mails a con- 
sumer catalog directly to home- 
owners. This is considered to be 
the firm’s most effective type of ad- 
vertising promotion. 

Backing up the store’s promo- 
tions is the store’s service in the 
form of the product knowledge 
that the staff provides. That is an 
important means of building re- 
peat store traffic. 

Experience has shown that the 
store's garden supplies customers 
are avid readers of the “shelter 
magazines and of the do-it-vour- 
self magazines. But 


’* 


occasionally 
When they 
bring their problem to the Ace 
store, the salesmen generally can 
them how to finish the job. 


they run into trouble. 


show 
supplies customers 
types. There is the 
group that has been caring for its 


Gardening 
are of two 
own lawns for vears and has most 
of the equipment needed. However 
this group is always interested in 
new developments, new tools, and 
expects the store's staff to keep it 
up-to-date. 

The second group of customers 


city apartment dweiiers 
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gests related it] 
that encourages self service, and 
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prog ict KN wledge nat neips the 


novice and the experienced gar- 
dener too, that this hardware store 
has built a profitable, traffic-pull 
department 


ing garden supply 


Bat Display 
Invites Inspection 
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The Columbian Packaged Line . . . Easy to Sell 
because each one is made for its work 


"Stabilized”* Spun Nylon 
ALL-PURPOSE LINE 
MASON’S LINE — CHALK LINE 


Professionals, do - it - yourself 
tans and hobbyists like the 
extra strength of this small line 


“Stabilized” * Polyethylene 
WATER-SKI TOW ROPE 
— Always Floats 


for scores of uses — indoors 
and out. As a chalk line, its 
natural texture holds more 
chalk, yet absorbs neither dirt 
nor moisture. Women like it for 
drapery cord, furniture lacing, 
crocheting, indoor clothesline. 


Display box of 12 individually wrapped 100 ft. tubes — uses 
only 6'2" x 694" counter space. No. 18 or No. 21. 


"Stabilized”* Nylon 
MOTOR STARTER ROPES 


Quick Starts for: Outboards, 
Lawn Mowers, Power Saws, 


75 feet of >), diameter, complete with 
handle, packed in individual display box 


, | ’. eainners an exper'Ts axe o for this re pe 
Pumps Form Equipmen ic g d p ‘ ke g 4 : 


. > if > ) S kel i? S I, j on in by re 
This Nylon Filament Rope because never sin a ways op where 
) ” th find it afte ll... and where it 
is 42° long with round hard- ey can find it after a spi and wher 

wood handle attached. The 


4" diameter allows extra 


can never foul motor propellers. Beginners 
start their runs easily, too, because polyethy- 


lene's resilien ibsorbs take-off shock. Break- 
turns on wheel, yet delivers average breaking strength of over ene’s resilience absorbs take-o OC ” 


500 ibs.! ing strength: approximately 500 Ibs 
12 Nylon Starter Ropes with handles in individual cellophane Columbian Manila Water-Ski Tow Rope is also 
bags on each display card. Hole at top for hanging. . . or fold available for those who prefer it. 75 ft 


easel for stand-up counter display. dia. packed in individual display cartons 


COLUMBIAN ROPE COMPANY, Auburn, “The Cordage City”, N. Y. 


ASS | 
= ~ ‘Columbian Stabilized” 


ROPE ) NYLON and POLYETHYLENE Ropes and Twines 


COLUMBI : N will not ravel—ever! 
Columbian Nylon and Polyethlene cordage is “Stabilized” by an 


TWINES 7 exclusive patented process to prevent untwisting and loss of shape. 
: — No lost yardage due to “fluffing”— and end-knots and splices are 
Taaces\ aye MAR 


CYS made with ease! 
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the Buhl story... 


one business. in one family, for 100 years 
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The Buh! worehouse 


Marking its 100th anniversary 
as a hardware distributor. 

Buhl Sons Co. of Detroit looks 
back on a century of steady 

progress under the continuing 
management of four generations 


of the same family 
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president 


Seli ti best goods obtainable. 
deal fairly and hustle.’’ 

That was the business creed of 
Buhl 


hardware wholesalers of 


the founder of Sons Co. 


Detroit, 
which this year is celebrating the 
100th 
founding. 

The firm had its actual begin- 
nings in 1833 when Christian H. 
Buhl and his brother Frederick, 
newly arrived from Pennsylvania, 


anniversary of the firm’s 


opened a hat and cap store in De- 


troit. Their business prospered. 


In 1855, C. H. Buhl formed a 
partnership with Charles Du- 
charme, buying the Bartholomew 
interest of Ducharme and Bar- 
tholomew, and the wholesale hard- 
ware business of A. H. Newbold 

From this beginning, the firm 
prospered and expanded to it 
present position as one of the out- 
standing distributors of the mid- 
west, with modern offices and ware- 
house in Detroit and a branch in 
Grand Rapids, Mich 


name of the company, Buhl Sons 


The present 


Co., was adopted on the death of 
Christian Buhl, when he was 8&4, 
and acknowledged the active par- 
ticipation in the business of Mr 
Theodore and Frank. 

From the founding of the firm 
by Christian Buhl, down to today, 


Buhl’s sons, 


the responsibility for operating 
rested in the 
Buhl family. In 
marking its 100th anniversary this 
vear, the firm can say that it has 


the company has 
hands of the 


been “one business, in one family, 
for 100 vears.” 

Christian Buhl, the founder, was 
a man of many interests. In addi- 
tion to running a successful hard- 
ware business that weathered all 
sorts of economic storms, he found 


the Vetroit warehouse. 
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time to act as Mavor of Detroit 
He also 
banks and real estate. He bought 
the Detroit Works, 
later merging it Buhl 
Iron Works, which eventually be 
came the Buhl Malleable | 

Mr. Buhl is credited wit 
ing the Detroit 
Rolling Mills, 
railroads and helping to 
Peninsular Car Works 


invested in railroads, 


Locomot ive 


with the 


{ opper 


bullding 


On Christian Buhl’s death 


Continued on next poke 





SELL 


LUBRIPLATE 


\ the white 
lubricant of 














LUBRIPLATE 
SELLS 


beCaUBe... 











IT LUBRICATES BETTER ! 


Letters pour in from all over the country 
telling us how Lubriplate has improved the 
working of hshing reels, guns, ee locks, 
lawn mowers, power tools, hinges, fans, 
outboard motors and a thousand and one 
other things. 


IT'S NATIONALLY ADVERTISED ! 
Millions of sportsmen and householders 
read about Lubriplate regularly in The 
Saturday Evening Post, Sports Afield, 
Field & Stream, Popular Mechanics, Motor 
Boating, Home Craftsman and others. 


IT’S PRICED TO seit! 
3 Handy Sizes—“A™ Tube % x 36 inches 
retails for 20¢; “B” Tube | x 6 inches re- 


tails for 35¢: “C”’ Tube 2 x 8 inches retails 
for 95¢. 


IT’S PACKAGED TO SELL! 
“A” & “B” tubes packaged one dozen to 


attractive, sales stimulating counter dis- 
play cartons. “C” tubes in colorful indi- 
vidual boxes with counter display card. 


Ask your jobber for 
LUBRIPLATE 
and seli it in your stere 


Fiske Brothers Refining Co., 
143 Leckwood St.. Newark 5, N. J. 























Aerial view of the Buh/ warehouse oat 


Me - 4 


son, Theodore, became president. 
Two other sons were also active in 
the business at that time. Theodore 
followed in his father’s footsteps 
and was also very active in civic 
affairs and had interests in many 
business activities. 

When Theodore died in 1907, a 
third generation took over, with 
Willis Buhl becoming president. 
Meanwhile, the business continued 
to expand and new buildings had 
to be built. 

The death of Willis’ brought 


Arthur H. Buhl, Sr., to the presi- 
dency. Arthur’s brother, Lawrence 
D. Buhl, became president of Buhl 
Stamping and vice-president of 
Buhl Sons. Co. In this period the 
new office and warehouse at the 
foot of Adair St. was completed. 
This building has floor space of 
more than 22 acres. It was also 
at this time that the 27-story Buh! 
Building was built on the site of 
the old location at Congress and 
Griswold 


f ontinued on page 66 
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ESMEU SELF-CONTAINED SAW HORSE BRACKET CLAMPS 


“speed 
clamps. 


Engages and disengages 
without tools — fully 
automatic. Advertised in 
Popular Mechanics 

Fits any 2 x 4 common 

or finished lumber 

No miters necessary 
Assemble or kneck down in 
seconds. Saves labor time 
and facilitates transporting 
Rust-protected by zinc 
plating 















features 

Easy te assemble and 
disassemble by hand — 
no teols required 

Fast acting — time saver 
Rigid — strong 

No wobble 

Portable — space saver 
Firm assembly units 

12 permanent grippers 
Locks — all wood securely 
in place 

No pins, bolts, nails or 
screws — complete clamp 
in itself 

Fits close — out of way 
of saw 





of assembly 





of removing 











chesney, 1nc., manufacturers of tools and dies - metal products 


720 TOWNE AVENUE, LOS ANGELES 21, CALIFORNIA «+ TRinity 7061 
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CARPENTERS FUEL TANKS 





eall your 
hardware 
jobber now 







xX FRAMES PIPE RACKS 
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Latest 


for Walls and 








This complete stock 
aids comes with in 
@ 144—Kem Tinting Cot 
e | Cascade of Color 
@ 1300 Color Chips to fi 


itial order: 


or Tubes 
Dispicy Rock 
u Cascade of Color 
(Replocemem chips free of chor ge) 
Color Harmony Book 

er Color Chip folders 

+ Ordet Cards for renew 


$63.50 ve! 


ing chips 


Special introductory Price 





ee Roe 8 


No 
m : 
allow wei gpa Cizcle & 
’ ace ) ' e —™ 
add color t for contents of ft ’ 1 Cans 
ere ™ . ; l + 
lone or K. quart cor cy rilon f ; * Simply 
} ‘ oo ots . 
em - ¢ Super Ke 
Saves time oO and mix - r Kem 
ior you and ust horoughly 
customer 


HARDY 
ARE. A¢ 3 
sr jt NE 9 - 
. 9, 1955 








The Kem Tinting Color system is simplicity 
itself! It is because the Circle Seal cans in 
which Super® Kem-Tone and Kem-Glo”® are 
packaged already have space for adding 
the tube. 

Only one tube is necessary to add to any 
of the 24 standard colors of Super Kem -Tone 
and Kem-Glo. All you add to your normal 
stock are tubes, 8 colors in 3 sizes, and with 
them you can sell any of 130 customer- 
tested shades. Complete color range with 
a minimum investment! 

This system sells because it’s based on 
the two fastest selling paints on the market 


mine in 130 colors! 


Simple Kem Tinting Color System 
outstanding success in increasing 
dealer sales by thousands of dollars! 


—Super Kem-Tone and Kem-Glo. All the 
popularity and acceptance for these two 
leaders is in this program. 

And the Circle Seal cans eliminate the 
measuring problem. Your customer gets a 
full quart or gallon plus the tube contents. 
You'll find these cans are the easiest to 
open or seal tight that you ever used 
something your customer will appreciate, too. 

Interested? Then order now. You'll start 
making more money the day you put your 
sales aids to work. Call your Kem Products 
Jobber, or contact one of the companies 
listed below. Get the complete story. 


@ The Sherwin-Williams Co. 
101 Prospect Ave., N. W., Cleveland 1, Ohio 


®@ Acme Quality Paints, inc. 

8250 St. Aubin Street, Detroit 11, Michigan 
eW. W. Lawrence & Co. 

1124 W. Carson Street, Pittsburgh 19, Pa. 
@ The Lowe Brothers Co. 

424 E. Third Street, Dayton, Ohio 


@ John Lucas & Co., Inc. 

1617 Pennsylvania Ave., Philadelphia 3, Pa 
@ The Martin-Senouwr Co. 

2520 Quarry Street, Chicago 8, Illinois 
@ Rogers Paint Products, Inc. 

8250 St. Aubin Street, Detroit | 1, Michigan 


130 COLORS FROM 
THIS OR THIS 





Simple “‘one-shot" system starts with 
color base. You use standard Super 
Kem-Tone or Kem-Glo colors and go 
from there! No messy mixing. No need 
for short-filled white or gray bases 
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Accurate color matching! Only one tube 
is needed to make any of 130 shades 
sizes are all that is 
necessary. The Kem Tinting Color sys 
tem is both accurate and simple! 


Eight colors in : 


Complete stock in one small box! No 
large shelf space is required. Entire stock 
of 144 tubes includes 6 tubes in each of & 
colorsand 3 sizes (40z.,1 0z.,and '4 oz 
is compact and practical for you to handle 
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Your Solder 
Sales Via 
the Do-It- 
Yourself 
Boom! 


ALSIER 





OLDER 


The Fine Complete Solder Line 


SOLDER IS A SALES “NATURAL” FOR THE 
DO-IT-YOURSELF MARKET especially if 
you have the complete profit-maker 





Kester Solder line in stock. Kester 
helps you sell with the handy 16-page 
“Soldering Simplified” manual... 
free to your customers. Write 

Kester today for a supply of 

this instructive literature. 


KESTER SOLDER COMPANY 


4207 Wrightwood Avenve 
Chicoge 39, IiMinels 
Newark 5, New Jersey 
Brantford, Canada 










The Buhl Story 
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(Continued from page 82) 


When Arthur Sr. died in 1935, 
C. Henry Buhl became president, 
a post he holds today. This marked 
the fourth generation of Buhls to 
guide the business. 

In a few years the fifth gener- 
ation of the family will be ready 
to assume the responsibility of the 
Henry and 
Arthur H., Jr., sons of Lawrence 
suhl, will carry on the family tra- 
dition into the fifth generation. 


company’s success. C. 


As each new generation took 
over the reins of the firm, the com- 
pany itself was changed as Amer- 
ica grew. New departments were 
added, lines were dropped. 

New mechanical equipment was 
installed in warehouse and office to 
take advantage of newer and bet- 
ter methods of operating a whole- 
sale business. Today, in its mod- 
ern Detroit warehouse, a _ half 
million square feet of floor space 
is used to house the 45,000 items 
in the general catalog. 


Establishes fund 


The close integration of the Buhl 
family with the life and develop- 
ment of Detroit is perhaps best 
illustrated by the recent establish- 
ment of the Buhl Centennial Fund. 
This fund was established by the 
Buhl family interests, the Buhl 
Land Co. and Buhl Sons Co., in 
memory of Christian H. Buhl, the 
founder, and the 100th anniver- 
sary of the firm he founded. 

The fund will be used to estab- 
lish a speech and hearing center in 
Detroit. Through this fund, many 
handicapped children, by the use 
of the most modern facilities, will 
be restored to normal life. 

The executives guiding Buhl 
Sons Co. today are: President, C. 
Henry Buhl; senior vice-president, 
Arthur H. Buhl, Jr.; executive 
vice-president and general man- 
ager, Robert E. Sweeney; vice- 
president, secretary and treasurer, 
Harry G. Anno; vice-president and 
director of purchases, Edson L. 
Warner; vice-president, Howard E. 
Pillbeam. 
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your sales of 


WATERLESS 
HAND CLEANER 


A QUICKEE Dispenser excites 
curiosity, builds traffic, sells 
QUICKEE. Install one in your 
sales room. 


FREE QUICKEE SAMPLES make 
sales. FREE samples ore yours 
for the asking. 


Feature QUICKEE-GLAD RAG POLISHING CLOTH for easy 
companion soles. 


| quickte pRopuctsal 


>. 
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Painters and mechanics make good money 
today. Like the rest of us, they like to step 
out — have fun. 


QUICKEE is a worker’s best friend. It re- 
moves tough, incrusted paint, dirt, grease, 
grime, tar, pitch, etc. — in seconds — with 
or without water. 


When a worker uses QUICKEE, he doesn't 
have to hide his hands in shame. That's what 
makes QUICKEE such a wonderful profit 
item for you. For clean money from dirty 
hands, stock up with QUICKEE. 


ANOTHER GOOD SELLER! ush-Cutton Spray 
QUICKEE Paint and Varnish Remover 


Just spray on and scrape off. Removes 
paint, varnish, lacquer, shellac and 
enamel. Write for full information 











Ricklin's 14x40-ft gar- 
den supply annex, ad- 
joining the store. De- 
signed to look like a 
real home, it provides 
sales af- 


stimulating 
SPririVginwa 4 


mosphere. 


Garden supply annex is sales asset 


Business shows 15 pct gain from improved display facilities 


Once Ricklin’s Hardware in Nar- 
berth, Pa.., 
its garden supplies out on display, 
their pace quickened. The 
store accomplished this by adding 
an attractive 14x40-ft annex to its 


store 


was able to get most of 


sales 


Designed to look like a real home, 
complete with a front lawn, the 
annex gave this hardware store the 
same opportunities for selling gar- 
dening equipment as the large nur- 
series garden 
had— 


and exclusive 
ply outlets 
display room 

Before the 
was opened, garden supplies were 
shown along with the store’s other 
merchandise, which did not allow 
enough space to show off this mer- 
chandise to 


sup- 
have plenty of 


new display 


room 


best advantage. But 
now that this has been corrected, 
sales of garden supplies and related 
merchandise have increased 15 pct. 

The annex is finished in white 
stucco, has a green slanting roof, 
and a rustic fence enclosing the 
lawns. It provides plenty of the 


right atmosphere for the lines it 
contains. 

Customers enter the annex 
through the main store, where they 
can get a salesman to accompany 
them to the annex. In this way 
customers can get immediate at- 


tention without the store having 





to tie-up a salesman on permanent 
duty in the annex when it isn't 
busy. 

To promote the opening of its 
annex, Ricklin’s took a full page 
advertisement in a local newspaper. 
The ad illustrated the annex and 
listed the lines displayed in it. 


Lines such as these could not be properly displayed in the main store. Once 


they were moved into the annex 


soles improved. 
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This Year 
The BPS Full 
Line is 
=3-8ad-ee 


Than Ever! 


NOW! 
Everybody 
Loves Those, 


NOW! FLATLU®X is Better 
Than Ever—Greatest Low-Cost— High 
Quality One-Coat Wall Paint in America! 


Wonderful 





New SATONE Ww 
Colors! 


NOW! Great New Line of BPS 


House Paints for Every Paint Need! 





THERE’S STILL TIME.to really give your paint sales a tremendous 
shot in the arm! The Full Line of BPS Quality Paints plus a sure-fire 
Merchandising Plan that really works! A fabulous combination that 
cant be duplicated . . . anywhere! 

Don't delay! Get facts today! Dealers prove it's the greatest paint 
sales plan ever used. And it's exclusive BPS all the way! 

You'll go places with top-quality BPS Paints! Write Now! 


THE PATTERSON-SARGENT COMPANY 
1325 East 38th Street 
Cleveland 14, Ohio 


Tell me more about the proved profitability of the BPS 


Merchandising Plon 


Nome 
Store Name 
Address 
City 














SARGENT co. 


| Best Past Soup | 


THE PATTERSON 

















GREENLEE 


your highly dependable source 
of fine hand tools 





WHEN you stock the GREENLEE 
line, vou can be sure that vou have 
tools of inherently outstanding value 
and excellence. You can be sure, also, 
that you have a reliable source upon 
which you can always depend. 


For nearly §0 years this firm has been 
famous for fine products. It is equipped 
with the best of modern production 
machinery and factory facilities... 
uses only the finest grades of materials 
for its tools...employs highly ex- 
perienced craftsmen to produce them. 


And each year finds more new develop- 
ments in work at GREENLEE. New pro- 
duct improvements, better packaging, 
consistent national advertising — all 
designed to make this a top selling line 
for you. All are reasons why it pays to 
stock and build extra volume with 
GREENLEE. . . a progressive, Aighly de- 
pendable source for you. 


> 
GREENLEE 





STOCKED BY LEADING WHOLESALERS 


SREENEEG TOOL CO., ROCKFORD, ILLINOIS 


90 














Water Systems Display 


(Continued from page 67) 


April and May of each year win- 
dow displays feature water sys- 
tems, together with window trim 
material to promote their purchase. 
A classified telephone directory ad 
tells people throughout the G&rm’s 
trading area that Westminster 
Hardware provides water systems 
and related merchandise. . 
The firm’s mechanics’ service 
pumps on short notice, and are ever 
on the alert to report the need for 
pipe replacement, the need for 
water-utilizing big-ticket units. 
Outside salesmen calling on con- 


Tt veh nD arn ey tee ro 


tee ag we an 


- — 


tractors and farmers promptly fol- 
low through on leads for water sys- 
tem and other rural area big-ticket 
units. 

Sterling R. Schaeffer, store man- 
ager, says, “When we hear of a 
dairy farm barn to be built for a 
farmer, or learn that drinking 
fountains are being installed, we 
get in touch with the contractor to 
try to sell him one of our water 
systems. 

“If we learn of a bathroom being 
remodeled, or have calls for a heat- 
ing or plumbing installation, we 
also try to sell a water system. Any 
increase planned in water supply 
for a home or farm we hear about, 
results in our making a bid for a 
water system sale.” 

Westminster Hardware has been 
installing water systems and ser- 
vicing them for 30 years, and in 
addition to the pumps is also in- 
creasing its volume in wiring, pipe, 
spigots and numerous other supply 
items. 





HARDWARE HUMOR 
By Hardware Age 
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“Johnson! Run and catch thet man who 
wanted ao box of assorted stove bolts. 
Tell him we got plenty of them now.’ 
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6000 Attend Store Show 


(Continued from page 76) 


lowing the show find most of this 
7olume flowing in. Customers seem 
eager to learn what can be done by 
the average man with a few tools. 
That’s the advantage of having 10 


demonstrations going at one time.” 


Prior to the show this year some 
customers came into the store and 





Don't Miss it—-PLAN NOW TO ATTEND'--~————- ~— 
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Portion of a 4-column by 18-in. ad 
promoting the show, listing some of 
the teatured products and advertis 
ig some major appliances. 


asked officials when they were go- 
ing to put on the do-it-yourself 
show again. This was strong indi- 
cation of the show’s value. 

One of the demonstrators used a 
motion picture machine to show 
what could be done with his 
products. 


Attracts attention 


Officials of this hardware store 
say that much of the success of a 
show of this kind depends upon 
the sales training of the demon- 
strators as well as their mechan- 
ical skill in handling the work. 
Alertness to sales possibilities 
needs to be featured, so as to make 
the most of customer attention. 

Prior to and during the do-it- 
vourself show, the store carried a 
window display advertising the 
event and urging the public t 


? 
come in and take a |OoK at the eX- 


hibits and demor strations. 
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@ It’s on a Buffalo Bolt Handy- 
Pack Carton. It’s big. It’s clear. 
It gives you the facts at a glance. 

A simple thing perhaps...but, 
it can save you plenty of time and trouble in 
storing, stocking, selling and inventory. 

It’s another reason why quality-made Buffalo 
Bolts, in sturdy Handy-Pack cartons are easier 
...and more profitable ...to handle. Make your 
next order Circle. ® 


BUFFALO BOLT COMPANY 


Division of Buffalo-Eclipse Corporation 
Central Sales Office and Plant N. TONAWANDA. N.Y 
Bestern Sales Office 1544 Monadnock Bidg.. CHICAGO 

Eastern Sales Office $0 Charch St... NEW YORK CITY 
Sales Representatives In Principal Cities 
MAKING FASTENERS AND FRIENDS FOR 100 YEARS 











Selling 1600 Dog Owners 


New Jersey dealer profits by catering to local dog 


owners with case lot service on dog food. Vet- 


erinaries suggest the firm as a source for supplies 


Is there profit in catering to dog 
owners ? 

Mitchell Simon Hardware at 15 
S. Dean St. in Englewood, N. J., 
operates on the theory that the sale 
of dog goods is highly profitable in 
its own right. And the firm knows 


that dog owners buy a wealth of 
other hardware store lines as the 


result of visits for dog supplies. 








There are 1600 licensed dogs in 


the firm’s trading area, and the 
Simon store strives to serve the 


owners of all of them. 


To attract the dog-fancier trade, 


Simon’s has a 36-ft wall display 


space along the rear of the store 


for showing leashes, blankets, cush 
ions, feeding dishes, chains, collars 
and a wide variety of patent dog 


medicines. This is supplemented 
by 12-ft table of dog sweaters, 
combs and brushes, bowls, dog toys 
and other supplies. 

Although. flea powder, soaps and 
some dog remedies are carried, 
there is nothing in the stock that 
encroaches on a_ veterinary. No 
recommendations as to medication 


(Continued on page %6) 
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GOULDS LAWN-SPRINKLING PUMPS 
BIG SELLERS 


IN MANY AREAS! 














pon’ miss THis NEW 
PROFIT OPPORTUNITY... 


area “tight” on water? Do municipal restrictions forbid unlimited lawn 
orden sprinkling? Then you've got a set-up just made for sprinkling pump 
! All you have to do is show your customers how they can have all the 
vater they want simply by sinking a well-point, or by tapping a nearby 


stream or lake — and you’re in business! 


ver there’s easy, free water available, Goulds AQUA-LAWN pumps are 
rfect choice for every lawn sprinkling requirement. The AQUA-LAWN is 
ordinary household pump on a new job — it’s especially built for sprin- 
rvice. That means it won't conk out under extra hard, continuous use 
brinkling demands. Backed by Goulds 107 years pump experience, the 
L-LAWN is already the largest selling centrifugal-jet lawn sprinkling 


in the country — your number one choice to tap this rich new market! 


DUR GOULDS DISTRIBUTOR for full facts, or mail coupon below. 


GOULDS DUMPS, INC. Seneca Fails, NY. 


Send full facts on AQUA-LAWN SPRINKLING PUMP 
opportunities, and name of nearest distributor. 








MAIL COUPON FOR F 


ADDRESS 
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YOUR GUIDE TO CONSISTENT QUALITY AND INDIVIDUAL SERVICE. . . 

















































+ 


RISDON MANUFACTURING CO. | 
: ~M. RUSSELL DIVISION Pte § 
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Features Barbecue Lines 
for Father’s Day Gifts 


Because many men pride them- 
selves on their cooking ability many 
hardware dealers promote this 
equipment for Father’s Day gifts 
Railey-Milam Co., Inc., in Miami, 
Fla., successfully did this for the 
1954 Father’s Day with window dls- 
plays, newspaper advertising and 
in-store display. 

A large ad showed illustrations 
of a barbecue pit and a portable 
barbecue outfit. It said. ‘““Here’s the 
much appreciated Father’s Day gift 
for the dad who likes to cook.” Be- 
neath that heading was a long list 
of gadgets and equipment, each 
item being priced. 

A window display had green pan- 
els for a ba kground on which were 
hung copper bottom pots and pans 
A large kitchen table was in the 
center of the display with a life- 
size cutout of a man In a green 
apron, breaking an eyy into anh 
actual green bowl. The man had a 
worried look on his face as he scan- 
ned an open cook book. In front of 
the table was a large tilted panel on 
which was attached a wide variety 
of cooking implements. 

The store’s housewares section 
had a large table featuring cooking 

itensils and gadgets with a talking 
card having the message, “Here's 
that much appreciated Father's 
Day gift for the dad who likes to 
nae @ 





HARDWARE HUMOR 
By Hardware Age 






My wite will be here in a minute. 
She's washing my hair 
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ALATHoy 














There is a 


BIG DIFFERENCE 


in flexible 





plastic pipe 


Sell quality—sell pipe made of 
Du Pont ALATHON 


Flexible pipe made from “Alathon” polyethylene resin offers 
more than just the advantages of lightness in weight and ease 
of installation. “‘Alathon”’ is selected, virgin material — for- 
mulated for pipe use—and is superior in its ability to with- 
stand top-rated pressures for long periods, years of contact 


with corrosive soil chemicals and the general abuse to which 





farm pipe material is subjected. That’s why leading flexible 
There is a difference in flexible pipe manufacturers insist on Du Pont “Alathon” for their 
plastic pipe — stock pipe made of basic material...and identify their pipe—made of “Alathon.”’ 


A | A T ce | Oo Pe - Make the trade-mark “‘Alathon” your symbol of quality 


when you sell flexible plastic pipe. Stock up now on pipe made 
polyethylene resin ‘ 


of “Alathon.” Insist on getting the green triangle tags carry- 







ing the words “Quality Pipe Made of Du Pont Alathon®.”’ 







BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Your “Do-it-Yourself” 
Customers Will Like This 
Way te PERMANENTLY 


STOP 


COLD WATER PIPE 
CONDENSATION 





5 eer 

Wer Noy: 

=_ —= 
TAPE 


Here’s a year-’round profit item for 
your economy-minded, home fixer- 
uppers! An opportunity for you to 
get your share of the dollars being 
spent to rid homes of the common prob- 
lem of “‘sweating”’ cold water pipes. 

NoDrip Tape converts waste base- 
ment space into useful storage, work, 
play areas. It’s the inexpensive way to 
protect costly appliances, power tools, 
recreation areas, etc., from “‘sweating”’ 
pipe damage. 


< 





Forms an air-tight jacket that is 
100°, vapor and moisture proof... 
needs no vapor-seal tapes or over- 
wraps. Easy-to-apply NoDrip Tape 
winds spirally around any size pipe. 
Requires no bands, brads or fasteners 
because it’s self-adhering. NoDrip 
Tape can be hand molded to fit snugly 
around “drip” areas—tees, unions, 
angles, valves, etc. Needs no main- 
tenance. 






Roll covers 
10 ft. of -in. id. 
iron pipe or 13 ft. 
of 4-in. o.d. 
copper tubing. 


$469 list a roll 


ORDER THROUGH YOUR SUPPLY HOUSE 


FREE! Bulletin D-40 


4. W. MORTELL COMPANY 

508 Burch St., Kenkekee, Ill., Dept. 6 
Please send me FREE copy of Bulletin D-40 
Name 

Address. 

City — State 
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Selling 1600 Dog Owners 


(Continued from page 92) 
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Storage area in which are kept case /ofs of dog and caf foods, bird seed and 
4 - 


a wide voriety of other pet supplies 


are offered to customers having a 
sick dog. 

Edward Slome “Much of 
our business comes from the rec- 
ommendations of veterinaries. It 
would be poor policy and dangerous 
for us to offer opinions about the 
of dogs suffering from dis- 


Says, 


care 
eases.” 

A wide assortment of dog foods 
and dog candy is stocked at all 
times. 

Of the firm’s dog food volume, 
Mr. Slome says, ““We buy dog food 
by the carload, sell about 50 cases 
About 25 kinds 
food and 12 types of 
dried dog food are stocked. We pro- 
mote this 


every three weeks. 
of canned 
business by selling in 
case lots. Our customers buy dog 
food by the case to save money, and 
for the convenience of having it on 
hand. 

“We find pet supplies to be an 
excellent sideline. When people 
come here for their dog food on a 
regular they pick up 
housewares 
bought on impulse.” 

At one time the firm’s main busi- 


basis, also 


hardware and items 


ness was in feed and poultry sup- 
plies with a limited stock of hard- 
ware and related merchandise. En- 
actment of ordinances pro- 
hibiting the keeping of chickens. 
other than those currently owned, 
caused the firm to place more stress 
on hardware and related merchan- 


ke cal 


cise. 


including a good variety of 


dog food and othe1 pet supplies. 

Of the owners of large estates in 
the area, Mr. Slome says, “These 
people have pets of many types in- 
cluding dogs of large breeds which 
consume large quantities of food. 
We have birds cages, too, all kinds 
of bird seed and other bird supplies. 
Cat food and other feline require- 
ments are offered.” 
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“Forged |ron [abinet hardimare 


by McKINNEY 


the original re-creator of historic 
forged iron designs since 1926 
A complete line of quality forged iron cabinet hardware for 
every room in the house — in three fine finishes — Dull Black, 
Swedish (relieved) lron and Olde Copper 


MCKINNEY 


McKINNEY MANUFACTURING COMPANY 
1715 Liverpoo! Street, Pittsburgh 33, Pa. 
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Texas wholesaler aids dealers with... 


Hardware line p 
hol 


Texas clinic. 


og 


resentatior 
attention of dealers at 


Clinie on 5 Hardware Lines 


Five 50-minute sessions during one-day program give dealers merchandising 


and product knowledge information useful in stimulating hardware line sales 


One-day clinic type meetings 
have been used by hardware whole- 
salers since last fall to present 
product knowledge on housewares 
to their dealers to help them make 
more sales and profits. Now comes 
a Texas wholesaler applying the 
same technique on hardware lines. 

Five lines were used by Roberts, 
Sanford & Taylor Co., hardware 
wholesale firm in Sherman, Tex., 
as the basis for a one-day dealer 
product knowledge clinic held re- 
cently in a Sherman hotel. 

The clinic was conducted on a 
Wednesday. Factory representa- 
tives held a meeting the evening 
previous to go over details of the 


98 


clinic and to set up their displays 
in the class rooms. 

The clinic started at 9:30 a. m. 
and continued until 3:50 p. m. 

There were three morning and 
two afternoon sessions, each 50- 
minutes with a 10-minute between 
classes break. At noon the com- 
pany complimented the dealers with 
dinner. 

As each dealer arrived he was 
given an envelope containing a 
mechanical pencil and a scratch 
pad, and was assigned to a group. 
Each of the five groups had a leader 
from the company’s staff to guide 
it through the day’s schedule. 

The lines presented at the Clinic 


and their representatives were: 

Union Fork & Hoe Co. garden 
tools, Bruce Burgess, Columbus, 
Ohio, merchandising manager, and 
George Cleaveland, Dallas district 
representative. 

Dille & McGuire power lawn 
mowers, H. P. Bangert, Richmond, 
Ind., sales manager. 

Westinghouse fans, Jim Davis, 
of Dallas, southwestern district rep- 
resentative. 

A. F. Thompson Mfg. Co. evapo- 
rative coolers, Glen Williams, of 
Tvler, Tex., sales manager. 

Swan Rubber Co. hose, Charles 
R. Onley, of Dallas. 
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with AMERICAN’S 
FREE “Do-lit-Yourself’’ booklets 


Here’s the way to get more people in your store and sell more glass too. 
Stock AMERICAN ’s four Do-It-Yourself booklets. ‘They show your customers 
How to Build a Winter Garden, How to Replace a Broken Pane, How to Install a 
Picture Window, and How to Install a Floor-to-Ceiling Window. 

They’re all free. Order today. Please specify how many of each booklet 
you want. Be sure you have a complete set. And be sure you have plenty of 
clearer, whiter, flatter glass—LUSTRAGLASS and LUSTRACRYSTAL. 


AMERICAN . 


WINDOW COMPANY 
Speciclists in the m@fufocture of flat glass since 1899. 


9 West Park Way « Pittsburgh, Pa. 









AMERICAN WINDOW GLASS CO., DEPT. H.A. 
Box 745, Pittsburgh 30, Pa. 
Gentlemen: Please send me advertising helps checked below. 
__.... Copies of D-1 “How To Install ao Picture Window.” 
copies of D-2 “How To Install a Floor-to-Ceiling Window.” 
_ copies of D-3 “How To Install a Winter Garden.” 
copies of D-4 “How To Replace ac Broken or Crocked 
Window Pane.” 
Nome 





Company 


Addres:s 
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Texas wholesaler aids dealers with... 


Clinie on 5 Hardware Lines 


Five 50-minute sessions during one-day program give dealers merchandising 


and product knowledge 


One-day clinic type meetings 
have been used by hardware whole- 
salers since last fall to present 
product knowledge on housewares 
to their dealers to help them make 
more sales and profits. Now comes 
a Texas wholesaler applying the 
same technique on hardware lines. 

Five lines were used by Roberts, 
Sanford & Taylor Co., hardware 
wholesale firm in Sherman, Tex., 
as the basis for a one-day dealer 
product knowledge clinic held re- 
cently in a Sherman hotel. 

The clinic was conducted on a 
Wednesday. Factory representa- 
tives held a meeting the evening 
previous to go over details of the 


98 


clinic and to set up their displays 
in the class rooms. 

The clinic started at 9:30 a. m. 
and continued until 3:50 p. m. 

There were three morning and 
two afternoon sessions, each 50- 
minutes with a 10-minute between 
classes break. At noon the com- 
pany complimented the dealers with 
dinner. 

As each dealer arrived he was 
given an 
mechanical 


envelope containing a 
pencil and a _ scratch 
pad, and was assigned to a group. 
Each of the five groups had a leader 
from the company’s staff to guide 
it through the day’s schedule. 


The lines presented at the Clinic 


information useful in stimulating hardware line sales 


and their representatives were: 

Union Fork & Hoe Co. 
Bruce Burgess, Columbus, 
Ohio, merchandising manager, and 
George Cleaveland, Dallas district 
representative. 

Dille & McGuire lawn 
mowers, H. P. Bangert, Richmond, 
Ind., sales manager. 


yarden 


tools, 


power 


Davis, 
of Dallas, southwestern district rep- 


Westinghouse fans, Jim 


resentative. 

A. F. Thompson Mfg. Co. evapo- 
rative coolers, Glen Williams, of 
Tyler, Tex., sales manager. 

Swan Rubber Co. hose, Charles 
R. Onley, of Dallas. 
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with AMERICAN’S 
FREE “Do-lit-Yourself’’ booklets 


Here’s the way to get more people in your store and sell more glass too. 
Stock AMERICAN’s four Do-It-Yourself booklets. They show your customers 
How to Build a Winter Garden, How to Replace a Broken Pane, How to Install a 
Picture Window, and How to Install a Floor-to-Ceiling Window. 

They’re all free. Order today. Please specify how many of each booklet 
you want. Be sure you have a complete set. And be sure you have plenty of 


clearer, whiter, flatter glass—LUSTRAGLASS and LUSTRACRYSTAL. 


AMERICAN .------ : 


WINDOW COMPANY 


Speciclists in the m@fufocture of flot glass since 1899. 


9 West Park Way °« Pittsburgh, Pa. 









AMERICAN WINDOW GLASS CO., DEPT. H.A. 
Box 745, Pittsburgh 30, Pa. 


Gentlemen: Please send me advertising helps checked below. 
_. copies of D-1 “How To Install a Picture Window.” 
copies of D-2 “How To Install a Floor-to-Ceiling Window.” 
copies of D-3 “How To Install a Winter Garden.” 
copies of D-4 “How To Replace o Broken or Crocked 
Window Pane.” 
Nome 





Company 
Address 


------------ 
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It pays to push the leader. Pol-mer-ik leads the way 
in sales AS, Ranks first with more 

advertising, more sales promotion, na more point of 
sale helps. It pays to push the leader 

and the leader ST is Archer Pol-mer-ik! 











fa rcher- 


CS aniels- 





MI idiand 
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FOR BETTER PAINTING 


AND 101 HANDY HOME USES 
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Mirror-backed displays enhance the appearance of crystal and 
glassware displayed on adjustable glass shelving at varied levels. 





Competition Stimulates Gift Buying Traffic 


Hardware dealer profits 


Its large, well-stocked gift de- 
partment is an excellent volume 
and traffic builder for Best Hard- 
ware & Appliance Co. in Marshall- 
town, lowa. 

Both expensive and medium- 
priced giftwares are featured in 
wide variety. 

What is the competitive situa- 
tion in Marshalltown? 

H. A. Sallander, presi of the 
firm, says, “For severaF y 
were the only store in Marshall- 
town having an extensive gift de- 


rears we 


- 


102 


partment. Now we have three fine 
gift shops in this town, and I am 
happy that this is so. 

“Marshalltown is now a gift 
center and attracts trade from a 
wider area. We will not lese gift 
business to larger, distant cities. 
People in this big trading area 
visit Marshalltown to buy gifts, 
with all giftware outlets benefit- 
ing.” 

Customers are attracted to Best’s 
giftwares section from towns 30 
miles distant. 


from traffic pulled into town by three specialty stores 


A recent addition to the gift- 
wares department is the Gourmet 
Shop with an attractive back- 
ground of simulated brick, plus 
knotty pine shelving and two 
swinging plywood panels for show- 
ing larger and higher-priced cook- 
ing utensils. 

Several years ago the firm re- 
modeled its old type wall fixtures, 
putting in some adjustable glass 
shelving. Wooden shelving in the 
giftwares section has been cov- 

(Continued on page 104) 
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For Drawers 590 
Suggested retail $1.05 


Strong steel lock 
with brass tube. 
7770 possible key 
changes — can be 
master-keyed. Size 
1%" x 1%". For 4“ 
wood. Also for '»”, 
4°", 1%’ wood 
when specified. 


for every 








There's a CORBIN CABINET LOCK 
need... at every 










































price! 





For Drawers 02066 
Suggested retail $1.28 
Brass plated steel 
dead bolt, 5-disc 
tumblers. 200 regu- 


For Wardrobes 7028 
Suggested retail 45< 
Light steel lock with 


key hole cut for 
wardrobe or drawer. 


For Cabinets 0737 
Suggested retail $4.25 


Pin-tumbler protect- 
tion. All brass. Bolt 
shoots right or left 


For Steel Lockers 0755 


Suggested reteil $1.55 


For use on right or 
left hand doors. All 
brass. Strike fur- 


For Sliding Doors 022911 
Suggested retail $4.15 


To lock, push cylin- 
der and turn key. 
Strike for 4," throw 


lar key changes. 
Can be mester- 
keyed. Size” x 
1%,"". For i. 


when so specified. 


wood. 
3/0 1! sé 
4 8 
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And the famous ADAPTA-LOCK! 
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Unique, all’brass 9-WAY 
lock ensemble, designed to 
handle 95% of your calls 
for cabinet and drawer 


* locks! Adjustable for use 


on 54 major applications. 
Fits 6 different thicknesses 
of wood or metal. Easily 
changed for use OW left 
hend doors, right hand 
doors, or drawers. Ask 
your Corbin man for 
details. 


1955 





Bolt shoots right or 
left for either hand 
door. Malleable iron 
key. Cannot be mas- 
ter-keyed. Size 2'4” 





for either hand 
door. Can be master- 
keyed. Size 1°54" x 
114". For %" wood. 
Also for 4%” wood 
when specified. 


ter-keyed. Size 2” x brass. Can be master- 
14". For %" wood. keyed. Size 2” x 1’. 
Also for 44", 1%", » For ” wood. Also 
or 124" wood when . for 1'4” when so 


specified. Specified. 


| 
i nished. Can be mos | bolt furnished. All 
i ; 


These ore only the best-selling items in the extensive Corbin Cabinet 
Lock line. With them you can cosh in on the growing demand for 
cabinet locks by the “do-it-yourself” crowd .. . by schools... by 
industries. Put Corbin Cabinet Locks on your want list today! 


Be sure to make every sale. . . buy CARHIN 
CORBIN CABINET LOCK Division 


The American Hardware Corporation 
New Britain, Connecticut 
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ALUMINUM 
HARDWARE 


RUST-PROOF 
in BRASS, BRONZE or 
ALUMINUM FINISHES 


AL3051 
SASH 
FASTENER 








AL6660 
COAT AND 
HAT HOOK 


AL 6800 
HAND RAIL 
BRACKETS 











Protect your reputation as a supplier 

of builders’ herdwere with reliable 

oo aie: cluminum herdwere by 
- «+ Since 1849. 














Order from your jobber. 
PADLOCK and HARDWARE CO. 
LANCASTER, PA. 


Competition Stimulates Gift Buying Traffic 


(Continued from page 102) 


Four islands, two 
of them 5x5-ft 
units are also 
utilized for dis- 
playing a wide 
variety of gift- 
wores and house 
wares items. 


ered with black cloth to provide 
contrast for the bright gift lines. 

Wall showings of gifts are sup- 
plemented with four island dis- 
plays. Two of the islands are 
5x5-ft units. Wide aisles encour- 
age browsing. 


The Gourmet Shop attracts many gift seekers, and those wh 


fans seeking items for their own use 


A wide variety of lamps is of- 
fered by the department. Instead 
of having mass displays of these 
units, they are shown throughout 
the department with several num- 
bers on each table. 


Some smaller tables are utilized 


’ ore borbecue 
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An Improved Product 
Packaged in Polyethylene 


PRESENTS Dramatically Displayed 








Cushions ... Seals... Protects Garage Doors: Thousands of Retailers Acclaim STANSTRIP 
Se eo dled Cohn bene lasting prod- — q Best Seller for DO-IT-YOURSELF Market 
head-type garage door it acts as a weather In 1954, StanStrip was introduced to the tremendous 
seal... prevents rotting, scarring or splinter- Do-It-Yourself Market. It caught on like wildfire. 


ing. Saves money... pays for itself. StanStrip is now handled by thousands of retailers. 
*Trademark 






















Plus... 
This FREE 
DISPLAY ! 


















Stam STR SEALS OUT CesT | 
Rain SHOW AND SLELT 
FROZEN DOORS OPER LASHLT! 





















NOW! A terrific NEW Package... 
Clean and Clear . . . Shows Product 
Better . . . Sells on sight. The 4-color 
picture printed right on polyethyl- 
ene bag sells StanStrip in use. 



















You make 40% profit margin on the Display Deal: 
15 pieces of StanStrip plus the Display. Display includes 
a demonstration block with StanStrip nailed on. Ask 
your Jobber about this big SELLebration Deal, 


Building Products Division 
Port Clinton, Ohio 
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Advertised in FEES 


Promotion 
in Full Color 








} Hy Hy Mis | 
Wi) Me if 1] hams 

Ki, Wig Summertime is Comet-time. 
You'll find it the most versatile 
specialty in the store. It has mul- 
tiple display appeal. Show with BAR-B-Q accessories, 
tackle, outdoor furnishings and above all, with 
JUNIOR CAMP EQUIPMENT-—where it will have 
big turnover. Display it as a gift item and at the 
check-out counter. 
The COMET LANTERN tokes standard bulb 


and D-cells, ruggediy made—beauti- 
ful Fire ingine Red Finish. Only 8/2” tall. 






Ht 


le, 
Uf sf fy ¥ Hy Hf | 
Yi a 


Hi Hi} 


930° RETAIL 


(less batteries) 
In Individual 
Picture Box 


i 
; 














HUNTERS, SPORTSMEN 


BUY ON SIGHT 


mm £o),' Bier Sl, eliiia ¢. 


Here’s the answer to cold weather 
comfort for hunters, ice fishermen 
. winter sportsmen of all kinds. 
Provides 3-4 hours odorless, smoke- 
less heat .. . safe for use in forest 
and duck blinds. Contains KINGS- 
FORD hardwood charcoal briquets 
impregnated with Sure-Fire, in- 
stant charcoal lighter fluid. One 
match starts heat. Shipped in car- 
tons of 24 cans each. Free counter 
card included with each carton. 
Newspaper mats available. 


TO RETAIL AT 50¢ 
DUCK HUNTING 










Dealers 
ond 
Distr's. 


WANTED 











KINGSFORD CHEMICAL COMPANY 
WOR, LEADING MANUFACTURERS ¢« 


Meort-O-Hickory Smoke 


IRON MOUNTAIN, 


Sure-Fire 


Mordweed Chercec! Briavets 


“unter s Meoter . mstent cher 


Ch ps ter tiover ® 








for glassware and dinnerware set- 
tings at various times, these dis- 
plays being subject to frequent 
change. 

Although quality lines are given 
feature displays at all times, me- 
dium quality glassware and din- 
nerware are also attractively pre- 
sented. 

Many farmer’s wives are pur- 
chasing the better quality dinner- 
ware and for special 
the lower priced mer- 
chandise for everyday use. As the 
includes many large-sized 
sales of settings run into 
sizable numbers. 

Giftwares displays in the store 
are supplemented with frequent 
and very attractive window show- 
ings throughout the year. Promo- 
tions sponsored by the Chamber 
of Commerce are participated in 
by Best’s to attract more traffic to 


glassware 


occasions, 


aurea 


families, 


the community. 

Word-of-mouth advertising has 
important factor in the 
increasing gift- 


been an 
firm’s steadily 
wares trade. 


Booke 


for a dealer's library 








Labelled Fire 
handbook 
Builders’ 


“Hardware for 
Doors” is a_ technica! 
the National 
Association to 
specification 
dealers in 
the selection of hardware for 
swinging fire doors from classes 
A to E. The handbook recommends 
minimum standards for hollow 
and metal-clad doors. The 
available from the 
Hardware 


Ave.., 


issued by 
Hardware guide 
engineers, 
hardware 


architects, 


writers and 


metal 
handbook is 
National 
Association, 515 


New York 22, N. Y. 


Zuilders’ 
Madison 


“Lyman Ideal Handbook No. 40” 
is a new edition of this handbook 
to customers interested 

purchases. This 
reloading informa- 
tion for beginners and experts 
plus data charts and shooting in- 
Pages: 160. Available 
from Lyman Gun Sight Corp., 
Middlefield, Conn. Retail price: $1. 


for resale 
in ammunition 


book provides 


structions. 
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Here’s a 22 short cartridge that practically sells itself. It’s the excit- 
ing new Peters “Thunderbolt.” They give your customers more 
bang, more zip, more fun than ever before .. . and they give you 
more sales! Specially developed powder lor faster ignition, faster 
burning, and greater speed. New, exclusive, specially designed 
composition bullet. 

Another big selling feature of Peters “Thunderbolt” is the small 
unit package of 28 cartridges. It's the most convenient ammuni- 
tion container yet designed . . . a flat pack, wrapped in protective 
cellophane, with a zip-tape opener. And they re delivered to you 
in an eye-catching dispenser that makes an attractive counter dis- 
play. So, set it out front where your customers can see what they re 
buying at a glance. 

Your customers will be demanding Peters “Thunderbolt.” 
sure you have a full stock on hand. Place your order today! 


haley 





“Thunderbolt” is Reg. U.S. Pat. Off. by Peters Cartridge Divisi 





1955 


Be 





m, Kemingt 


Hottest sales idea 


in 22 ammunition history! 


PACKS THE\ POWER! 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2, CONN. 


m Arm (ompany, Inc. 
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GETS MORE COMPLIMENTS 
WITH WONSOVER 


more business, too! 


our sales confirm this enthusiasm.” 


GETS FAST TURNOVER 


AND EXTRA PROFIT 
with COLOR GALLERY! 


Boro Hardware, Metuchen, N. J., supplied “Dutch 
30y”’ COLOR GALLERY paints exclusively for the in- 
teriors of the swank Clive Hills, N. J., building 
project. These houses are in the $29,000 range. 
“Believe me,” writes Boro Hardware Manager 
Philmore Evans,—“buyers of these homes know 
and trust ‘Dutch Boy’ Paints. No wonder we’re 
getting fast turnover and extra profit with this 
top-quality line.” 


Mr. Walter H. Wesselhoft, Model Wull Paper and 
Paint Co., Peoria, Illinois, writes, “We have had 
more compliments and less complaints on Wonsover 
than on any flat paint we have had in the past and 
















NEW WONSOVER! 


Today’s Dutch Boy 






WONSOVER 
Ga” a 





™~ ——— 


is lining up new customers, 


From City to City, from State to State, 
it’s the same sweet story from “Dutch 
Boy” dealers: 


All-new Nalkyd Wownsover and new 
Nalkyd Cotor GaLttery—the two latest 
additions to the “Dutch Boy” line of 
modern interior finishes — are really 
packing them in. 


Ready- mixed WONSOVER— 
as easy to sell as it’s easy to use! 


Made from special Nalcolyn resins exclusively 
“Dutch Boy”, all-new, ready-mixed WONSOVER 
is easy to use, easy to sell. 


It’s fast-drying, high-hiding, odorless .. . 
really washable. It’s popularly priced. What's 
more, it comes in a wide range of most-wanted 
colors. Harmonized colors that guarantee you 
more business because they quarantee your 
customers freedom from color clashes. 
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New COLOR GALLERY “team” 
simplifies decorating 


New “Dutch Boy” COLOR GALLERY puts the 
most-wanted colors right at your customers’ 
fingertips. And new COLOR GALLERY finishes 
make good results easier. Together, they make 
a great profit-making “team” for “Dutch Boy” 
dealers. 


To ‘‘Dutch Boy’’ dealers: if you're not yet 
carrving both WONSOVER and COLOR GALLERY, 
sign up next time your “Dutch Boy” salesman 


HARDWARE AGE, JUNE 9, 1955 


interior line 


new business for dealers everywhere! 


calls. We want 1955 to be a big profit vear for 
you. The biggest ever. 


To dealers everywhere: if you'd \ike to put in 
the fast-selling, nationally advertised “‘Dutch 
Boy” line, find out if there is a ““‘Dutch Boy” 
franchise available in your area. Phone or 
write our nearest office. 


Made by the makers of “Dutch Boy’ Paints 
NATIONAL LEAD COMPANY 


General Offices,111 Broadway, New York 6, New Y ork 
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Here's the 


newest 
from UNION 


Stackmaster 





SMALL PARTS CABINET 


. . The most practical cabinet of its kind ever designed Die cut LOK-TAB 
for small parts storage. Two sizes—the 24 drawer mode! ey sated se _ hee 
. ty wine os shown to loc 

U-24 and the 12 drawer model U-12 . . . both cabinets 


each section § so- 


Same width to permit stacking in space-saving multiples lidly, one on top 
of 12 or 24 drawers. Means minimum inventory for you of the other. 


too... All you do is stock fwo sizes! 





Write for 
Feat v0 
. rel on any level surface JOBBERS ALERS : j merature ane 





prices now! 
® KLEER-VU Plastic **Spill-Proof’’ Drawers 
make contents visible .. . easy to index IDEAL FOR STORING 
® Has removable drawer dividers .. . Photo Supplies ® Bolts, Screws, Nuts 
@ One-piece drawer guides 8 ay ree Buttons 
© Welded steel cabinet frame snr hobby on ae 
© Boked ‘Silver Dentone"™’ enamel finish 


. 
> 
Service Station Supplies © Paper Clips 
® Pins 


—_ UNIO STEEL CHEST CORP. 
CHESTS LE ROY, NEW YORK 


Weshers, Nails, Brads 





Our 50th Anniversary Year pr nS 





MARTIN. STAMPING & STOVE CO. 


Cy HEATERS 


A million gas heaters siltte 


sold this year...get your share! 
, C. eas. 











STOCK THE 
COMPLETE 


A STYLE AND PRICE FOR EVERY NEED 


" 8 Fully Vented 23 Unvented 
» Heaters Heaters 
/5,000 BT 900 BTU 


50 0 


Ce 
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NEWS and Views 


(Continued from page 10) 








Appliances Rank High 
In Buying Preference 

More people plan to buy major 
appliances this year than did last 
year; more plan to buy on credit, 
but they plan to spend slightly less 
than in 1954. 

tesults of the Federal Reserve 
Board’s annual survey of consumer 
finances shows that a higher pro- 
portion plan to buy washing ma- 


chines, slightly less plan to buy 
television sets, and about the same 
number plan to buy other items. 

In total, some 28.5 pct of the 
“spending units’—all persons liv- 
ing as a family are one unit—plan 
to buy at least one major house- 
hold appliance, compared with 
only 26.9 pct last year. 

Of these, 5.9 pct plan to buy a 
television set; 4.5 pct a refrigera- 
tor, and 5.3 pct a washing machine. 
The number of units planning to 
buy this year is higher than in 
1954, but lower than in early 1953 

More people say they wi 
appliances on credit this vear than 
last year. As in the past, the larg- 
est proportion of consumers gener- 
ally using credit is in the group of 
voung married couples with chil- 
dren. Use of credit, FRB says, 
is closely related to the amount 
of liquid savings of consumers, 
rather than income level. About 54 
pet of all consumers plan to use 
credit. 

Median amount planned to be 
spent this vear for appliances is 
$250, compared with $300 indicated 
early in each of the ies two vears, 
reflecting in part the softened 
prices of many appliances. 

Reviewing last year’s experi- 
ence, the FRB says about 23.4 mil- 
lion spending units purchased 
household appliances, about the 
same number as 1953. Average ex- 
penditures last year declined to 
$375 from $410 in 1953. 

Trade-ins were often a factor in 
the purchase of major items in 
1954, the report shows. About one- 
fourth of the refrigerator sales 


(Continued on page 112) 
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wees profitable 
electrical supplies 


for HARDWARE 
STORES 


=) ee = a oe + 










Royal manvfactures a full line of in- 
sulated wire and flexible cords for a 
wide range of uses. Popular assort- 
ments ore available on steel dispensing 
rocks, as follows: 


ROYAL NO. 1 DEAL 


250 ft. No. 18 Type C Green and 
Yellow 

250 ft. No. 18 Type PO Lamp Cord 

250 ft. No. 18 Type SP Lamp Cord 

250 ft. No. 18 Type SJ Cord 

250 ft. No. 18 Type HPD Heater Cord 


ROYAL NO. 2 DEAL 
500 ft. No. 18 SP-1 Brown Lamp 


250 ft. No. 18 SP-1 White 
250 ft. No. 18 SP ivory Lamp 


HOUSEHOLD APPLIANCE 
and EXTENSION CORDS 


Our new catalog No. 3-54 il- 
lustrotes ond describes the ex- 
tensive line of Royal Quality 
Cord Sets ... the popular, fast 
turn-over line thet hordwore 
stores prefer. 


POWR-KORD 
HEAVY DUTY EXTENSIONS 


The outstanding line of rubber-jacketed 
extensions for power tools, garden 
equipment, appliances and 101 other 
uses. Molded-on cap and connector, 
lengths from 10 te 150’, wire sizes 
No. 18 te Neo. 14. 









ROYAL “Crystal” 
_ the ORIGINAL glass-top fuses 


The favorite fuses of retcilers ond 
users for co quorter century : 
in the famous 5-pock box or self- 
service bogs. 


ROY AL-NOARK 
CARTRIDGE FUSES 


5 woys better... on the inside, where 
it counts! | to 600 amps, in convenient 
pockages 





Ask your whelescler for complete cataiogs 
ROYAL ELECTRIC COMPANY, iNC. 
PAWTUCKET and MANVILLE, R. |}. 
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Sctin Aluminum 
Track with Apron— 
Adjustable Hangers 
With Nylon Rollers 











Standard Header. . 
Track Apron is Trim. 
Only 1” Headroom 








. = 
Cl > 
> 
@ ’ : 
* ae 


No. 1058 Lock 
For By-Passing Doors 





Oy « 


No. 1036 Lock 
For Pocket Doors 








No. 1100 Series 
Pocket Door T-Frame. 
All Steel .. Warp-Proof 








No. 700 Series 
Track ond Hangers 
Specially Designed 

For Pocket Doors 








STERLING HARDWARE MFG, CO. 
Chicago 18, Illinois 












\ terling. 
sets the 

standard in| 
sliding door 


hardware 





Through extensive research 
and engineering, Sterling 
has pioneered and perfected 
many new ideas which 
simplify and improve 
sliding door installations. 


Sterling is the most imitated 
sliding door hardware. 


The new locks, hardware 
and T-Erame pictured here 
embody'many new ideas. 
Builders everywhere depend 
on Sterling Hardware for 
advanced design and 
trouble-free operation. 
Specify Sterling Hardware 
for your sliding door 
installations. 





Merling 


HARDWARE 








SEE OUR CATALOG IN SWEET'S 
Architectural File @ Light Construction File 


VISIT OUR DISPLAYS: Architects Samples Corporation, N.Y.C, 


Chicagoland Home Building Center, 130 W. Randolph St. 





by popular demand! 


squared 


to match - 
today’s kitchens! 


THIS “NEW-LOOK” STEP-ON MEANS MORE PROFITS! 


Holds more! ~* Built-in defumer! * Stay-open lid! - 
Ordinary paper bags are square; fit Magikan's square 
design! « Handle for easy carrying! « Aluminum inner- 
can; never rusts, chips or peels (one free if it does). 


Magikan’s square design makes round styles obsolete ... sells homemakers 
looking for something new, different! In hit-of-the-season pink-with- 
copper . chrome . chrome-copper .. . plus yellow, red and white 
Stands out on your shelves, moves fast, pre-priced marked for full profits! 


IT’LL PAY TO INCREASE YOUR STOCKS! 


METALCRAFT MFG. CORP., 1025 FIRESTONE BLVD., MEMPHIS 7, TENN. 
Magikan—Magikooler—Magitainer—Magitwirl Twins 





HOTTMANN | 


V0.8 bb "pire BOWL BARBECUES 
A COMPLETE LINE 


Sled Kighi— 
» Priced Righi— 


Here's everything your customers want 
in barbecues — a complete range of 
prices from $14.95 to $71.95 retail! 
Tripod models, wheel models, 
elaborate “Ranch Wagon” models 
.. with or without hood and 
exclusive 2-Power Motorized Spit 
Mell-Hofimann quality construction 
throughout . . . ideal companion 
items to famous Tote-Tables in 
aluminum or masonite-top styles. 


" 
This Mell-Heffmenn 
WHEEL MODEL brezier 
felds flat-as-c-poncoke 
-«« yet rots on its own 
wide-tread wheels Can 


hy 
be sold with or without 


G é heed end 2-Pewer 
~ Motorized Spit. 


O 


MELL-HOFFMANN MFG. CO., 1827-53 W. WEBSTER AVE., CHICAGO 14, 
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7 Washing fon 
NEWS and VIEWS 


involved trade-ins. and one-third, 
washing machines. 





Move On for Dropping 
Some Excise Taxes 

Several! bills to remove selected 
excise taxes on various items, in- 
cluding flatirons and air condition- 
ing units, are pending before Con- 
gress but there is little chance of 
action this year 

One measure, introduced D\ 
Rep. Frank Ikard (D., Tex.), would 
remove the 10 pct excise tax on 
ultra-high frequency television 
sets. Cost of manufacturing sets 
with this feature is about the same 
as the excise tax, so the bill, ac- 
cording to its Sponsor, would mean 
that all sets would be equipped for 
UHF if Congress goes along. 

Other measures would reduce to 
2 pet the tax on self-contained air 
conditioning units; remove the tax 
on electric flatirons and electric 
ironers, and remove manufactur- 
ers excises on parts used in mak- 
ing finished goods to prevent pyra- 
miding of these taxes. 


Plan for Cheap Home 
Mortgages Proposed 

A new plan to siphon cheap 
home mortgage money into small 
towns is being pushed by big in- 
surance firms, and should help ex- 
pand construction in remoter areas 
of the country. 

The plan is to channel private 
investment money on VA and FHA 
terms (44-5 pct) into scarce- 
money areas. Some big lenders, 
such as insurance firms have set 
aside funds to help make the plan 
work. 

It will mean that easier terms 
will be available for new homes, 
stores, office buildings and fac- 
tories In some areas than are avail- 
able in non-metropolitan sections. 

The plan is being handled by 
the Voluntary Home Mortgage 
Credit Program. This particular 
plan involves only homes, but com- 
petition from this cheap money 
will probably bring down interest 
rates on other type of construction 
loans. 


(Resume reading on page 11) 
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LADIES’ 






















Sell on Stoft 


SOFT TOUCH ¢ HOE ‘N HOME « GOATSKIN } 
MISTER SOFT TOUCH 


Garden and household gloves by Brookville sell on 
sight when displayed properly by the new merchan- 
dise rack. The rack is free to you with your choice of 
four different glove assortments totaling 3 dozen pair. 
All gloves are pre-priced — just set up the rack and 
start selling. Cash in on these impulse items all year 
‘round. 


The Soft Touch line for men as well as women has NWEW Display Rack for 


become a national favorite. One size fits everyone. Soft 


* Z — a - 
Touch is available in mint green, maize yellow, and Brookville Ss Entire 55 Line 


azure blue. Mister Soft Touch comes in dark green 
with cream trim. 


BROOKVILLE GLOVE COMPANY, Lie Brookville, Pa. 





Write today for name of jobber nearest you 









Get your share of the profitable home 
* ice cream freezer market! 
Quick turnover products with proven sales 
oppeal and backed by nearly a century of 
manufacturing “know how’. Not just a seasonal 
item. Porter home freezers will move 
off your shelves the year around. 


Vyas > 


aqic HUSKY, 
A gucranteed, hand 


operated freezer. 









A ® 
Relnigouatin. Typ serie ree 


ELECTRIC ICE CREAM FREEZER amel, solidly con- 


structed, the Husky 




















DOLLY MADISON 


Electric freezer with ex- 
clusive “Twist Lok” fea 
A new and sensational electric freezer. No ice ture. Simple, efficient 
..no salt... Works in freezing compartment is made in 2,4 and 


of almost any electric refrigerator. Makes 2'/A 6 quart capacities. 


operation. 2, 4 and 6 
quart capacities. 





quarts of good old fashioned 
ice cream. 


THE WORLD'S LARGEST MANUFACTURERS Ue : 
OF HOME ICE CREAM FREEZERS = OTTAWA ~ ILLINOIS 














HARDWARE AGE, JUNE 9, 1955 113 





PERFORMANCE PROVED 


FENCE CHARGERS 


Electro-Line makes 2 model 
for all 
battery, hi-line, combination, 
weed control and super-shock 
chargers so you serve bet- 
ter, sell better and profit bet- 
ter with Electro-Line. Electro- 
Line fencing doesn’t cost — 
IT PAYS and it pays to sell 
Electro-Line. 
See your distributor — write 
for FREE FENCING MANUAL 


ELECTRO-LINE PRODUCTS CORP. 


Saukville, Wisconsin 


A MODEL FOR EVERY FENCING JOB 


eo 


fencing purposes — 
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Hardware and allied 
trade events up-to- 
date in each issue of 
Hardware Age 











National Events 


American Hardware Mfrs. Assn. joint 
annual convention with the National 
Wholesale Hardware Assn., Oct. 23- 
26 at Atlantic City, N. J. Headquar- 
ters, Marlborough-Blenheim Hotel. 
Arthur L. Faubel is secretary of 
the manufacturers association with 
offices at 342 Madison Ave., New 
York 17, N. Y. Thomas A. Fernley, 
Jr.. is managing director of the 
wholesalers association with offices 
at 1900 Arch St., Philadelphia 3, Pa. 


Gift & Fancy Goods Show (Inter- 
national), Aug. 21-26 at the Hotei 
Astor, New York City. Sponsored 
by Trade Exhibition, 331 Madison 
Ave., New York, N. Y. 


Snitow, president. 


Charlies 


National Builders Hardware Exposi- 
tion, Sept. 18-21 at St. Louis, Mo. 
Sponsored by the National Builders 
Hardware Assn., managing direc- 
tor, John R. Schoemer, and the 
American Society of Architectural! 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 


tions are at 515 Madison Ave., New 
York 22. New Y ork. 

National China, Glass and Pottery 
Show, July 17-22, at the Hotel New 
Yorker, New York City. Unde 
George F. Little Management, 220 
Fifth Ave., New York 1, N. Y. 


National Fishing Tackle Show, Aug. 
7-12. at the Conrad Hilton Hotel. 
Chicago. 


National Hardware Show, Oct. 17-21 
at the Navy Pier, 
sored by National Hardware Show, 
Ine., 331 Madison Ave., New York 
17, New York. Frank Yeager, di- 


rector. 


Chicago. Spon- 


National Housewares & Home Ap- 
pliance Show, July 11-15 at Con- 
vention Hall, Atlantic City, N. J. 
Sponsored by the National House- 
Assn., 1140 

Chicago 54. 


wares Manufacturers 
Merchandise Mart, 
A. W. Buddenberg, executive secre- 


Lal Vy. 


National Retail Hardware Association 
annual 11-14, at 


convyTess, July 
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Honen the item your customens ane asking about night now! 
te 


3 UNIVERSAL 
| —- 
=> FERTL FEEDER 


for liquid fertilizing of 
lawns and gardens 


Here's an item that’s really hot! With Universal's Fertl 
Feeder you ride the powerful trend to liquid fertilizing .. . 
now in such phenomenal demand for gardens and lawns 
across the country. 
































Attaches directly to hose and automatically dispenses any 
water soluble or concentrated liquid fertilizer. 
All the top features your customers are looking for... and 
. it beats competitive prices 
Quality built and backed by Universal's 20 years of 
experience. 





Galvanized steel, welded, leakproof reservoir. Bright green 
gloss finish. 4 ft. hose for faucet hookup. 23" x 74%" tank. 
See your jobber or write for his name. For latest catalog of 
the complete Universal line, write to Dept 


Tis) BLITZ SLIDE SPRAYER 


tee 


ee 


we oo a: 


= 


Another proven Universal seller that’s mov- 
ing fast! Versatile trombone-action unit pro- 
vides economical answer to every spraying 





need. Easy to operate. Screened inlet piece at 
end of 5 ft. hose sets in any open container No. BTS — Overall length 45”. Weight 3% Ibs. 





of spray solution. Nozzle adjusts from fine 
mist to solid 30 ft. stream. Curved nozzle ex- 
tension directs spray to underside of leaves. 
Mounted on attractive display card. 





No. SBS — Deluxe Slide Sprayer. Overall length 55”. 


- = Weight 4 Ibs. 





— 





» The famous Universal line 
offers a wide selection of 
compressed air and hand 




















operated sprayers, dusters 





and liquid fertilizer dis- 


: No. G-30 Compressed No. G-34 Hand Sprayer Ne. D-12 Duster Ne. 101 
pensers, including the pop- Air Sprayer Aii-quesees contiavess  vaned bend duster tes Mess Sad Sercver 
ular items shown at right. Adjustable nozzle; elec- sproyer, 3 at. capacity, all-cround use. 4” x 3” Attaches to end of gar- 

tric welded, galvonized produces large volume of dia. powder compartment den hose. Qvuert con 
stee! tonk, 3% gallon even sproy. Perfect for Heavy tin with o:!-treoted tainer of concentrote of 
capacity For all home, livestock sproying leather plunger woter soluble materia! 
form and commercial use. provides 10 gal. of spray 


UNIVERSAL METAL PRODUCTS COMPANY | 


SARANAC Division of Air Control Products, Inc. | MICHIGAN 
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Hotel Statler, Buffalo, N. Y. Man- 
aging director, Russell R. Mueller. 
964 N. Pennsylvania St., Indianap- 
olis, Ind. 


National Sporting Goods Convention 
and Show, Feb. 5-9 at Hotel Morri- 
son, Chicago. Sponsored by the Na- 
tional Sporting Goods Assn., 716 N. 
Rush St., Chicago 11. Address re- 
quests for exhibit space to Robert 






















J. Youngblood, assistant NSGA sec- 
retary. 
¢ 
4 National Wholesale Hardware Assn. 
Getting Your Share of ce joint annual convention with the 


American Hardware Manufacturers 
Assn., Oct. 23-26 at Atlantic City, 
N. J. Headquarters, Marlborough- 
Blenheim Hotel. Thomas A. Fern- 
ley, Jr., is managing director of the 
wholesalers association with offices 
at 1900 Arch St., Philadelphia 3, 
Pa. Arthur L. Faubel is secretary 
of the manufacturers association 
with offices at 342 Madison Ave.. 
New York 17. 


this big Metal Moulding 
“Do-it-Yourself” Market? 





Regional Events 


Gift Shows: Washington, D. C., July 
24-27 at the Hotel Willard; Chi- 
cago, Aug. 1-12 at La Salle Hotel 
and Palmer House; New York City, 
Aug. 22-26 at Statler and New 
Yorker Hotels; Boston, Sept. 12-16 
at Hotel Statler; Philadelphia, Oct. 


SWING MORE 
SALES WITH 








2-5 at Hotel Benjamin Frankhin. 
George F. Little management, 220 
Fifth Ave., New York 1, N. Y. 





Chicago show conducted by Eastern 
Manufacturers and Importers Ex- 
hibit. Inc. 


BIG PROFITS! LOW COST! 


Of course money doesn’t grow on trees, 
but it seems just as available when you 
sell famous, fast moving Chromtrim 
metal mouldings. And you get extra 
profits from companion sales of related 
products, linoleum, tile board, plywood, 
plastics, etc. 

Start with this new Chromtrim display. 
It holds the ten most popular shapes— 
counter edgings, corners, coves, snap-on 
channels, stair nosings, interlock thresh- 
olds, door saddles. Fas- 
teners included. Free 
sales aids. Refill from 
open stock. Ask your 
distributor for WERNER 
Chromtrim Unit No. 
55/10...or write direct. 


“WERNER 


ss 4.6/7 fv ft Fe 


Lamp Show, July 10-15 at the Hote! 
New Yorker, New York, N. Y. 
Under George F. Little Manage- 
ment, 220 Fifth Ave., New York 1, 
ey F 


Texas Wholesale Hardware Assn. an- 
nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas 


—- 


‘pper Mid-West Housewares Market, 
July 31-Aug. 3, 1955, at the Min- 
neapolis Auditorium, Minneapolis, 
Minn. Approved and recommended 
by the Minneapolis-St. Paul House- 
wares Club, Inc. Noel Van Tilburg, 
exposition manager, 1201 Washing- 
ton Ave., South, Minneapolis 15. 





Walter H. Allen Co., Inc., stockhold- 
ers’ meeting and merchandise show, 
Aug. 29-30 at Baker Hotel, Dallas, 


2 a a a a oe Se eee eee . 
Tex. Company headquarters, 6210 


8 R. D. Werner Co., Inc., Dept. C-36 8 








8 295 Fifth Avenue, New York 16,N. Y. - Denton Drive, Dallas 9. 

: Please send me the dealer profit story § Western Gift and Housewares Show, 
g on the New 55/10 Chromerim Unit. §& Aug. 1-7 at Western Merchandise 
' Name Pie : Mart, San Francisco. Exhibitors 
' ‘ showing at Civic Auditorium, St. 
8 Sereet________ m ey Francis, Sheraton-Palace and Sir 
. City State t Francis Drake Hotels will be open 





kao eeeean eee en eee @ ol from Aug. 3-Aug. 7. 
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ALUMILADDERS 
AND PROFIT TWICE 


Rent out WERNER aluminum exten- 
sion ladders and you'll sell more alu- 
minum ladders too—A rental service 
promotes the sale of more companion 
items—paints, brushes, roofing, building 
materials, gutters and dozens of other 
items needed for those high jobs which 
only a WERNER A:umiladder can put 
within such safe easy reach. 





Demonstration is the most powerful 
salesman—to the one who is using the 
ladder—to the community which is made 
aware of its lightness— 
ease of handling—and 
safety features. Be first 
in your neighborhood 
with a WERNER Lad- 
der Rental Service. 

Write today...for 
booklet outlining pro- 
cedure and benefits 
of renting WERNER 
Alumiladders. 


ee eeE—eeEe———yEEEEEEEEe 
! R. D. Werner Company, Inc, 1 
295 Fifth Ave., N. Y. 16, Dept. 1. 54 


“WERNER 


a 4a/ fui re 
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You Need Only 25 Sq. Ft. of Shelf 
Space to Stock a Complete Line of 


PITTSBURGH’S NEW 


hihi Colo. 


300 of today’s most-wanted decorator hues 


in 3 famous interior wall and trim paints 
~FROM ONLY ONE SET OF TUBE COLORS! 



















| berets athe remarkable MAESTRO COLOR 
system offers you the simplest, most practical way 
to sell paint. With this line you offer your customers 
300 of today’s most-wanted colors for home decora- 
tion in three standard Pittsburgh interior wall and 
trim paints, including rubberized and alkyd-type fin- 


ishes—with only a very small investment. 


In fact, you can operate with a minimum assortment 
of tubes and tinting bases that requires only 25 
square feet of shelf space. You can supply all 300 
AESTRO COLORS in quarts and gallons quickly 
and easily from one set of universal tube colors and 
only two tinting bases for each type of finish. Nearly 
half the colors are made by adding only one tube 
color to the base materials. 
Such a small inventory assures you faster turn-over 
and greater profits. Pittsburgh's widespread distri- 
bution system guarantees you fast replacement of 






WALLMIDE Flat Woll Poin — 
alkyd type—practically 
odorless, can be washed 





















over and over agam. 





stock when you need it and without loss of sales. WALLHIDE Rubberized Sotin 
if you are interested in ane quinn this modern, poe Sip el ty enter ey 
way, send the coupon below—today. an hour, extremely washable. 





Prowse ———-—»_ ss Attractive COLOR SELECTOR iealiciick denieans 
tea PAIN | helps you sell teiey ond rs Mage tng 


faster and easier! semi-gioss sheen is desired. 


® This convenient display rack of 
the 300 MAESTRO COLORS is an | 

attention - compelling sales - maker. | 

The colors are attractively shown | 

for easy examination. A full supply i 

of take-home chips are included. , 

Additional! chips are supplied with- 

. out cost as they may be needed. 

nn SF ~b Cater Prmamnins ] Na 
| 

i 

i 

J 

} 


g PITTSBURGH PaINTS 


















Pittsburgh Pilate Giass Company, 
Paint Division, Dept. HA-65, Pittsburgh, Pa. 





Centlemen: | am interested in further details of your 


new MAESTRO COLOR SYSTEM 


ine 











Address 








Ee ce 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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WHAT’S NEW 








® For more information on these products and services 
use free post card on page 121. 


(Continued from page 13) 





a 


Metal 
Control 


Feeder’s tank. [Universal 
Products Co., Div. Atr 
Products. Inc. 


For more data circle No. 9 on postcard, p. 121 


o 
Garbage Can Liner 
Chemically-treated garbage can 
liner which minimizes garbage can 
collection 


cleaning and simplifies 


handles up to 50 lb of refuse when 





wet. The Sani-Liner household aid 
fits the 20-gal garbage can. 
gested retail price is six liners for 


Sug- 


59¢. Hammond Bag & Paper Co. 


For more data circle No. 19 on postcard, p. 121 


Hacksaw Frame Finish 
Star No. 15 hacksaw frames are 
now being finished with a rustproof 
chromium plate instead of a syn- 
thetic lacquer. This new finish re- 
sists stains and can be easily clean- 
ed, as well as being more attrac- 
tive. Frames are designed with a 
new mechanism for applying cor- 


rect blade tension, changing blades 
and adapting frames to fit 10 or 
12 in. blades. Still retailing at 
$2.49, the No. 15 comes equipped 
with a Star 12-in. high-speed Moly 
blade. Clemson Bros., Inc. 


For more data circle No. 11 on postcard, p. 12! 


Medicine Cabinet 

Bathroom medicine cabinet, in 
Super Vanity model, gives up to 
J sq. ft. of mirror area and twice 
the shelf space of a regular size 
single cabinet. Consisting of two 
cabinets with a plate glass vanity 
mirror between them, the Super 
Vanity provides a 4 x 2 ft. mir- 


rored wall. Features include stain- 








frames: two 


mirror 
chrome plated toothbrush holders, 
spring, rod and ball door checks; 
two full length chrome plated piano 
hinges ; 


less steel 


two full size heavy gage 
steel cabinets, electrically welded; 
white 
clean, non-vyellowing finish; remov- 
able center mirror. /deal Cabinet 
Corp. 


baked-on enamel, easy-to- 


Fer more data circle Ne. 12 on postcard, p. 12! 


Metal Wastebasket 

Space Saver wastebasket is 20- 
in. tall, with a slim, straight sil- 
houette. Basket fits in corners, 
under sink cabinets, and in other 
handy Made from heavy- 
gage metal with a solid aluminum 
bottom and an aluminum-coated 
interior, with vinyl varnish for 
rust-free durability. Comes litho- 
graphed in white with red trim, 
red with black trim, yellow with 


places. 








green trim, and black with alu- 
minum trim. Retails for 
Harvell Mfg. Corp. 


For more data circle No. 13 on postcard, p. 121 


$1.98. 


Copper Stove Mat 


Copper Queen stove mat will be 
available in a full range of sizes, 
including 17x19, 13x19, 
11x19 and 8x18 in. Prices range 


from $2.29 to $3.98. 


15x19. 


The copper- 
tone mat of anodized aluminum is 
designed to tie-in with the trend 
toward copper in home kitchen de- 
sign. Aristo-Mat Co. 


For more data circle No. 14 on postcard, p. 121 


Fruit, Vegetable Juicer 
New model Speed Juicer features 
an automatic feed that is combined 
with the juicer cover in a one- 
piece molded unit for quicker and 
easier cleaning, replacing the old 
Feed 


efficiency of juice 


cover and aluminum casting. 
also increases 
extraction by distributing the pulp 
more evenly in the extractor, and 
controls pressure of the fruit or 
: } 
stainless 


vegetable against the 


steel cutter so that lice cells are 


opened with minimum bruising. 
Stainproof extractor replaces the 
old aluminum unit. Feeding proc- 
ess is automatic, with no plunger 
req lired to force the food against 


the cutting teeth. Improved safety- 





HARDWARE AGE, JUNE 9, 1955 





FITS-ALL Adjustable 
Screen Door Grilles 


America’s Most Complete Line! 










































FITS-ALL NO. 5 


U.S. PATENT NO. 2,657,746 


A popular, reasonably-priced grille that has won the favor 
of thousands all over the country! The No. 5 is gracefully 
designed, yet fully adjustable for nearly all wood or metal 
doors. Made of silvery-satin Alacrome that will not rust or 

















tarnish. Patented corner holder makes adjusting and installing 
easy. Each grille packed in individual, colorful carton with 
complete instructions for installation and suggestions for ar- 
ranging scrolls to fit varioug doors. Really an cye-catching 
display piece, so stock up today! 


yy >», SURFACE CLAMPS FURNISHED 


For fastening the grille to the outside 
Vi of the door, rather than between the 
in®! | stiles, surface clamps are furnished with- 

/ out extra charge. As shown, one clamp 
J is placed over each scroll. Necessary 

screws for installing are included. 


—— 














FITS-ALL NO. 1 
Adjustable between stiles from 
16” to 30%," wide and from 
40," to 30%,” high. Made of 
Alacrome—pocked 12 to carton, 


FITS-ALL NO. 2 



























































Adjusts from 19%.” wide ond 
34” high to 33%" wide and 
20%," high between stiles. Will 
not rust or tarnish. Packed 12 fo 


Pocked 12 poirs to carton. nical - @ we war 
Each section odjusts from 13” i ‘Denman " K 
wide to 193%," high to 141” ed | ad 
wide ond 17'/," high. Non-rust- FITS-ALL $6— FITS-ALL NO. FS Nu-WAY Screen Nv-GARD GRILLE 
ing, silvery-satin finish. Fully oediusteble — Fully adjustoble Door Grille—Mode —New—interioced 
li end mode of sil- from 22” te 30” of steel with bieck ribs. 32” fits open 
FITS-ALL NO. 3 ; 4 very-satin Ala- wide ond from 75” finish or of silvery- ings 24” to 284%" 
Ne es crome—wil! not to 55° high be- sotin aluminum. ond 36” fits open- 
ond Wn tab > ot pene ; ) rust or tarnish. tween stiles. 6 te Fits 30", 32”, 36” ings 28 to 3 yy". 
25” high between stiles. Pocked oped individ- corton, end 42” doors. en Ale. 
12 to carton—silvery-sotin Ala- ptr 
crome finish. a aoe 
it 
FITS-ALL NO. 4 ; 
. 4 


































































corton. 
Nu-WAY PUSH Nu-WAY De- Ll] Nu-WAY Super 
FITS-ALL NO. 7 GRILLE — 4” luxe PUSH F} PUSH GRILLE 
Adiusts from 18” wide to 32” high, mode of GRilltt — 6” y 16” high for 
high to 24%,” wide to 27” high. eer corte high, fer 32” wood or metol 
- Pocked 12 to carton. Alacrome for || er 36” combi- combination 
a 32” er 36” nation doors. doors. 21”, 23" 
doors. 12 te ” Will set rust ond 27” fer 
or tarnish. 12 insert ponels 





te carton, ond for *egu- 
lar 32° or 36° 
gdeors. 12 te 
corton, 


NAMENTS 


for oll screen doot 





Niy-ART GRILLE OR 


wh colorful outlining 









Cost cluminum Ww 
grities shown —_ _ilm <_ LI 
- ai “ab & 
sea GULL 
pRONCO E_—«SSTEER oo - 
MALLARD | Wy | 
. fosteners, ay 


fi 
¥@, yer inexpensive! 


4» . IN t vir cnn 


SAILBOAT PANCHO PEDRO 

















he MACKLANBURG 
pumcam 02 
0) -29) 4: he) o). > Are 4-11 amt -) a+ ic) ae 2 eo Quatiry MACKLANBURG-DUNCAN co. 


shipped same day received! 


4 


WHAT’S NEW 








switch control and new motor sus- 
pension system are other features 
of the ebony black and white juicer 
Sweden Speed Juicer Corp. 


For more data circle No. 15 on postcard. p. 12 


- 


Picnic Kit Package 

Pienic gear in one package is 
provided by this All-In-One Pik- 
Nicker, complete with carrying 
bag, a quart-size vacuum bottle and 
colorful place settings for a family 


of four. The case is scuff-proof 





with a leather-like finish, and the 

set includes two plastic sandwich 

boxes and plates and utensils, in- 
iding cups. Wailtco Products 


For more data circle No. 16 on postcard, p. 12! 


Calking Gun 

New calking yun, called the Stop- 
Filo Drop-in Calker, eliminates the 
problem of calking compound con- 
tinuing to ooze out of nozzle when 
pressure on trigger is relaxed. By 
bending the flexible nozzle on the 
cartridge and slipping it in back 
of a hook on the end of the gun, 
the flow of calk is shut off immedi- 
ately, eliminating waste and messy 
seepage. Gibson-Homans Co. 


Fer more data circle No. 17 on postcard, p. 12! 
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Sliding Door Hardware 


Designed for floor-to-ceiling by- 
passing doors, weighing up to 100 
lb, the “700” series line of sliding 
door hardware will accommodate 
any door thickness from *4 to 1%, 





in. Track is extruded aluminum, 
has a plain finish and is easily in- 
stalled in any standard head jamb. 
To demonstrate how to install this 
hardware, a working model is avail- 


able of a typical sliding door in- 


stallation, using stock track and 
hangers. Demonstrator measures 
bl. x 15 x 17% in. Ste rling Hard- 
rare Mfg. Co. 


For more data circle No. 18 on postcard, p. 12! 


Plastic Relish Dispenser 
Designed especially for serving 
ketchup, mustard, 

syrup, this flexible 

Lustro- Ware dis- 

penser can also be used for chili 


and storing 
honey, and 
polvet hylene 


sauce, relishes, jam or sugar by 





cutting off tip of nozzle, making 
the proper size hole, from 3/32 to 
*s in. Can also be used by hobby- 
ists for glue, oil, gunpowder, etc. 
Squeezable 


dispenser has wide 








opening that permits easy filling 
and cleaning. Snap-on top has 
separate air seal cap to prevent 
evaporation and spilling. Nine oz. 
capacity container is available in 
a choice of colors with white tops. 
Suggested retail is 29¢ 
Plastic Products. ine. 


For more data circle No. 19 on postcard, p. 121 


Retrieving Tool 

Small objects can be picked up 
from difficult places such as sinks, 
bath drains, toilets, sewers and 
pipes with this new “Grab All” 
retrieving and holding tool. 
pronged grippers, 
pressed from top, expand outward 
and grip objects 
such as string, jewelry, nuts, bolts, 


Colum hus 


Four 
stee] when 


various - sized 


buttons, coins, nallis and screws. 





j 
5 

4 « 

> 


mechanics, 


~ 


Useful for plumbers, 
carpenters, electricians and handy- 
men. Four lengths: 12, 15, 18 and 
24 in. Retail price $1.10 for 12 in. 
size. P. & C. Hand Forge d Tool Co. 


For more data circle No. 20 on postcard, p. 12! 


Spin-Torque Chuck 
Spin-Torque Chuck has 
rocking-wedge jaws which tighten 
A spin of the 
hand wheel closes the jaws quickly 
and smoothly. No 


special 
as torque is applied 
hammering is 


necessary because the jaws pull up 


tight under normal hand pressure. 





(Continued on page 124) 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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Please send me further information on the WHAT'S NEW ite 
for which | have circled below. 
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CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 














BUSINESS REPLY CARD 


No postage necessery if mailed in the United States 








POSTAGE WiLtL BE PAID BY 


HARDWARE AGE 


Post Office Box 60 
Village Station 
NEW YORK 14, N. Y. 





” A+ +h | ow e?*e ne ~ 6/9/55 





ms, code number 
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63 64 65 66 67 68 69 70 71 72 73 74 75 
78 79 80 8] 82 83 84 85 86 a7 88 89 90 
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YOUR NAME 
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PURE ADDRESS ccocccccceccecceeseeecceeececesecccccccecceceeceessoooocooes 
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A big help for busy deal- 
ers. Use this card for free 
information on new prod- 
ucts described in this issue. 
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look at HYDE! 




















Order by unit number HYDE too! assortments in colorful, spectacular, FREE display 
Merchandisers. Dealer's cost — 40% off list prices shown below. 


A. =3 Wallpaper Tool Asst. $87.25. B. +83 Paint Scraper — % doz. $8.94. 
C. +97 Handy Knife — 1 doz. $9.48. 0D. #1098 “One Arm Paperhanger” Too! 
4 doz. $11.88. E. #203 Blue Diamond Putty Knife and Scraner Asst. $45.40. 
F. =903 Blue Diamond Asst. $49.50. G. #KS-10 — 10” Scraper — % doz. $17.88. 
+1006 Wall Scraper Asst. $18.15. I. #703 Blue Diamond Putty Knife and Scraper 
Asst. $33.60. J. =7B Black & Silver a Knife and Scraper Asst. $33.60. 
. =BHS-142” Putty Knives — 1 doz. $14.28. L. =BHE-5” Taping Knives — % doz. 
$14.10. M. #82 King-Size Paint Scrapers — Vp doz. $15.54. N. BHE-4” Taping 
Knives — 4% doz. $11.10. 0. +8 Paint Scraper Asst. $36.18. P. #25 Razor Blade 
Scrapers — 2 doz. $6.96. @. +1003 Biue Diamond Putty Knife and Scraper Asst. 
$16.80 R. +2 Black and Silver Putty Knife and Scraper Asst. $50.25. S$. #89 Mrs. 
Hyde's Sandwich Spreader — 1 doz. $8.28. T. +22 Black and Silver Putty Knife and 
Scraper Asst. $48.15. U. =BHC Chisel Putty Knife — 1 doz. $16.20. V. #25 Razor 
Blade Scrapers on Cards — 2 doz. in box. $6.96. W. =1 Giass Cutters — 1 doz. in 
display. $4.68. X. Plaque Awarded to HYDE by Hess Brothers For Design and Use 
of Y. =82 King-Size Scraper. 


aa. at make SAIS 


TAKE YOUR PICK 
OF THE MOST 
MERCHANDISED 
LINE OF TOOLS 
ON THE MARKET 


HYDE makes your customers want 
to buy . . . your assurance of more 
there's a 


sales and profits besides 


full 40°. 


dealer net profit on every 





trade sales product — sell tools faster 
the Hyde way. Order your tool assort- 


ments now from your distributor. 


WRITE FOR CATALOG SHEETS 





HYDE MANUFACTURING CO. 


SOUTHER 
MASS., U. 


IDGE 
S.A. 
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ALLEN 
UFAD 


ALLEN 
KEYS 


New bright finish 





New kit 


Lower prices 









# 604 Junior 
Key Kit 


Now Allen key kits pack 
more value and new sales 
appeal. 

Keys furnished in our 
key kits have a high luster 


coating — rust resistant — 
better looking — makes size ; 
markings easier to read. ; 

Six different sets, fur- ¢ 
nished in attractive new red : 


plastic trimmed envelopes 
are now available at leading 
Industrial Distributors and 
Hardware Jobbers. 

Write us for descriptive 
bulletin C38, and the name 
of your nearby supplier. 
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BWHAT’S NEW 








(Continued from page 120) 
Diagonal serrations on jaws elimi- 
nate end thrust slippage and permit 
clockwise or counter-clockwise rota- 
tion. Chuck clamps rod or bolt stock 
from 4 in. up and pipe or conduit 
'. to 2 in. Jaws are set flush with 
face of chuck to prevent injury to 
fingers and to allow pipe fitters to 
thread pipe right up to the face 
of the chuck, itself. Toledo Pip: 
Threading Machine Co. 


For more data circle No. 21 on postcard, p. 121 


High-Speed Steel Drill 


Zit tools 
drill set 
plastics thicknesses from 9/16 to 
1 1/16 in. Drill 
able to 2™% in. 


? 
— 


1-DS 


for steel, iron. wood and 


come in a No. 


inserts are avail- 
Drills 
cut up to 50 spikes or nails, except 


diameters. 


hardened floor nails, before sharp- 


ening is required. These router- 





cabinet and 
have shanks 
to adapt to drill presses or portable 
routers Zit Tool Div.. Athol Ma 
chine & Foundry ('o. 


tools are for 
work 


shaper 


furniture and 


For more data circle No. 22 on postcard, p. i2! 


Utility Knife 

This utility knife has 
blade that can be locked in six posi- 
tions. By changing the 
angle, the knife is adapted to a 
variety of such as linoleum 
carving, pattern 
stripping and model building. Made 
of aluminum, the knife has a com- 
partment in the handle for storing 
extra blades. 


versatile 
blade’s 


uses 


cutting, wood 


tefill blades are also 
available separately; package of 
five blades will be known as UKB |! 


blade refill Knife is individually, 





boxed and packed 31x to a display 
(alled the UK-55,. it list 
(ht) Re d Di vil Tool ‘ 


For more data circle Neo. 23 on postcard. p. il 


All-Position Level 


Gyro-Core level plumbs or levels 


luggling 
to get level in position for an ac- 


f arton 


’ 


for S$] 


in any plane, eliminating 


curate reading. The fluid cavity, 

barrel-shape, rather than the con- 
ventional banana-shape. I ine wire 
bubble markers are 
side the 


embedded in- 
extend 
around the barrel, assuring perma- 
Three 
mounted In a 


plastic and 


Care 


nentlyvy accurate reading. 


level dises are 





> 


ik8x21>x1 3/32 in. straight-grained 


stick with full angle- 
corner binding. Instrument 
retails at $24.75. Goldblatt Tool (“ 


Fer more data circle No. 24 on postcard, p. |! 


mahogany 


brass 


Household Products Line 

New of Merit 
products includes Moth 
Moth Moth cakes, 


2 o7 Bowl! Deodorant. . 


line household 
Crystals, 
Nuggets, 6 and 
sizes, Toilet 
1 oz. size, and Toilet Bowl Cleaner 
containing five individually wrap- 
ped cakes in a window package 


p 
.* . 
} tii ras y 


items are packaged 


product identification, all 


in tne same 
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SY WAY... 





















color design Ol red and black 
against a black and white checked 
background. Self-selling display is 
available for merchandising the 
line. Su pe rior Mfg. Div., Clean 
Home Products. Ine. 


For more data circle Neo. 25 on postcard, p. 12! 


Ranch-style, king-size mail box 





of black-matte-finished. heavv vavge 
steel will hold several over-sized 


magazines, mail and small pack- 























PROFITS! 


Griswold Mfa. Co. When customers buy paint, shellac, varnish, paint 


LAYER BUILT PADS (Shown Above) 


long and is automatically opened 


ayes at one time. Box is \7 in } WO 
Sere 





by pulling its solid brass ring. 





For more data circle No. 26 on posteard, p. 12! scrapers or removers, sandpaper, etc suggest SUN 
16 Big. cushiony pods for rubbing RAY STEEL WOOL too! You'll increase the sale and 

Hand Grip Roller Handle coe olehne ott ede, nt? make an extra profit with no extra work .. . and you'll 
The wood grip handle for the ——eo eS also assure customer satisfaction! Sun Ray's Layer 
Deluxe Roller fits the shape of the JEX HOUSEHOLD PADS Built Pads are top quality, workmanlike tools for the 
12 Full-bodied professional or ‘‘do-it-yourselfer They're big and 


ainter’s hand. Finished in jet 7 , 
a \ ) aq“ a economical pads cushiony to fit the hand, and are supplied in all 
Jia an Poi two-tone, the for scouring ond grades to tit every iob! it ‘ good business for you to 
. handle provides a_ surer roller polishing pots, pons and kitchenware stock and sell the best Sun Ray! 


stroke and less wrist strain be- 


BULK POUND TUBES FREE! Colorful “Steel Wool Uses” card, tells 
proper Sun Ray steel wool for every job. Write 
Paintr Corp. aeneral tadustdied wen for it today! 


Dae sneha ciettn Si: 0 ws aetiati tie tih ORDER SUN RAY from your JOBBER! 
9 In. Paint Roller 


Silver Streak 9 in. paint roller 


cause of the improved grip. E Z 
Economy buy for home, shop and 


has chromium-plated steel frame 
and aluminum core, lifetime nylon 
end-cap bearings, permanent-ten- 
sion steel springs that prevent 
cover creeping. Other features in- 


clude new fingergrip handle, auto- 
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MORE PROFIT IN 









-* 
sere eter 


AMERICA’S <0. TT: 


4 


FEST In DEMAND! 


we 


FIRST IN SALES! 


>> IN QUALITY! 


























Service 


la. 
Fre, = 


GLASWIK- 
outlasts ordi- 
nary kindlers |“. 
4 to 5 times 


ob 
ne 


y) 
e, Fe & 
’ 


a full line for oil stoves and ranges # 


GLASWIK FASTHEAT 
World's finest spun Accordion-fold—for 
glass wireless wick. cange burners 


PLAMEMASTER SUPERHEAT 

The asbestos leader— Good Quality asbestos 
has more oil-carrying two heavy exposed 
strands brass wires 

BESWIK THRIF-T 


Superios asbestos —at Economy grade wire— 
& competitive price reinforced asbestos 


TOP NOTCH 
w! Perfection replacement 
NE —cotton, in steel shell 
TRIPLEHEAT The superior 3-wire asbestos 
wick af a new low price 

Check your stock and reorder NOW! 

Seld Only Through Distributors 
ATLAS * 
COMPANY 


NORTH WALES 7, PA. 


Mir. ef Asbestos Testiles Since 1922 
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T’S NEW 








matic automatic 


Hanlon & 


centering and 
stop, lock and seal. 
Goodman Co. 


For more data circle No. 25 on postcard, p. 12! 


Package Water Systems 
Three new package water sys- 
tems, with 42 and 52-gal vertical 
pressure tanks, are shipped as a 
complete unit, fully assembled. 
These Rapidayton package systems 
conform to FHA specifications and 
are available for shallow and deep 





wells. All models are equipped 
with ‘» hp or larger heavy-duty 
motors and are for depths to 140 
feet. Dayton Pump & Mfg. Co. 


Fer more data circle No. 29 on postcard, p. 172! 


Massager; Hair Dryer 
Golden-Glo Vitalator No. 12 has 
a two-speed switch for high and 
It has a 24 kt gold- 
plated finish and comes in a utility 
case that can be used as a handbag. 
Used on high to unkink muscles, 
stir sluggish circulation and mas- 
sage scalp; on low for gentle knead- 
ing, cream facials and to induce re- 
laxation and sleep. Retails at 
$24.95: slightly higher Denver and 


low vibrations. 


West. 
tor with each order of 24. Pola 
Cub Hair Dryer, No. A78, has a 
hot-cold air switch and an on-off 
switch so user does not have to pull 


Dealers get one demonstra 


cord to stop it. Dryer has a rain- 
drop finish with chrome trim and 
comes with its own storing stand 
Retails at $9.95. 1. C. Gilbert 
Electric Div. 


For more data circle No. 36 on postcard, p. 121 


Dust Pan 

Dust Pandle features a long wire- 
form handle, in wrought-iron finish, 
which permits sweeping in upright 
position, eliminating stooping, 


bending, strain or awkward posi- 








tion. Pan is molded of colorful plas- 
tic which will not dent, chip O1 
rust. Suggested retail is $1.59. Vie 
tory Mf a. Co. 


For more data circle No. 31 on pestecard, p. i2! 


Spinning Float 

Plastic waterfill Fli-Bubble float 
illustrated) makes wet or dry flv 
fishing easy with a spinning rod 
Bubble weighs % ez when com 
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NUMBERS 





EXTERIOR 


s - . } rag 
wat sie" 


Brick. Stucco, Masonry Ble 


THESE SIX yl 


NUMBERS ARE New Gold Bond Fass Ves wh in 
THE BEST SELLERS TODAY § a mee 








B= * Hirea np Paint ia tT} aAiis VS fT) rure Val 
Most. caulk manufacturers carry VITAL resists penetration from 
guns and load their caulk in VITAL made car- "Self-Cleaning ... stays fresh looking long 
tridges. If your local caulk manufacturer does showerproof flat matte finish 


» 7 
I pri f cans if 


not stock the VITAL gun model you want, wn 
’ , , mrriar , r , age feel ; — 
write us direct for folder showing our complete For complete information on the full Gold Bond 
na | Paint Line WRITE TODAY 
line. We manufacture 14 gun models and 30 
different nozzles designed to fulfill every caulk- NATIONAL GYPSUM COMPANY + BUFFALO 2. NEW YORK 


ing need for home or professional use. There is 


a licensed VITAL distributor near you who can Coa? ea) Vdd) fom ) 
‘ ; ’ 
make immediate delivery. a3 wa a= 








; —— , — 4 as ‘ens 
Only VITAL manufactures a COM- Velvet  Sunfiex Coles Masonry Wall Patching 
PLETE LINE of top grade caulking equipment. ee — > 







Paint better with 
CRA Bi hi. PAINT PRODUCTS 


MANUFACTURING CO. 
7508 QUINCY AVE. © .CLEVELAND 4, OHIO 
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Cutter Mattock 












Iron City products have 
gained nation-wide fame for 
the rugged quality of hand 
tools such as the cutter mat- 
tock. 101 years of experience 
insure continued production 
of superior products 


Only the highest grade of 
steel best suited is used for 
the grub hoe and all other 
lron City tools 

Hoes by Iron City are recog- 
nized everywhere by the 10! 
year old Iron City Star trade- 
mark. 

When you want first quality 
tools—look for the Iron City 
Star 


eee Manufacturers ge, 
PICKS @ MATTOCKS @ HOES 
SLEDGES @ WEDGES @ BARS 
TRACK TOOLS @® SOLID BOX 


VISES @ ANVIL TOOLS AND 
TONGS 











Write for Latest Price List 


. 


mon 
cry \ 
| > 
/- 


IRON CITY TOOL WORKS, INC. 


Pittsburgh 1, Pennsylvania 














®@ For more information on these products and services 
use free post card on page 121. 


pletely filled with water and will 
sink for wet fly fishing. When filled 
to seam in head, it weighs 1/5 07 
and floats. Available in red, yellow 
and clear, float retails at 25¢. New 
Tournament Casting Plug comes in 
three weights: %4, % and °°. oz. 
Made of molded plastic, plug will 
not bounce. Available in white only, 
it retails at 30¢. Weber Lifelike Fly 
Lo. 


For more data circle No. 32 on posteard, p. 12! 


Lightweight Levels 

Window glasses replaceable with- 
out tools are feature in new line of 
Featherlite magnesium and alumi- 
num levels. The glass cover plates 
are mounted in_ special rubber 
yaskets and can be removed or in- 
stalled with thumb and finger pres- 
The cast magnesium Model 
113 retails at $6.70 in a 24 in. size 
and weighs 1/3 less than alumi- 


sure. 





num. The No. 313 aluminum levels, 
also equipped with replaceable win- 
dows, come in four sizes from 12 
in. to 28 in. and are priced from 
Stanley Tools Div., 


$5.00 to $7.50. 
The Stanley Works. 


For more data circle No. 33 on postcard, p. 121 


Box and Bar Hanger 


Permanently assembled electrical 


connection 


octagon boxes, 1‘ in. deep, perma- 
nently mounted on either 19‘ in. 
shallow or deep offset bar hangers. 


The standard stud 


combination box and 
bar hanger is available with 4 in. 


assembly is 
eliminated so that the box is lanced 
to accept the bar and is locked se- 





curely in position DY a set screw 
yagye 
stee! Bar hangers are made of 


Boxes are made of heavy 


3/16 x 4 in. band steel with round- 
ed mil! edges. Mia. Co 


For more data circle No. 34 on postcard, p. 12) 


Ke ustone 


Aluminum Broiler Pan 


Two-piece smokeless aluminum 


broller pan can be used for broll- 


ing, open baking, and 


roasting, 
serving direct from oven-to-table 
Unit has 


drainage of liquids, 


which allow for 
allowing the 
Made of 
20-gage heavy aluminum, pan mea- 


wells 
natural juices to remain. 


11x16x1 in. Comes packed 


SuTes 


in a two-color, re-usable plastic 





bag that illustrates its uses. Sug- 
gested retail price is $1.98. G «& 
S Me tal Products. 


For more data circle No. 35 on postcard, p. i2! 


Marine Paints 

New line of Smith-Valspar ma- 
rine paints is avallable with mer- 
chandising aids. Deluxe island dis- 
play, holding more than 92 gal. of 
paint, occupies 9 sq. ft. of floor 
space. Sea Chest illustrated) in 
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GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


All the Sales Tools You Need 
to Do a TOP-PROFITS JOB! 


YOU'RE NEVER “ON YOUR OWN” when you're 
_ @ CRESLINE distributor or dealer. In fact, 
AN you're backed by the industry's most 
Te complete effective support—the kind 
. of sales helps that really help you— 
TE everything it takes to make you top 
fy man in your particular plastic 
pipe market. Check your CRES- 
yf LINE “‘tool chest” for '55, the 
exclusive Mobile Display 
and Merchandiser-Dis- 
penser; the host of brand- 
new hard-hitting ad 
mats; the wealth of 


yy ———_ y) 
) iY 


be 


a 
——_ ee 
+ 
















new product and 

promotional liter- 

ature. More than 
ever, it’s bulg- 
ing with sales- 
building tools 
... all of them 
right for top- 
profit results! 


















Li 


THERE'S MORE “‘SELL"’ IN CRESLINE TOO! Every 
coil is produced to top-quality standards, pres- 
sure-tested and rigidly inspected. Every single 
foot of CRESLINE plastic pipe is measured and 
marked. So is every 10-foot length—making it 
easier to sell and install as well. Made of 100% 
VIRGIN MATERIALS, backed by a broad WRITTEN 
GUARANTEE. And most important, your every 
order is SHIPPED WITHIN 24 HOURS. 






if PARTE 


This small mountain of CRESLINE PLASTIC PIPE is just part of one 
dealer's order for a single customer—CRESLINE lines you up for 
the BIG-TICKET business! 


Made to Specifications of the Thermoplastic Pipe 
Division of the Society of the Plastics Industry 


Write for details and name of nearest CRESLINE representative: 


CRESCENT PLASTICS, INC. 


Dept. A-5, 955 Diamond Ave. Evansville 7, indiana 
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Speedy Spr ayer 


hit: : 
paint-it-yourself 

sprayer proved best 
by 34-year test! 

































ADVERTISED 


POST 








re. BROWN corp. 











AERMOTOR 


pumps, mean bigger 









a. eS 


because they are so 
easy sy to install! 





Your customers stay 
satisfied year ater 
year! 





EASY TO SELL TOO 


because YOUN KS 


cUStOMet ga 


have seen AERMOTOR 


products in service 
since (888/ 














AERMOTOR 


. weee,erm 


Ask tor information... 
be 2 tranchised dealer 


AERMOTOR COMPANY 


2500 W. Roosevelt Road, Dept. 8006 
Chicago 8, ill 
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WHAT’S NEW 











2 sq. ft. of counter space holds 6 


yal. of paint, plus such sales helps 


as painters’ caps, paddles, strainers 


and color cards. Valspar Corp. 


For more data circle No. 36 on postcard, p. 12! 


Floor Coverings 

New Heritage series of Gold Sea! 
Congoleum rugs have the textured 
look of a woolen hooked rug with 
bright clusters of flowers alter- 
nated with squares of textured di- 
agonal stitch throughout the field 


(‘olor 


combinations available are 


beige with coral, green with gold, 


rose with blue, and gray with rose 





Other 
line are a charcoal and pink color- 
Jackstraw 
pink color 


additions to the Gold Sea! 
ing in Linoleum and a 
Vinyl! Inlaids in both 
tile and \ ard ror ds. Congols TAL 
Nairn Ine. 


For more data circle Ne. 37 on postcard, p. 12! 


Two Portable Radios 
Four 


1955 portable 


models make up Arvin’'s 
radio line with the 
addition of two Airwa\ sets retall 
ing at $29.95, less batteries ‘ Mode 
952P) and at $32.95, less batteries 


Model 954P Offered in matad 


cinnamon, Mode! 
954P has gold trim and the handle 
folds flat when not in use; Mode! 
952P comes in maroon only. Both 


red, aqua or 


sets operate on batteries or ac/dc, 


have four tubes and feature stand- 








ard AM station selectors and the 
‘“Conelrad” civil defense frequen 
Arvin Industries. I ne 


For more data circle No. 38 on postcard, p. 12! 


Barbecue Hickory Chips 

Hickory 
Little 

smoker, are 


scout Aromatic 


Little 


Chips,” designed for the 


. . | _ 
scout electric home 


also usable in home barbecues 


Chips are moistened and placed 


around edges of charcoal embers 


to provide hickory smoke smell and 





flavor to meats and fish. Packaged 


boxes containing 


100 Ib of 


iT) two-pound 
enough hickory to smoke 
» chips retail for $1.50 per 


meat, the 


peat kage Re nuland Bile ectric Co. 
For more data circle No. 39 on postcard, p. i2! 
Window Lifts 

Two different sized fingertip 
\ ndow lifts ili Hee! L.dder 
the Ives specialty hardware 
Designed for easy installation, the 
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BuLL’sS EYE BILL 


advises gun dealers to 


and get 


LL FOUR 


. unequalled... no middlemen! 


2. TURNOVER 


( _. . fastest in the industry! 


| 3. PRE-PAID SHIPMENTS 
4. FOUR WAREHOUSES 


_.. key locations of Atlanta, Ga.; St. Paul, Minn.; 
Dallas, Texas; San Francisco, Calif. p 











H&R .22 RIFLES 


y CELL MORE 
















PIONEER, Model 750. America's greatest bolt 
action single shot value! Features Bull's Eye Broach Rifling, 
self cocking, side thumb sofety . . . AND exclusive ‘“Fluid-feed" loading 
platform. All this and it.. pee eae ..retails at $17.95 
PLAINSMAN, Mode! 865. Bolt action 5-shot box magazine .22 repeater 

fastest reloader in its field with the positive magazine ejector. Beauti- 
fully balanced . crisp, sure action...............retails at $25.95 


H&R REVOLVERS 







SPORTSMAN, Model 999. Top breaking .22 
cal. 9-shot revolver, 6 barrel. .retails at $49.75 
MODEL 9272, solid frame .22 cal. 9-shot revolver. 


4° and 6 barrel lengths..........retails at $28.75 
BANTAMWEIGHT, Model 922 solid frame 2'" barrel .22 

cal. revolver, small size grips............retails at $28.75 
GUARDSMAN, Model 632 solid frame .32 cal. 6-shot revolver. 

2'2 and 4 barrel lengths.... retails at $32.75 


Chrome models, except 999 — $!.00 extra 


H&R SHOTGUNS 











TOPPER, Mode! 48. World's largest selling single 


borrel shotgun . now with comfortable rubber recoil pad 

and richly blued frame. Simple, clean, trouble-free mechanism 

12 gauge with 30 and 32° barrels; 16, 20, and 410 gauge with 
28 barrel retails at $24.95 
TOPPER, Mode! 488 chromed frame, black stock and fore-end 
A410 gauge with 28 barrel retails at $27.95 
GAMESTER DE LUXE, Mode! 349 the fastest hendling 12 or 16 


gauge bolt action tubular repeating shotgun. Variable choke dials in 9 
different degrees of choke. Mulno Sighting Dome assures superior 
accuracy. Handsomely crafted with Monte Carlo stock, recoil pod, fluted 


comb, semi-beavertail fore-end eed retails at $35.95 


HARRINGTON & RICHARDSON, INC. 


Where U. S. Mi Garand Rifles are Made 


346 Pork Awenve, Worcester 10, Massochusetts, U. S. A 





anodion Plont and Sales Office: HAR. Arms Co. Ud 


Montreo! 23, P. @ 
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WINNER 


»-- IN SALES...IN PERFORMANCE! 


TURNER 


LIQUEFIED 














PETROLEUM 


CAMP STOVE 


































WITH DISPOSABLE FUEL TANK 








INCLUDING 
TANK 





This new Camp Stove has everything: eye-catching 
appearance, efhicient operation, light weight and 
compact size for easy carrying and convenient stor- 
age, the appeal of being genuinely different from 
anything else on the market, year-around usefulness 
indoors and outdoors, amazing value at an unbeliev- 
able low price! Remember, too, the disposable tanks 
mean steady repeat business for you... . are a 
continuing source of extra sales and profits. Stock 
and display this Turner LP Camp Stove now. Promote 
it tO your Customers as a practical necessity for 
Camping, fishing, hunting, picnics, beach parties, 
Winter sports, standby emergency use...as a 
wonderful gift item for any occasion, any time! 


THE TURNER BRASS WORKS 


‘ 


SsSrcameoee 4 + +taitenwe@is#ss 
Since 


1e71 












GLIDES 





make a big difference! 





On a baby, dimples are cute. On a 
floor, they’re murder! 

Bassick Rubber-Cushion Glides stop 
floor gouging for good. Attached to fur- 
niture legs, they slide smoothly on a 
broad, flat base of polished, hardened 
steel, can’t mar the finest floors. Live 
rubber cushion absorbs shocks. 

Keep an open carton right beside 
your cash register — and you'll ring up 
extra impulse sales. 


People know Bassick 


Bassick’s constant national advertis- 
ing in the POST makes Bassick the 
easiest to sell. Take full advantage of 
it. Check your stock today on Bassick 
Rubber-Cushion Glides. Order from 
your distributor. THE BASSICK 
COMPANY, Bridgeport 2, Conn. In 


Canada: Belleville, 
. y, 


Exo 
Bassick | 


A DIVISION OF 








sw 
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WHAT'S NEW 

















lifts 


made in 
and extruded aluminum. 
project °4 In. 
two sizes, 1% and 3 in. 
Co. 


For more data circle No. 40 on posteard, p. 121 


are extruded brass 
The lifts 
and are available in 


H. B. Ives 


Junior Poultry Feeder 
Companion 20-lb. feed capacity 
hanging feeder is a half-size Junior 
model of the R-40 hanging feeder. 
New unit, R-20, 
magazine diameter of 7°, in., with 
a pan diameter of 11%. in. Pellets, 
granular, mash and grain can be 


known as has a 


fed to 18 broilers, 13 poults from 





10 days or older. Feed flow is con- 
trolled by turning magazine on top 
of its suspension rod and locked by 
tightening the hanger bar which 
is offset for filling. Oakes 
Mia. Co., Ine. 
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Zinc Alloy Lag Shield 
New S-n-S (Split-N-Shift) 
alloy 


zinc 
expansion shield 
doubles the normal holding power 
of this type of fastener. 
of its greater holding 


lag screw 


Because 
power, 


shields now be 
used in place of larger shields, re- 
sulting in cutting costs and instal- 
lation time. Design of the S-n-S 
also incorporates new annular non- 
skid rings which rein- 
forced by amounts of 
zinc alloy at the points of contact. 


smaller size can 


have heen 


increased 





Made in long and short sizes with 
bolt sizes for each in 14, %xs, 5/16 
and % iIn., 
brick, 
solid materials. U. S. 
Bolt Co. 


For more data circle No 


Graphited Utility Oils 


shields are for use li 


concrete, stone and other 


ik rpansion 


i2 on postcard, p. 121 


Two Pyroil products, “M” multi- 
purpose lubricant and “P”  pene- 
trating oil, contain graphite for 
long-lasting lubrication. The “M” 


lubricant protects against rust and 


corrosion, and leaves a_ polished 


finish. Pyroil “P” is faster-acting, 
dissolves rust and loosens corroded 
parts. Both oils have many uses 
around homes, farms, garages, 


stores, shops and factories. Shipped 
in 12-can_ self-seller 
tons. Pyro Co. 


Fer more data circle No 


display car- 


13 on pestcard, p. 121 


PYRDIL 


PRAPHitTED 











/®ULTIPURPOss 
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« OMENS OF MET oe cons 
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Miniature Flashlight 

Top - Lite Miniature Flashlight, 
No. 33, is 3 in. long, uses a stand- 
ard size battery and bulb, and has 
a strong beam. For pocket, purse, 


MINIATURE 
FLASHLIGHT | 


or car, flashlight comes in assorted 
color bodies with chrome trim, all 
metal construction. Both ends are 
open for easy access to bulb and 
battery. Individually mounted on 
display card, flashlight retails at 
JO A. Topps Products Corp. 


For more data circle No. 44 on postcard, p. 121 


Magnetic Miter 

Tru-cut Magnetic Miter is easily 
adjustable to any angle, transfers 
angles accurately, is lightweight, 
and can be folded to pocket size 


. ; 
a_i 


left on saw blade. Magnet holds 

Saw against the miter face 
Designed for do-it-yourself home 
craftsman and professional 
penter alike, it retails at 
Dresden Mia. Co. 


For more data circle No. 45 on postcard, p. 121 


Masonry Driil 

This improved line of Super 
Core-Vent carbide-tipped masonry 
drills, gold-tone plated to minimize 
corrosion, 18 available from , to 
6 in. hole sizes. Milled slots for 
ejection of chips are now wider, 
eliminate packing and binding, 
with less heat generated. Drill’s 
versatility is increased by remov- 


able shanks in sizes from » to 
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Bele) com PF VELO], FY: 
for: quick sales P| pA 2 Minute 


.+.nice profits Preview 
OF FAST-MOVING 


NATIONAL 
_PRODuCTs 


~< 


LINOLEUM BINDING & EDGING 


Colorfully-packaged National and 
Columbia Binding is truly a _ best- 
seller. Each convenient, self-service 
carton contains one dozen clear plastic 
packages of %" linoleum binding 
12’ long, punched for installation and 
with nail supply enclosed. Comes in 
brass, aluminum or stainless steel. 
Edging is available in plastic package 
(12' roll) and in 75° lengths 


“Sealer-strip" METAL AND 
FELT WEATHERSTRIPPING 


The latest addition to the National 
line, Columbia “‘Sealer-strip’ alums- 
num-felt weatherstripping is bound 
to eet a big play trom all your cus- 
tomers. It can be installed by anyone 
in a few minutes, can be used where 
units are out of square, and will 
effectively cover wide cracks. Each 
colorful box contains 17° of material, 
and nails for installation 


THRESHOLDS, SILLS, SADDLES 


All are furnished pre-cut to standard 
sizes, highly polished, completely ma- 
chined and individually wrapped with 
necessary hooks and screws—ready 
tor simple, speedy installation 
[hey're made of highest-quality alu- 
minum or bronze in a wide range of 
styles tO suit your customers varied 
requirements 


Order from your 
iobber today... 
or MAIL COUPON 
for catalog and 
price schedule. 


v 


‘ 
NATIONAL METAL 
PRODUCTS COMPANY 

. 
Aliso manvtacturers of 


7 


np Tite Alumunum Siding 


BpEEReBBEBEBESBESBESBEHBEHREHBREHEHRHREHRHERERE EE EY 


md 
a 


. LU. DT eee ( 
Please send catclog ond price list WEATHERS TRIP 


Research 


WSTITUTE 


_ Advise name of my necrest jobber 
Nome 
Address 
City_ aa Lor State _ 


NATIONAL METAL PRODUCTS COMPANY 
2 Gateway Center, Pittsburgh, Pa. 
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NO. N-102 
MERCHANDISER 


Height 5 f., width 2 ff. | 
Can be used horizontally, 

height 2 f. 9 in. 
length 4 fi. 4 in. 


TARES...only 2% sq. ft. 


FEATURES...57 STANLEY 
household hardware items 


All items presented on cards. And 
each card’s a complete sales unit that 
stimulates impulse promotes 
sales of related items. You'll have a 
complete self-service hardware depart- 
ment, chock-full of sales promotion, 
in less than 3 sq. ft. of space. 


Here’s how to get it! Order Stanley 
Package No. N-102—consists of % 
doz. each of 57 popular Stanley House- 
hold Hardware Items. You receive 
above display stand free with your 
order. The cost to dealer for entire 
package, only $84.70-—retail 
$148.00. 














value. 


Your wholesaler has it. Ask him for 
information and Easy-to-Order Forms 


The Stanley Works, New Britain, Conn. 


[STANLEY ] 
Hordware 


TOOLS + ELECTRIC TOOLS + STEEL STRAPPING + STEEL 
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WHAT’S NEW 














6 in. diameters. Locknut holds any 
length shank. Super Tool Co. 


For more data circle No. 46 on postcard, p. 12! 


Hacksaw Frame Finish 
Victor No. 15 hacksaw 


recently 


frames, 
introduced, now have a 
durable chromium plate applied t 
the metal portions of the frames 
The new finish is 


> 


r ist-proof, Pas\ 
will not stain. The frame 
S?.49 and features a 


lever-lock that 


o clean. 
retails for 
placement of the 


tensions the blade. Frame takes 
either 10- or 12-in. blades in verti- 
cal or horizontal! positions. Victo 


Saw Works. Inc. 


For more data circle No. 47 on postcard, p. 12! 


Fishing Tackle Safety Snap 
Locktite steel safety 
snap is now featured in the entire 


stainless 


fishing tackle line. Snap has an 
improved safety pin design that 
holds fast. Hook securely locks 
into place when closed, keeping 
snap from pulling open, and in- 
creasing the tensile strength. Snap 
also has a rounded loop, designed 


( 2EO8-30-30-00 
CD 2-90-90 
Bev 


ee ee 





a ee 





for freer lure action. Locktite Is 
available in 25 to 100 Ib test 
Bead Chain Mfg. Co. 


For more data circle No. 48 on postcard, p. 12! 


. 
Charcoal Grill ‘ 
Genesee charcoal grill is a com- 
plete unit that can be used without 
if desired. 


masonry Made of gray 


stove cast iron, grill is 18 x 17 x 11 





n. Size of cooking surface its 15 x 
15 in. For indoor or outdoor use. 
grill costs dealer S17: sugyvested re 
tail is $25-$28. Adolf Eecardt. 

For more data circle No. 49 on postcard, p. i2! 


Bicycle Carrier 
Bike 
to car bumper, 


Toter attaches permanentls 
enabling bicycles to 

Bike 
, with 


be carried on outside of car. 


is lifted up and set in bracket 


‘i 





no bolting or tying needed to keep 
Lists 


it on. kits all s1ze hieveles 
for $5.75. 


Pope Mia. {'n 


For more data circle No. 50 on postcard, p. (2! 


Ant Traps 
Set of three Antrol Ant Traps, 
which sell for 25¢ per trap, al 
packed in newly-designed containe! 
which retails for 69¢. The met 
1955 
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traps feature four unperforated 
holes and contain two types of spe- 


cially prepared ingredients to at- 










tract and kill both grease and sweet 
eating ants. Boyle-Midway, Inc 


For more data circle No. 51 on postcard, p. 121 


Bar Tool Set 


Six-piece Dar set consists of 





strainer, jigger, mixing spoon, cork 
screw, bar knife and bottle opener, 


™ 7. — +> ~*> . ‘ o« 
! nted on a loxl3Sx2 in. natura 







OAK frame with STAINIess stee 


Eliminates Old-Fashioned Door Knobs >. 


ved 


NEW PROFIT ITE 
WARE DEALERS 
: 


Now! For the very first time, heres oa 

























NEW MODERN DESIGN 


door latch with flush. smooth, streamlined surfaces thot 


~ 


ore in keeping with modern orchitecture. if hos no 













knobs to daomoge walls o teature which eliminates 


the need for door stops 





To install o Soss Lev-R-Latch, all thats 





NEW EASE OF INSTALLATION 





/ kground a 4 f f » i ae necessary is to bore two holes and insert four screws P| 
aC . ( ‘ ‘ Ya . . ee * a ; , F % . 

i ¥ j int langers Ol I l¢ x Pe This con be done so easily ond $0 quickly that tobeor 
tools. Formica-handled bar items Se Sc, costs are cut as much as ‘4 Jj 


are of mirror finish stainless steel 






NEW BUY APPEAL 


Set lists for $19.95. Parker-Gaines. ‘ The simple, yet striking beouty of this | 
5 A 

: a new. modern totch will give home interiors aon odded rd 

For more data circle Ne. 52 on postcard, p. 12! € i ° nth. ; 
i smortness ond modernity they've never hod before ; 


Also, its low cost and high quality moke this Soss-Lev-® 





Lockset Design 


Weslocks are now available in 


Latch an item that will be used in homes of every 


price cioss 








new Black Rose design which com- 
bines regular finishes of brass. 
bronze or aluminum locks with 












SOSS Manufacturing Company 
P.O. Box 38, Harper Station, Dept. 91 
Detroit 13, Michigan 


Please rush me complete information and prices on 


Soss Lev-R-Latch 
is @ fitting com- 
panion to the 
world-famous 
Soss Invisible 
Hinge, ‘‘The 

' That Hides 


The stortling new Soss Lev w Latch 
The world-famous Soss Invisible Hinge 





i omo decier jobber 
NAME 

ing hinge buff. It's completely 
hi doors 


or lids ore closed. Use lt when- 
ever you bwild or remodel. 


FIRM NAME 
ADDRESS 


CITY ZONE STATE 
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INTRODUCING... 


Cbonluare 


NEW! EXCITING! 








BARBECUE 


ACCESSORIES 


Fashionable black iron with raw- 
hide-thonged hardwood handles. 
America's finest outdoor cooking 
accessories. Perfect gifts, attrac- 
tively packaged. eos 


or SE'p 4 ed oY 


Stend with 4 sauore- 





blade skewers, 4 tools 
and shaker set. BR-10 
per set $17.75 











Four 31-inch square - blade 


skewers 


BG-1 per set $4.95 


Tool Set , 


Four 24-in. tools — spoon 











' 
i 
' 
’ 





fork. turner and brush , 


BG-2 per set $5.95 | | 


Food 








Tongs 





Wonderful aid te 
outdoor cooking 
2j.iach tones with 
hardwood handies 
86-5 
per set $2.50 












‘\ 
Harnburger 
BG-4 Press 
per set Makes perfect pat- 
$3.50 ties swiftly, easily 
Shakers P 


14 in, lenge. 


Heods 1%" x 4” 2 
BG-3 i 
per set $2.95 


DOR-FILE MFG., CO. 
BOX 4685 + PORTLAND, OREGON 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 121. 


black rosettes. Matching cabinet 
hardware with black backplates is 
also available. Western Lock Mf gq. 
Co. 


Fer more data circle No. 53 on postcard, p. 12! 


Automatic Timer 

Mirro-Matic Timer can be set fo. 
periods up to an hour; a ring tells 
when the time is up. For use in 
the kitchen, home photo lab, to 
time long-distance phone calls, o1 


for games and parties. Timer has 





a spun-ray aluminum finish on case, 
and white plastic dial with red nu- 
merals. Retail 
slightly highe 
Goods Mfg. Co. 


For more data circle No. 54 on posteard, p. 12! 


oa r- 


Do.faod, 


price is 


West. 


Aluminum 


Christmas Color Kit 
Christmas color kit of 
spray enamels 

silver spray, 

spray, and cherry red. 
designed for the do-it-yourself 

Christmas decorator, kit retails at 

$2.79. Kit comes packaged in a 

three-color, self-selling display car- 

ton. With each case of four kits, 
an 8'x21 in. window streamer is 
included. Krylon, Inc. 


Fer more data circle No. 55 on postcard, p. 12! 


three 
re rosol includes 
bright bright gold 


Especially 


Forged Safety-Wrenches 
Forged beryllium copper safety, 
wrenches are non-sparking tools 
designed for use in hazardous loca- 
tions. lighter and more 
than cast models, the 
new open-end wrenches are avail- 


Stronger, 
compact 





uble 1h) Various combinations 
opening sizes from 7 
1 1/16xl1',y In. 


ter more data circle No. 56 on postcard, p. {2} 


l6x's in. to 


Berullium Corp. 


Lawn Sprinkling Pumps 

New series of automatic lawn 
sprinkling pumps, called Lawn-Pak, 
are guaranteed to be non-overload- 
ing even on continuous duty appli 





cations. Catalog ae voted to the easy 


selection of this new line is avail- 
) 


Avie OF request Lancaste Pun p} nS 
Vig. & Ine. 
For more data circle Ne. 57 on postcard, p. 121! 


Caster Swivel Lock 

Now available on the 6. & and 
10 in. sizes of “S99” series casters, 
this four-position, 
swivel lock 
swivelling or 


plunger-type 
prevents accidental! 
rolling of casters 
supporting heavy equipment. De- 
vice permits locking of the caster 
which 


swivel at 90 increments, 


stabilizes the caster and keeps the 
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structure it supports steady. When 


unlocked, full 360° normal swivel- $ * 
ling can take place. Bassick Co. Over A O00 000 
For more data circle Neo. 58 on posteard, p. 12! ; J 
Iron Rest f th 

Silver Shield iron rest, No. 435 () ePSe 
will not cut or scratch other mer 
chandise, clothing or fingers. Every ' 
edge and corner is smoothly round bottle Caps sold alreatly: 





worth 








ed. Iron rest is made of a soli 


Very likely these Slip- Seal Lifetime bottle « aps are already on vour store's st 


control sheets. Stores throughout the nation sell them by the millions. The r 


Me ————— son, of course, is that Slip-Seal caps real/y re-seal. ( * Retail price 25¢.) 


display these SOAP-MATE 


other Slip-Seal — 
| Ends messy, 
profit-makers, too! 










SORRY 
Not gadgets OF Limmic ks, but Soap 
needed and Ww anted and hou dishes 
products. This is the reason | SOAP 
SdVeS : 
your store can make RO nd money v s0ap 


3 for 25c Wsoar-marnely 


on the fast turning Slip-Seal lins 


| : RENN NS AUTOMATIC JIGGER mame 
asbestos base with a brightly fin 





IRONING BOARD — HOLDER 






ished sheet metal top. Self-sell Insert 

ing copy is imprinted on the back 

We copy | | cork end Re /98¢ 
Ballonoff Metal Products Co. in bottle 
















Fer more data circle No. 59 on postcard. p. 12! 


FITS ALL 
IRONING BOARDS 
ABSOLUTELY FINEST QUAI ITY HOLDER 


NO NAIL PICTURE 
ee HANGER 


Over = : 
100,000,000 yocrine | oom | 





POURS : 
Glass Canister Sets po ny m= 25¢ 


Four- and five-piece glass can 





ister sets in one-. two- and three 





pound s17es of old - fashioned 














penny candy” type feature ground Re-usable 


CAN 
OPENER 


lor “‘key-type”’ 
Cans 


glass stoppers to keep moisture 
out and contents fresh Wrought 










Sold! 
8 for 25c 
6 for 19¢ 










ip Seal 


COMPANY 





write for 


display information! 
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WHAT’S NEW 








® For more information on these products and services 
use free post card on page 121. 


iron wall or counter rack included 
with five-piece set. Useful in 
kitchen, bathroom or nursery. F ive- 
piece set retails for $6.95, inclua- 
ing eight moisture-resictant labels 
Four-piece set also includes labels 
and retails for $4.95. Canisters 
also available individually. Silex 
{0 


Fer more data circle No. 60 on postcard, p. 12! 


Fibre Window Shade 

Light-proof fibre window shade, 
called “Liteseal,” is designed espe- 
cially for nurseries, bedrooms, 
sickrooms and areas used for day- 
time TV or movie viewing. Shade, 
available in either ivory or pure 
white on both sides, harmonizes 
with any draperies or color scheme 
Illinois Shade Cloth Corp. 


Fer more data circle No. 61 on postcard, p. 12! 


NEW! 












Fishing Instrument 

Serious fishermen will have use 
for the “countline linometer,’ a 
precision instrument which mea- 
sures the amount of line played 
out. Easily mounted on fishing 
rods, the linometer reads in both 
feet and fathoms and helps to lo- 
cate “holes” in lakes where fish 








might be found. Suri casters 0! 
trollers will find instrument handy 
for adjusting length of line. Linom- 
eter also helps small-boat fisher- 
man to determine depth in strange 
waters. Weight, 6 oz. Made of 
stainless steel. Retail price, $9.95 
W ythe Southwest Co. 


For more data circle No. 62 on postcard, p. |2! 


Drill Sharpener 

Electric drill attachments sim- 
plifies job of sharpening 1/16 to %4 
in. drills for both home craftsmen 





and professional mechanics. Dull 


- broken drills, including smaller 
sizes, can be renewed with this 
sharpener, “Sav-A-Dril.” Tool in- 


The most amazing lawn food ever made 


... and the easiest to sell! 








ONE FEEDING 
LASTS ALL SEASON 








ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 








growing season. 


Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 


UNMATCHED ADVERTISING SUPPORT 
LIFE, POST, BETTER HOMES, and many more national magazines and 


gardening magazines—plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 
Your best sellers in gardening supplies—The VIGORO Family of Gardening Aids 


Vigoro is a registered trade-mark of Swift & Company. Copyright 1955, Swift 4 Company 
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cludes drill holder and a 120-grit 
grinding wheel. Graduated gage 
slots are provided for checking and 
centering of resharpened drill. No 
specia! mounting is necessary; 
size is 3 x 3% x 4 in. Lists for 
$2.95. Popular Mfa. Co. 


For more data circle No. 63 on postcard, p. 121 


Paint Spraying Outfit 
Aimed toward the “do-it-your- 
self” trade, the Pressure Pal Model 
No. 75 paint spraying outfit comes 
complete, except for motor, with 
V-belt, compressor and motor 
pulleys, pressure-feed internal-mix 
bleeder-type spray gun with fluid 
adjustment, fan and round spray 
nozzles, quart aluminum clamp-on 
canister, 15 ft air hose. Com- 





pressor is single cylinder, piston- 
type. Designed to spray paint, in- 
secticides and fumigants. (amp- 
hell-Hausfeld Co. 


For more data circle No. 64 on postcard, p. 121 


Black Friction Tape 
Slipknot black friction tape is 
now available in 120-ft. rolls. This 
king-sized roll, No. 16, is twice as 
long as No. 8 roll and helps cut 
down dealer shelf space. Each 
large roll is cellophane-wrapped 
and labeled Shipped 10 rolls to a 
shelf carton, 50 rolls per shipping 
case. Plymouth Rubber Co.. Ine. 


For more data circle No. 65 on postcard, p. 121 
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Storm Latch 

An easily-installed storm latch, 
designed for the “do-it-yourself” 
market, fits all stiles from 1% to 
24e in. wide and all doors from 5 
to 14s in. thick. Only three smal! 
holes need to be drilled for instal- 
lation. Storm or screen door lock 
turns left and right, has hard- 
baked aluminum finish, is stream- 
lined and factory pre-assembled. 
Se curity Storm Lock & Hardware 
Corp. 








For more data circle \u« 66 on postcard, p. 121 (Resume reading on page 13) 


Theres good 
PROFIT 


here 
for you 
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IN THE POPULAR NATIONALLY ADVERTISED 


RED JACKET 


Model "X" Pacemaker 
JET PUMPS AND WATER SYSTEMS 


© LOW PRICED—A complete @ FEATURES — Newly improved, 


top-quality compact-design water with Ni-Resist rotary-type sea! 
system that satisfies the needs and all-bronze wear ring, the 
of over 70% of your market. Model "X" Pacemaker is de- 
’ signed for dependable, long- 


lasting service. 


@ FOR EITHER DEEP OR SHAL- © SIZES — Shallow-wel!l pumps are 


LOW WELLS —Capacitie, up available in '/y and '‘/, HP. 
to 850 gallons per hour. Pump- sizes. Deep-well units '/> H.-P. 
ing depths down to 80 feet. sizes only. Tank sizes 8, 21, 42 
Easy convertibility. gal. and larger capacity. 


Vaile for complete descriptive 
circular and prices on Red 
Jacket Model “X" Pacemaker 
Water Systems. Address Dept. 


RED JACKET nhs 


water 


ty RED JACKET MANUFACTURING CO. 


DAVENPORT, IOWA 
“The Choice Thats Wade Felends- SiWCE 1878" 











TO HELP YOU SELL 


white copy for the dealer and a blue 









(Continued from page 13) 
































white paper, a rental record pad, one for the customer. Record serves 

and a four-page product informa- as a guide to dealer in obtaining 

tion folder. Illustrated banner fea- all pertinent data from customer. 

tures a sales message on renting a Sample costs 15¢ in coin. Litho- 

sander and refinishing floors. Sam- graphed in four colors, free prod- . 
ple banner is available for 10¢ in uct information folder gives im- 

coin. Each rental pad contains 50 portant buying facts about rental | 

sets of record sheets, including a floor sanders, discusses and illus- trates selling features, and reports 


typical rental profit experiences of 
hardware and other stores. Ameri- 


can Floor Surfacing Machine Co. 
For more data circle No. 67 on postcard, p. 121 


ARRON CONTRACTOR SAYS: : 
Glazing Products Label 
“New STOP-FLO gun New label now identifies all com- 


yany’s products, which include in- 
I : ; 


QJ 44 dustrial and trade putties, glazing 
saves 13 4 of calk and caulking compounds, as well as 














“It’s a big improvement over the old style drop- special and specification products. 
in calker’’, says Robert L. Arthur, president of Designed in a black and yellow 
Arthur Painting Co., Akron, Ohio. “We like this combination, label permits quick 


new gun because it is economical, and because it 
is clean and efficient’. ges 

The new Handi-calk STOP-FLO gun appeals to product in line, and creates an at- 
ROBERT L. ARTHUR professionals—and this is why it’s the... tention-getting display. Landen 
Putty Works. 


hottest Do-it-yourself product For more data circle No. 68 on postcard, p. 121 
Sports Equipment Catalog 
since the introduction of peste 


New colorful catalog is available 


ZA on company’s complete line of gun 
° “4 cases, seat cushions, vests, boot 
_ packs, rod and reel cases, shooting 


mittens and other accessories. Kol- 
pin Bros. Co., Ine. 


For more data circle No. 69 on postcard, p. 121 


and easy identification of each 















Pat. Pend 


Cabinet Catch Packaging 
New packaging for No. 560 
Magna-Tite magnetic cabinet catch 
consists of a transparent plastic 
container, in which catch is encased, 
mounted on an individual display 
ecard. Each package includes a com- 
plete magnetic catch assembly, in- 
cluding screws, and installation in- 


“STOP-FLO” 
iS ECONOMICAL! 
EASY TO USE! 
EFFICIENT! 


It’s sensational! The only calking gun on the 
market with a positive shut-off to stop the flow 
of calk. Eliminates waste and messy seepage 
through nozzle! Saves up to 13% of alka 
mee psc oP fag bend flexible nozzle on car- 
tridge and it in back of hook, as illustrated. 
Easy . uic . fool-proof! Perfect for am- 
ateurs an professionals. 

For repeat business and satisfied customers, 
feature the new Handi-calk STOP-FLO Gun 
and Handi-calk Soldered Seam Cartridges! Get 
both from your Wholesaler. 


“1D pg HOMANS Company 


ca. 2 7 ae. and Y. 2366 Weodh Rd. Clewelend 6. Oh 
ZT ieie | toe. Geo ee. Metowean. NN. J 
1035 ww * baad Awe Richmond ‘ . 3419 Southwest Moody Awe 
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structions. Displays and catches 
are packed 12 to a display-type car- 
ton. Engineered Products Co. 

For more data circle No. 70 on postcard, p. 121 


Package Redesigned 


“3M” brand household pack of 
4% x 5 in. sheets of flint and wa- 
terproof sandpaper is now called 
“Scotch” brand household pack and 
the package has been redesigned. 
Packaging for 3M emery pack and 
the Wetordry garnet pack has also 
been redesigned for easier display 
and greater convenience of users. 
New packs have heavy cardboard 
cover, instead of paper band, and 
are stapled so they will not come 
apart until used. Packages are in 





yellow and green. “The Scotch 
brand household pack display has 
also been changed. Shipping con- 
tainer may now be broken open in 
the middle, forming two complete, 
identical dispiays for different 
parts of a store. The new units 
take less counter space than pre- 
vious packages. Minnesota Mining 
& Mfg. Co. 


For more data circle No. 71 on postcard, p. 121 


Sports Equipment Folder 
“Gift suggestions for the Entire 
Family” is a Christmas folder 
which illustrates and gives list 
prices for hundreds of sports 
equipment items available for 
Christmas giving. Cover features 
Santa Claus outfitted with athletic 
equipment and wearing real ermine 
for his whiskers and jersey trim. 
Draper-Maynard Co. 


For more data circle No. 72 on postcard, p. 121 


Installing Rubber Flooring 
Step-by-step guide to installing 
a rubber tile floor is available in 
free folder. Included is a floor plan 
chart on which to diagram the 
room and lay out the floor pattern, 
instructions on preparing the sub- 
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floor, installing the rubber tile, and 626 pictures Tulip and Star lock 


maintaining the finished floor. designs, and Saturn, Imperial, and 
Folder is titled, “How You Can Lay Regent escutcheons, in varied door 
A Rubber Tile Floor.” Rubber installations. Original decorative 
Flooring Div., Rubber Manufactur- ideas for lock and _ escutcheon 
ers Association, Ine. placement on residential doors are 


For more data circle No. 73 on postcard, p. 121 


Lock Installation Booklets Seaton 
specifications of the recently 


Two brochures illustrating and troduced designs. Booklet 625 c 
describing new lock and escutch- 


: : ers boring jig. Schlage Lock Co. 
eon designs and lock installation For mere data circle Ne. 74 en pesteard, p. 121 
tools have been released. Booklet (Resume reading on page 14) 


presented to architects and build- 
ers, as well as description and 
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oe fO Sit on 


TOP of the WORLD 


, ATTIC 
le) -ncimas C2 FANS 


CERTIFIED RATING 


You'll be sitting pretty, too, with 
Conso Windmasters heaping up 
the profits. Here’s high quality 
at a rock-bottom price ... a 
-_ to entice customer demand 
insure fast turnover. You 
can't miss on this money-maker. , a 
Wire or write today for complete ann , ve 
information. 10-YEAR GUARANTEE 
CHECK THESE IMPORTANT CONSO WINDMASTER FEATURES: 
Underwriters re Approved © Compact and easy to install, either vertically 
or horizontally @ G motor with thermal overload cut-off @ SKF. Neoprene- 
mounted sealed-for-life bearing © Quiet, counter-balanced die-cut steel blades e 


100% welded construction throughout © Vibration-proof rubber-padded frame mouwst 
© Automatic spring-hinged belt tensioner. 


Manufacturers’ agents: Choice territories available for reliable agents with followings 
Write immediately for information un the fastest-selling line in the country 


CONSOLIDATED GENERAL PRODUCTS, INC. 


24th and Nicholson Houston 8, Texas 
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Des Moines Dealers Use Monthly Coupon 
Ad Sponsored by Luthe Hardware Company 


A monthly group advertis- 
ing program is being used by 
Des Moines, lowa, dealers to 
build store traffic. The ad- 
vertising program, under the 
sponsorship of Luthe Hard- 
ware Co., Des Moines whole- 
saler, features a series of 
coupons for special items. 

Now going into its third 
month, the volume of cou- 
pons returned to the stores 
has shown a steady increase. 
As many as 500 replies have 
been recorded from one ad, 
with many additional! sales 
being made without the cou- 
pons being recorded. 

The names of dealers par- 
ticipating in the promotion 
are listed in the ad. The ads 
are run in the Des Moines 
Register & Tribune. 


Des Moines Independent Hardware Stores 
COUPONS REDEEMABLE This Week Only! 


A! Any Of These indepeadent Des Moines Retail Hardware Stores 


WATCH for this Ad Every Month! 


An example of an ad that 


In addition to being listed 
in the newspaper ad, each 
participating dealer receives 
two reprints of the ad for 
posting in his store, and two 
window banners that tie-in 
with the ad. 

The coupon 
arranged with 
saler and dealer taking a 
slightly smaller margin. 
Dealers pay a small fee to 
participate in the promotion 
and for the store kit. 


specials are 
both whole- 


Crowley Gets Stanley 
Hardware Sales Post 
John M. Crowley has been 
appointed regional manager 
of hardware sales for The 











appeared in mid-May. Names of 


participating dealers were listed below this section of the ad. 
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JOHN M. 


CROWLEY 


Stanley Works, New Britain, 
Conn. 

In this position, Mr. Crow- 
ley will be in charge of Hard- 
ware Division sales for the 
Midwest region including 
Iowa, Nebraska, North and 
South Dakota, Illinois, In- 
diana, Minnesota, Wisconsin 
and Michigan. 

He succeeds Lowell S. 
Pickup whose _ retirement 
after 42 years with The 
Stanley Works was recently 
announced. Mr. Crowley 
joined The Stanley Works 18 
years ago. 


DEALER BRIEFS: 





Norfolk, Va. Waranch 
Hardware & Paint Co. will 
open the city’s first self-ser- 
vice hardware store at 1549 
Bay View Bivd. The formal 
opening is scheduled for July 
l. 

The store will be modern 
in every detail. The firm was 
founded in 1904 by the late 
Mr. David S. Waranch and is 
under the management of 
Sam A. Waranch. 


Willmar, Minn. — John A. 
Tornquist and Oliver Leasure 
have purchased Horman 
Hardware from W. F. Hor- 
man. The new owners will re- 
tain the firm name of Hor- 
man Hardware. 

Mr. Tornquist formerly 
owned and operated a hard- 
ware store at West Liberty, 


©. H. Olsen To Head 


Savogran Illinois Sales 


The Savogran Co., Boston, 
has appointed O. H. Olsen as 
supervisor of sales for The 
Savogran Co. of Illinois. 

Mr. Olsen has been with 
the company for the past 10 
years as district manager of 
the Illinois territory and 
most recently district man- 
ager of the Michigan terri- 
tory. 

Stephen A. Gregoire and 
Paul <A. Krantz recently 
joined the company as dis- 
trict manager of the Michi- 
gan territory and district 
manager of the Missouri ter- 
ritory, respectively. 


G. E. Jones to Manage 
Proto Jamestown Div. 


G. E. Jones has been ap- 
pointed vice-president & 
manager of the Plomb Tool 


Company, Los Angeles, 
PROTO Tools Division in 
Jamestown, N. Y. 

Mr. Jones joined the 
Jamestown Plant in 1947. 
lowa. Mr. Leasure was pre- 
viously vice president of an 
independently owned loan 
company located at Daven- 
port, lowa. 


Flint, Mich.—Grand open- 


ing of the Donn & Clyde 
Hardware, 1549 Detroit St., 
was held recently. Owners 
and operators are Donn 


Clarkson and Clyde Shana- 
han, who purchased the busi- 
ness from Clifford Radant. 
The 20 x 60 ft store has been 
partially remodeled and com- 
pletely redecorated. 


Titusville, Pa.—The Bryan 
hardware store has been pur- 
chased from United Hard- 
ware & Supply Co. of Buffalo 
by Harry Matthews, Max 

(Continued on page 150) 
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Cotter & Co. Holds 
Dealer Meetings 


Cotter & Co., a _ dealer- 
owned wholesaler of Chicago, 
recently concluded a series of 
13 spring meetings for deal- 
ers and their store sales per- 
sonnel. 

The meetings at Cotter & 
Co. store locations in Illinois, 
Indiana, lowa, Michigan and 
Wisconsin, began March 21 
and continued through April 
13. They were designed to 
give dealers information on 
the firm’s paint lines. 

On May 11 a “Housewares 
Sales Clinic” was held at the 
Oak Park Arms Hotel in Oak 
Park, Ill. Sales 


representa- 


tives from General Electric 
Co., Washburn Co., Sunbeam 
Corp., Aluminum Goods Mfg. 
Co., Corning Works, 
Boontonware, Hamilton Mfg 
and Wooster Rubber 
Co. presented their lines to 


Glass 


Corp. 


the dealers, giving them a 
working knowledge of the 
merchandise as well as sales 


information and merchandis-. 
ing pointers. 

A sound slide film made 
available by the National Re 
tail Hardware Association, 
entitled “How to Build Sales 
With Hardware Budget 
Plan,” concluded the meeting 

Other sales training meet- 
ing’s planned for fall. 
(See photo on page 151.) 


are 


Francis P. May Heads Eastern Golf Assn; 
Worthington Wins Top Honors for 3rd Time 


Francis P. May, vice-presi- 
dent of May Hardware Co., 
wholesalers of Washington, 
D. C., was elected president 
of the Eastern Hardware 
Golf Assn. at the group’s 18th 
annual meeting at Shawnee 
Inn, Shawnee-on- Delaware, 
Pa., May 17-19. 

Bright skies and keen com- 
petition marked this annual! 
golf tournament, with 180 
golfers participating. 

Winner of the Hardware 
Bowl and Championship 
Flight was Henry M. Worth- 


ington of H. Linn Worthing- 


ton & Co., Garrison, Md. He 
also won this distinction at 
the 1952 and 1953 tourna- 
ments. 


Runner-up was Charles P 
Harlow, Wickwire-Spencer 
Div., Colorado Fuel & Iron 
Co., Boston, Mass. 

At the business session the 
following officers, in addition 
to the president, were elect- 
ed: John J. Wallace, Clemson 
Bros. Inc., chairman of the 
board of directors; Joseph C 


(Continued on page 146) 








Some officers of the Eastern Hardware Golf Assn., left 
Leinbach, 2nd vice-president; 
May, president, and H. L 


to right, are Charles B 
Francis P 


(} 


Gilliam. secretary 


treasurer. 
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National Retail Hardware Assn. Congress 


Scheduled July 10-14, at Buffalo, N. ¥. 


Retail hardware store sel! 
methods, installment 
sales, fair trade and govern 
ment interference in business 
will be among the major sub 
jects at the 56th annual Con 
gress of the National Retail 
Hardware Association. The 
convention will be held at the 
Hotel Statler, Buffalo, N. Y.., 
Sunday, July 10, 
through Thursday, July 14 


Ing 


from 


Delegate and guest regis 
tration will start 10:00 A. M 
on Sunday in the main lobby 
of the headquarters hotel! 
That morning the NRHA 
board of directors will meet 
In the evening the Georgian 
Room will be the scene of the 
annual dinner for national! 
association officers, directors, 
past presidents and their 
wives. 

The President’s Reception, 
a Gay 90's Review, dinner, 
entertainment and dancing, 
and annual roll call will be 
held on Monday at 7 p. m. in 
the Grand Ballroom of the 
Statler. An official family 
breakfast for state and 
gional association presidents 
and and NRHA 


board members will start the 


re- 
secretaries 


festivities for Tuesday at & 
a. m. in the Buffalo Room 
NRHA President A. B. Hil! 
of Portsmouth, Va., will de 
liver his keynote address at 
9:45 Tuesday morning in the 
Grand Ballroom. “One Yea! 
of Public Relations” will be 
the report of William G 
Mashaw, NRHA public rela 
tions director. Fair Trad 
will be dis by B. A 
Graham, president and gene! 
al manager, Sunbeam Corp., 


issed 


Chicago, Ill. Patrick Smith 
of Thompson, O'Neal 4&4 
Smith, Indianapolis § attor 
neys, will conclude that ses- 
sion with a talk on “Big 
Government and Little Ke- 
tailers.” Tuesday business 


sessions will be concluded 


with a men’s Industry Lunch 
eon in the 


Niagara Room 


with the speaker being Hon 


John Sparkman, Huntsville, 
Ala., U. S. Senator from Ala 
bama. 

“Bidding for Bigger Store 


the 
Vice-presi 


Traffic” will be 

David | Rand, 
dent, Grey Advertising 
Agency, New York City, at 
the Wednesday morning 
meeting. “Our National Econ 
omy Requires’ Installment 
Selling” the 
discussed by William J 


topic of 


will be subject 
Chey 
ney, executive vice-president, 
National Foundation for Con 
sumer Credit, Washington, 


1) ( Wednesday 


(Continued on page 146) 


morning 


McCreery Named Head 
of Houseware Mfrs. 





> M Met ree ry, Vice pre . 
dent in charge of the three 
utensil-manufacturing div 
sions of Revere Copper and 
fSrass, Inc... New York, ha: 
been elected pre lent of the 
National Housewares Manu 
facture? \ ociation. 

Cc. M. MeCREERY 

An accomp ed saiesma! 
as well a " riministrat 
VI Vi { en na ee! a 
tive in the housewaré held 
for 25 yea! lie has bes 
association pre ler 

nee iY¥55 and wa poke 
man for it more than i00 
exhibitor at it annual 
January how n Chicago 


thi 


year 












Schoellkopf Co. Plans Summer and Fall 
Selling Program at Two-Day Conference 


Indicative of the intensive 
selling program planned for 
Summer and Fall was a two- 
day sales conference sched- 
uled by The Schoellkopf Co., 
wholesaler of Dallas, Tex., 
May 13-14 at the Baker 
Hotel, Dallas. 

In addition to briefings on 
the development of all lines, 
the conference was high- 
lighted by speeches from dis- 
trict managers and represen- 
tatives of housewares, hard- 
ware, and sporting goods 
manufacturers. 

Speakers for the first day 
were: D. U. Parker of 
Parker Swanson, represent- 
ing Rival Mfg. Co., Lincoln 
Metal Products, Harvell 
Products Mfg. Co., Pretty 
Ware Products, Griswold 
Mfg. Co., Detecto Scale Co.; 
Kenneth Carpenter, district 
manager, Revere Copper & 
Brass; C. W. Van Etten, dis- 
trict manager, Corning Glass 
Works, Pyrex Division: 

Also Walter C. Todd, rep- 
resenting Swing-Away Mfg. 


Co., Birmingham Stove & 
Range, Sunlite Mfg. Co., 
Continental Can Co., Lazy 


Boy Mower Co., Enterprise 
Mfg. Co. 

The conference closed with 
speeches by: John Hoover, 
district manager, Pabco 
Products, Inc.; E. B. Spencer, 
district manager, Remington 
Arms Co.; and Gordon Bar- 
ron, district manager, Scott- 
Atwater Mfg. Co. 

Schoelikopf sales represen- 
tatives who attended the con- 
ference are: James Arm- 
strong, T. M. Harrell, Sr.., 
W. V. McRoberts, Grover 
Mateson, Eric Walther, and 
Bobby Waldon of Dallas; 
H. B. Allen of Waco: Joe 
Brown and A. G. Steele of 
Abilene; W. H. Christian of 
Longview; Jack Few of 
McKinney; Joe Hendrix 
of Paris; Charles Medley 
of Nacogdoches; Nat Riley of 
Teague; George Stephens of 
Lubbock; R. M. Wilson 
of Wichita Falls: Hubert 
Mayeux of Shreveport, La. 





Texas Hardware Dealers 
Start Promotion Effort 


Twenty Dallas hardware 
dealers comprise the charter 
list of the Dallas County In- 
dependent Retail Hardware 
Ass’n., Inc., which has re- 
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ceived a state charter. The 
new group is made up of 
members of the Texas Hard- 
ware and Implement Ass'n. 

Fred Held, Jr., is president 
of the group, with L. J. 
Sharp, Sr., as vice president 
and H. K. Vincent, secretary- 
treasurer. In addition to the 
officers, the board of direc- 
tors includes P. L. O’Brien 
and Sam Arons. 

The charter members are 
launching a_ specially-plan- 
ned program of local news- 
paper advertising which fea- 
tures the IRHA emblem. 
Local suppliers and the state 
association are cooperating. 





Inland Steel Appoints 
Rossiter Vice President 


Donald L. Rossiter has 
been appointed vice presi- 
dent and general manager of 
sales of Inland Steel Pro- 
ducts Co., Milwaukee. 

He was formerly assistant 
general manager of sales, 
engineering products. He has 
been with the company since 
1938. 

The company also 
nounced a re-alignment of 
responsibilities in the sales 
department under three as- 
sistant general managers of 
Sales: 

Gordon Matthews, in 
charge of all merchandising 
and product planning; M. P. 
Komar, in charge of al! field 
sales; and J. D. Ray in 
charge of administrative 
sales services. 


an- 





Locke Stove Appoints 
Sales Vice President 


Locke Stove Co., Kansas 
City manufacturer of WARM 
MORNING heaters and gas- 
fired incinerators, has elected 
E. M. Douthat, Jr., vice- 
president in charge of sales. 

He has been with the com- 
pany since 1940. For the 
past two years he has been 
sales manager and secretary. 

Also announced were the 
appointments of J. M. Greene 
as sales manager, Eastern 
division, and James E. Baker 
as sales manager, Western 
division. Mr. Baker will also 
continue to direct the com- 
pany’s advertising and sales 
promotional activities. 

Mr. Greene joined Locke 


—— News of the Trade —__— 





E. M. DOUTHAT, JR. 


in 1947 as a field sales repre- 
sentative. For the past year 
he has been assistant sales 
manager. 

Mr. Baker has been with 
the company since 1949. 


—-——— 


Borden Co. Appoints 
Executive V. President 


Appointment of Herbert H. 
Clarke, Jr., as executive vice 
president of the Borden Co., 
New York, Chemica! Division 
has been announced. 

Mr. Clarke has been vice 
president and general sales 
manager of the division for 
the past year. He started as 
a salesman with the Chemical 
Division in 1940. 


—- --- 


Taylor Moves Offices 


Taylor Instrument Com- 
panies has moved its San 
Francisco offices and plant 


to 1661 Timothy Drive, San 
Leandro, Calif. 

The new plant contains 
16,800 sq ft of floor space. 





Perfection Industries 
President Wins Award 


Donald S. Smith, president 
of Perfection Industries, Inc., 
Cleveland, has received a 
1955 Horatio Alger Award. 

He is one of ten business 
and civic leaders so honored 
by the American Schools and 
Colleges Association, spon- 


sors of these annual awards. 
year’s awards 


by 


This 
presented 


were 


Dr. Norman 





DONALD 8. SMITH 
Vincent Peale at a ceremony 
on May 10, at the Waldorf- 
Astoria Hotel, New York. 


ae Root, Jr., Elected 
Holt Vice President 


R. Tyler Root, .) has 
been elected vice president of 





the Holt Mfg. Co., Newark, 
N. J. He was formerly as- 
sistant sales manager. 

Mr. Root has been asso- 
ciated with Holt for the past 
eight years, prior to which 
he had an extensive back- 
ground in sales. 


McKinney Honors Sales Vice President 


See, ae 





John Gibson Ill, president of McKinney Mfg. Co., Pitts- 

burgh, left, presents wrist watch to Howard N. Campbell, 

Jr., McKinney vice president in charge of sales, marking 

Mr. Campbell's 35 years of service with the firm. The 

award was made during dinner ceremonies marking the 

90th anniversary of McKinney's founding and honoring 
25 long-service employes. 
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_ Locker 
WALLGRIPS 


HOLLOW WALL SCREW ANCHORS 





bob bbGbhhebcbnus 


































You Can't Be a 
“WALLFOULER“ 


if you use 


f WALLGRIPS 





Special “ribbed” wings provide a positive stop ... you 
kriow when the WALLGRIP is set. 








And here cre more features . . . exclusive “Outside” 
wrench holds WALLGRIPS from turning while tightening— 
slips ovt automatically when WALLGRIP is set . . . Quick ; Ss 
“Knee Action” for effortless tightening. Plus sales advan- a7 SB 
fages to make WALLGRIPS the “first choice” anchor. Kz 








New “plastic blister The swing to Rocket WALLGRIPS is on! Hard-hitting ads WALLGRIP “outside” 
card” for plus sales. | in national consumer magazines are bringing the dra- wrench holds WALL- 
| matic story to every “Do'lt-Yourselfer” in the nation! GRIP in soft walls 


: while tightening — 
: SLIPS OUT AUTOMAT- 
ICALLY WHEN WALL- 
GRIP IS SET} 







Attractive self-selling 
counter display holds | 


alt catia kines ocket Devices Corporation 
v ' 


i_— > 142 Liberty Street *New York 6,N. ¥. 





> 





a vivision of KSTAR EXPANSION Bott COMPANY. 


ORDER ROCKET WALLGRIPS ( meoeeowsreo) 


[FROM YOUR JOBBER TODAY! SALES OFFICES AND WAREHOUSES IN ALL PRINCIPAL CITIES 


Worth Selling! Worth Talking About! 
ARNSTRONG Sealing Compounds 


Quick turnover—that is what you want in a line of specialties. And quick turn 
over you can have with ARMSTRONG Sealing Compounds, because these products 
are a genuine necessity for every home, 




















The distinctive labels on ARMSTRONG products insures buyer recognition— 
a factor which will help to keep stock moving out and profits moving in. 


Rel y-on 
CAULKING COMPOUND 


Protects Property — Saves Fuel 


3 GLAZING 
COMPOUND 
For Either Wood or Metal Sash 





Ordincry putty loses 
its “life,” becomes 
rock-hord, cracks, 
chips of. The bond 
between sash ond 
g'Gss 1s s00Nn broken. 


“33” retains its life- 
giving oils, stoeys 
elastic, and keeps 
the bond between 
giass and sash 
permanently intact. 


An inexpemive woy for home owners to 
eliminate Drafts, Dirt, Insects, Rust, Rot, 
Unsightly Holes and Crocks Inside and Ovt 
side. “RELY-ON'” adheres to practically ony 
surfoce—wood, brick, gloss, stone, tile, 
cement, masonry or plaster 





“33” is of smooth, uniform consistency that takes initial 
“set”” at once. It can be painted immediately after appli- 





cation. “‘33”’ remains permanently E-L-A-S-T-I-C—never “RELY-ON” stays permanently E-L-A-S-T-I-C. It 
dries out or gets rock-hard. And never chips, cracks or does not dry out or become rock-hard and will not crack, 
loses its bond. Also ideal for patching nail holes and cracks chip or crumble. Available in both cartridges and in bulk. 





before painting, setting plumbing fixtures, etc. 





THE NAME OF YOUR NEAREST JOBBER WILL BE SENT UPON REQUEST 
aI 


THE ARMSTRONG COMPANY 1001 East 103rd Street + Chicago 28, Illinois 
OTHER PLANTS: Detroit... Dallas... Richmond, California... Charlotte, N. C. 

















Leading Manvfacturer of Compounds for Glazing, Caulking, Sealing 
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the biggest SELF-SELLING 


EXTRAS 


ever offered 


Every single tape packed in an ir- 
resistible crystal-clear plastic util- 
ity case! PLUS—rich metal-edge 
carton that is a display in itself! 
And in each “White-Tape”— more 
quality extras than in any tape at 
any price! Yet Evans “White- 
Tapes” still start at a sensible 
$3.49 list price 

















EVANS Pocket “WHITE-TAPES” 


6,8, 10 and NOW Exctustucly 17 LO-N-f 


Another outstanding EVANS EXTRA! Each EVANS 
Pocket “White-Tape” in clear Tenite utility case 
l-dozen assortment carton becomes a counter display. 
Inside ...a special display for one each 6, 8, and 10 ft. 
tapes, and three extra display cards for individual tapes. 





RULE CO. 


rere 410-416 TRUMBULL ST., ELIZABETH, W. J. 


Retailers to Hold 
Congress July 10-14 
(Continued from page 143) 


business session will be con- 
cluded by Arthur H. Motley, 
president, Parade Publica- 
tion, Inc., New York City, 
with a talk, “You’ve Got to 
Sell.” 
Thursday 
sion will include 
reports, installation of newly 
elected officers and presenta- 
tion of Hardware Week 
Awards to the Wholesaler 
Salesman of the Year, Whole- 
saler of the Year and to the 
Retailer of the Year. “An In- 
spired Industry” will be the 
topic of Bruce Burgess, vice- 
president, Union Fork & Hoe 
Co., Columbus, Ohio. Conclu- 
ding address of the conven- 


S¢S- 


morning's 
committee 


tion will be “The Constitu- 
tion Is Your Business” by 
Dr. Clarence Manion, South 


Bend, Ind., attorney, lecturer 
and author. 

The new NRHA 
governors will hold a meeting 
that afternoon at 2 p. m. in 
the Boston Room. 


board of 


Ladies Social Program 

The ladies’ social program 
starts with a luncheon in 
Niagara Falls, Ont., atop the 
Sheraton-Brock Hotel on 
Tuesday at 12:30 p. m. Buses 
will be provided for trans- 
portation from the headquar- 
ters hotel at 11 a. m. At 2:15 
p. m. buses will take the men 
of the convention to 
Sheraton-Brock Hotel for a 
sightseeing tour of the Niag- 
ara area for all convention- 
eers. 

A coffee hour for the ladies 
will start the social program 
on July 13 at 10 in the Em- 
pire State Room of the Stat- 
ler. At 12:30 p. m. a luncheon 
for the wives of state and 
regional offices will be given 
in the Boston Room. 


the 


Bethlehem Stee! Tour 


For the men of the conven 
tion there will be a 
the Lackawanna plant of the 
Bethlehem Steel Co., 
buses leaving the Statler at 
2:10 p. m. on Wednesday. The 
ladies will leave at 2:30 p. m 


¢ 


tout Ul 


Ww ith 


for a tour of Our Lady ort 
Victory shrine and basilica 
at Lackawanna, N. Y 

The industry banquet 


dance and floor show at 7 
p. m. Wednesday evening in 
the Grand Ballroom of the 






News of the Trade 


Statler will be the concluding 


social event of the conven- 


tion. 


Francis P. May Heads 
Eastern Golf Assn. 


(Continued from page 143) 


Buffalo Bolt Co., Ist 
vice-president; Charles B. 
Leinbach, Supplee-Biddle- 
Steltz Co., 2nd vice-president. 
H. L. Gilliam, Wood Shovel 
& Tool Co., was re-elected 
secretary and treasurer. 

Members newly elected to 
the Board Directors fo: 
three year terms were Ho- 
bart Phillips, Herbert Hearn 
Hardware Co.; Alexander R. 
Walsh, Barker-Chadsey Co., 
and John J. Coy, American 
screw Co. 

Ed. C. Griswold, long-time 
friend of the Eastern Hard- 
ware Golf Association, was 
honored on his 85th birthday 
by a standing ovation of the 
membership and a gift. 

Other 


Walker, 


of 


flight winners in- 
cluded H. P. Brigham, Wil- 
bur Higgins, J. H. Butcher. 
C. M. England, G. W. Dona- 
hue, Jr., V. P. Lowe, R. G. 
Edwards, H. M. Webster, 


M. T. Hutchinson, S. Ward- 
well, Jr., R. H. Herzog, F. M. 
Willis, F. W. Carey, S. M. 
Jones, D. M. Roney, P. J 
Roddy and C. H. Bunker. 

Next year’s meeting will 
be held at the same place, 
May 15 to 18, 1956. 


King-Seeley Appoints 
Caley Vice President 


William H. Caley has been 
named vice president of 
King-Seeley Corp. and gen- 
eral manager of the Signal 
Electric Division, Menominee, 
Mich. 

Mr. Caley joined Signal 
Electric in 1933. He was 
president of the company at 
the time it was acquired by 


King-Seeley in 1952. He be- 
came general manager of 
Signal Electric when the 


company was made a division 
of King-Seeley Corp. in 1953 


Rockwell Changes Name 
Of Canadian Subsidiary 


Rockwell Mfg. Co.. Pitts- 
burgh, has changed the name 
of its Canadian subsidiary— 


Callander Foundry and Mfg 
Co., Ltd., Gueiph, Ontario— 
to Rockwell Mfg Co. of 
Canada, Ltd. 
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News of the Trade— 


Henrikson To Head \merican Hardware Co., 
> I >% *% ‘ : . ry fy ry} 
Graton & Knight Sales New Britain, Conn., from 
sil 1939 to 1948. 
al | ‘ --+ ’ ,. ] , . . 
Ell tOUl C. Paddock, vice Mr. Henrikson has been 
ident in charge of sales with the Graton & Knight 


+} 2 . ‘ > “ a | -_ . - 
_ the Graton & Knight Co., | ompany since 191%, start- 
Worcester. 


tired 


pres 


> 


Mass., has re- ing as a boy in the factory 
and working his way up 
Henrikson has through the cost accounting 
cen named saies Manager and departments to 
{ take over the direct} r) f . aceicts t «as ‘ ‘ 
~oualiths rection of become assistant sales mana- 
i@ Sales cdepartment. Homer ver five vears ago. 


John G. 
sales 


> 


Mr. LaRue has been with 
the company for 40 years. 


A. L. Vits Appointed 
Executive V. President 


Albert L. Vits has been 
elected executive vice presi- 
dent of Aluminum 
Mfg. Co., Manitowoc, Wis. 
Mr. Vits also continues in 
charge of production. 

With the company since 
1921, Mr. Vits started in the 
factory payroll department 
after graduating from North- 
western University. 


(;oods 


— 





JOHN G. HENRIKSON 


Lak le. for neriy field sales on ; 
He Succeeds Mr Hodgman Rubber Moves 
eCnrikson aS assistant sales 
New York Offices 


manager. 
Mr. Paddock had been Hodgman Rubber Co., 
with the company since 1949. Framingham, Mass., has 


He was sales manager of moved their New York City 


the Corbin Division of the office to 79 Madison Ave 


Harrison Co. Window Display Contest 







ate 


i. 


=a 


Pan prize winner in the recent window display contest 
sponsored by lhe \ » Harrison Lo _ Norwalk, ( onn., 
was the entry of Bressler's Hardware. Inc., at 201-14 
Linden Blvd. in St. Albans, N. Y 


leaner and waxer, this display was one of 20 winning 


} 
Featuring Preen, a 


displays in an event entered by dealers during February 
and March in the metropolitan New York area. Each 
window was kept intact for several weeks. Seven whole 
salers salesmen also received awards for helping to set 


up the first seven prize-winning windows 
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NEW 


SpeedWrench... 
greatest 4 Square Drive Electric 


IMPACT WRENCH 


ever built—regardless of price! 






























exclusive 
FINGER-TIP 
REVERSE 


"BQ" 


complete 





Now, set and remove 
nuts, drive and remove screws, 
drill in steel, wood, stone .. . tap 
drive and extract studs no 
limit to its uses. This impact wrench 
does EVERYTHING! 
One hand operation, one 

switch efficiency. MORE POWER 
MORE RIGID CONSTRUCTION! 


Easily triples capacity and 





dollar profits. Here's 
the low-priced power-packed 
impact wrench you ve been 


waiting to buy 


* 100 SpeedDrill © 128 SpeedGrinder * 1500 Speediander 


A? 7 ‘ ‘ PA f Aeltehe 4 PP 4 


J oT -T-Teo W geoleo) f— 
 etanten | 


SpeedWway Manutacturing Co 


a division of Thor Power Toot Company 


ero SO fitinoris 
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GENUINE 0B FIVE-PIN 


TUMBLER CYLINDER 


rim deadlock 
NO. 880 ovauy sunt ano 


DESIGNED FOR FASTER 
INSTALLATION FOR YOUR 
“DO IT YOURSELF" CUSTOMERS 


W 
... Xtra Long Bolt 


for ¥Xt14 Security 














No. 880: Taylor hits the sales jackpot with a 
deadlock with four sure-fire selling features. 

HEAVY BOLT with extra long throw! STREAMLINE 
CASE with lustrous baked enamel hammertone 

finish! QUALITY thet your customer will appreciate! 
EASY INSTALLATION with improved backplote, 


perfect alignment every time! 


















No. 802: 
TUMBLER 
“RETAINO 


The TAYLOR PIN 

CYLINDER RiM 
LATCH" that 

mokes ordinary night latches 

old fashioned Priced right 
. mode right! 





SEE THE ENTIRE 
TAYLOR LINE! 











tINR LOCK COMPANY 


PHILADELPHIA 32, PENNSYLVANIA 


Menufecturer of Night Letches, Door Knobs, Key Bienks and Builders’ 
Merdwore Since 1922 
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News of the Trade———— 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Oliver iron and Steel 


Oliver Iron and Steel 
Corp., Pittsburgh, Penna., 
has made the following pro- 
motions, transfers, and ap- 
pointments in its Pole Line 
Materials Division: 

Edward S. Norwood, 
Southeastern regional sales 
manager, Birmingham, Ala.; 
Hill R. Crockett, South At- 
lantic district representative, 
Roanoke, Va.; Earl B. Page, 
South Texas district sales 
representative, Houston, 
Tex.; V. Edward Brown, dis- 
trict sales representative, 
Indianapolis, Ind.; Edward 
H. Sears, district sales rep- 
resentative, Cleveland; Paul 
J. Mahoney, sales represen- 
tative, Boston. 


Also, ©. Rea Guthridge, 
Midwestern regional sales 
manager, Chicago; J. E. 


Gibbons, Midwestern re- 
gional service manager, Chi- 
cago; C. R. Dudley, South- 
western regional sales man- 
ager, Dallas; L. D. Swindell, 
Southwestern regional! ser- 
vice manager, Dallas: Alan 
R. Edminston, district sales 
representative, Dallas. 


Trimalawn Mower 


W. J. Blackburn has joined 
the Trimalawn Mower & 
Equipment Co., Floral Park, 
L. L., as their sales represen- 
tative in South New Jersey 
and Delaware, and the East- 
ern shore of Maryland. 

Mr. Blackburn was for- 
merly associated with Reo 
Motors, Inc., both as a sales 
manager and the Eastern 
Division manager. He returns 
to Trimalawn after having 
been associated with that or- 
ganization from 1945 to 1950. 

Frederick L. Kirk, Jr., has 
joined Trimalawn as 
representative 
cut. 

Mr. Kirk formerly owned 
and operated the Bethel Elec- 
tric and Hardware Co., 
Bethel, Conn. 


sales 
in Connecti- 


Corbin Cabinet Lock 


Robert Peters has been ap- 
pointed to represent the 
Corbin Cabinet Lock Div., 
The American Hardware 
Corp., New Britain, Conn. in 


the Middle Atlantic territory 
comprising Delaware, South- 
ern New Jersey, Washing- 
ton, D. C., Maryland and 
Pennsylvania. 

Prior to this appointment, 
Mr. Peters represented Cor- 
bin Cabinet Lock in the 
Northwest territory compris- 
ing Washington, Oregon, 
Montana and Idaho. 


Gorman-Rupp Co. 


Ford D. Brown 
named Eastern representa- 
tive for the Gorman-Rupp 
Co., Mansfield, Ohio. 

Mr. Brown brings with 
him over 15 years experience 
in the pump industry, having 
been associated with such 
firms as Bowser, Inc., Black- 
mer Pump Co. and Eco En- 
gineering Co. 

Metropolitan New York 
through Eastern Virginia is 
the area to be covered by 
Mr. Brown. 


has been 


Diamond Black Leaf Co. 
Richard H. Decker has 


been appointed sales repre- 
sentative for the Black Leaf 
house-and-garden line of 
pest-control products of Dia- 
mond Black Leaf Co., Cleve- 
land, in North and North 
Central California. 

For the past three years, 
he has been assistant sales 
manager of the Bradson Co., 
manufacturers of garden 
hose sprayers. 


Olin Mathieson 


Howard W. Brennan has 
been appointed to the sales 
staff of the central region 
of the Arms and Ammunition 
Div., Olin Mathieson Chemi- 
cal Corp., New York. 


Mr. Brennan’s territory 
will be Wisconsin and the 
Upper Peninsula of Michi- 
gan. 


Autoyre Co. 


The Autoyre Co., Oakville, 
Conn., has appointed Don 
Kinney as sales representa- 
tive in Missouri, Kansas and 
parts of Iowa and Nebraska. 

Prior to joining Autoyre, 
Mr. Kinney was in sales work 
in Kansas City. 
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NEWS OF 
MANUFACTURERS AGENTS 


Dor-File Mfg. Co. 


eae 


Dor-File Mfg. Co., Port- 
land, Ore., has appointed new 
representatives in several 
territories on the East Coast. 


Allen Sales Co., 366 Broad- 
way, New York City, has 
been appointed for metro- 


politan New York and New 


Jersey; Edward Weiss, 116 
Berkley Road, Glendale, 
Penna., for Eastern Penn- 


syivania, Southern New Jer- 
sey and Delaware. 

Maryland, Washington, D. 
C., and Virginia will be han- 
dled by Lioyd W. Smith, 4501 
Penhurst Avenue, Baltimore, 
Md.: and Fry-Holbrook Co., 
2458-B Morosgo Way, N. E., 
Atlanta, Ga., will cover 
Florida, Georgia, Alabama, 
Tennessee, North and South 
Carolina. 


Permite Paint Div. 


Four add.tional manufac- 
turers’ agents have been ap- 
pointed in the Southwest and 
Puerto Rico by the Permite 
Paint Div., Aluminum In- 
dustries, Inc., Cincinnati. 

They are: K. J. Shaw Co., 
Southern California, South- 
ern Nevada and Arizona; 





News of the Trade. 


Skil Honors Its Sales Training Head 


The J. E. Thomas Co., Ar- 
kansas; and John G. Wilsey 


of Wilsey-Southwest, Texas 
and Oklahoma. 
In Puerto Rico, Permiute 


has appointed Jose P. Velez, 
San Juan, as agent. 


Bridgeport Hardware 


Keen F. Markey of Keen 
Markey Co., manufacturers’ 
representative of Brockton, 
Mass., has been appointed to 
represent Bridgeport Hard- 
ware Mfg. Corp., Bridgeport, 
Conn., in New England. 

Earl Russell, who formerly 
traveled this territory for 
Bridgeport Hardware, has 
retired and is confining his 
activities to an advisory 
basis. 


Dixon Sintaloy 


Dixon Sintaloy, Inc., Stam- 
ford, Conn., has appointed 
L. B. Burnham and W. G. 
Fieneman of Winchester, 
Mass., as their New England 
sales agents. 

Mr. Burnham and Mr. 
Fieneman were formerly 
sales executives of Worcester 
Pressed Steel prior to 
forming their own sales com- 
pany. 


Co. 


Jack Carlsen, left, sales training director of Skil Corp.., 
Chicago, gets a Quarter of a Century pin from Bolton 


Sullivan, company 


president, 
anniversary as an employee of the firm. Mr 
joined Skil as a salesman in 


marking Carlsens 25th 
Carlsen 
1930. After four years in 


the Chicago territory, he was assigned to Philadelphia. 


He established the Skil branch office there in 1936, be- 
coming its first branch manager. Mr. Carlsen was 
subsequently named Eastern district manager head of 


Skil’s radial saw division, Industrial tool sales manager, 


and in 
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“A Good Line 
to Handle” 


GRIFFIN 


SHELF HARDWARE 








Cat. ®R240 
Wrought Steel Butts 











(S| When it comes to any item in shelf 

Gue ~«€0Cs«Ci@s|_~=Céshaardware. . . mending plates, flat 

oo Oo} corners, corner braces, strap 

io| hinges and T hinges (light or 

a ; heavy), safety hasps, shelf brack- 
“wae, 








ets, or what have you... you'll 
find your fellow dealers saying, 
“We like to handle the Griffin 
line.” You buy in any selection 
your customers want... and you'll 
find Griffin gives good service, 
never cutting on quality. You'll 
find your wholesalers like every- 
thing about the firm’s policy .. . 
and you'll find your customers like 
the Griffin products. 











A full line of Wrought Steel 
Butts and Shelf Hardware. 


GRIFFIN 


“since 1899” 


MANUFACTURING CO. ERIE, PA. 
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DEALER 


(Continued from page 142) 


Oberman, George L. Farley 
and LD. P. Clark. The store 
will continue to do business 
on the southwest corner of 
Franklin St. and Central! 
Ave., with the same person- 
nel. 


V oorhese sville, N. Y. —UOpen- 
ing of the new Voorheesville 
Hardware, Inc., was held on 
April 16. Jerry G. Badgley is 
president of the firm, and 
Jerry B. Badgley, treasurer. 
Prizes were awarded, includ- 
ing electric housewares, paint 


supplies, tools, and garden 
hose. 

Lake Milla, la Morris 
Wendte has purchased the 
Gordon Hardware from Or- 
ville Gordon. The business 


will continue to be operated 


under the name of Gordon 
Hardware. 

Dallas, Tex. Stacy 
Schoonover has opened the 


Center Lumber & Hardware 
Co. in the former James Win 


—— 


| aaa 


Reginald Washburn 


Reginald Washb irn, So, 
chairman of the board of al 
rectors of The Washburn 
Co., Worcester, Mass., manu- 
lacturers of the Androck line 
of products, died May 12. 

He joined his 
Charles G. Washburn, at the 


Wire 


brother, 


Coods ( 0 . 


predecesso} 





REGINALD WASHBURN 


of the Washburn Ce., in 
1897. The. business had been 
founded by Mr. C. G. Wash- 
burn in 1880. 
Mr. Reginald 


was elected treasure! 


Washburn 
of the 
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ters store building at Center- 
moreland. 

Mr. Schoonover plans to 
carry extensive lines of 
household, farm and building 
hardware, including power 
lawnmowers, hand tools, 
pumps, paint, chicken and 
barbed wire and plumbing 
supplies. 


Buffalo, N. Y.—-Leo Hoff- 
man, new owner of the Hard- 
ware Center, 49 Elmwood 
Ave., held a week-long grand 
opening, beginning May 12. 

Mr. Hoffman has added 
many new lines of merchan- 
dise, including hardware, 
housewares and paints. 


Royersford, Pa.—Louis E 
Membrino has purchased the 
and property of 
Royersford Hardware Store 
at 324 Main St. from Clifford 
Nelson. Mr. Nelson had oper- 
ated the business for the past 
22 years. 

The store will continue to 
be operated as it has in the 
past with a full line of hard- 


business 





BRIEFS 


ware and household appli- 
ances. 


Parkersburg, Pa.— Morris 
H. Sheer has been elected 
president of Paul J. Hard- 


ware Co. He succeeds the late 
Mr. Raymond E. Easterly, 
who died recently. 

William D. Stehr has been 


appointed manager of the 
firm’s Upper Darby, Pa., 
store. 

New York, N. Y.—Keller 
Hardware Co. has been sold 
to David Weisel, who will 
conduct the business under 
the trade name of Keller 


Hardware Co. Mr. 
plans to retire and do some 
traveling. 

Upper Darby, Pa.—Morris 
H. Sheer has been elected 
president of the Paul J. 
Devitt Hardware Co. to fill 
the vacancy caused by the 
recent death of Raymond E. 
Easterly. William D. Stehr 
has been appointed manager 
of the store. 


OBITUARIES 


firm in 1900, and president 
in 1906. Under his direction 
the company expanded, ac- 
quiring a succession of firms. 
In 1922 all of these interests 
were consolidated with The 
Washburn Co., formed that 
year. He was named presi 
dent of Washburn in 1928 

The firm has plants 
Michigan, Illinois and 
Canada, in addition to Wor 
cester. 

Mr. Washburn was elected 
H ARDW ARE 
iftv-Year Club 1944. 


now 


a member of the 


AGE F 


Andrew E. Hay 

Andrew E. Hay. 75, 170 
‘airbanks Ave., Kenmore, N 
".. formerly manager, Cana- 
dian Div., Pratt & Lambert, 
Inc., Buffalo, N. Y., died 
April 25. 

Mr. Hay 


, 


Pratt & 
Lambert as a salesman in 
1915, traveling the Western 
Provinces of Canada. In 1919 
he was made sales manage! 
of the company’s Canadian 
a position he held until 
retirement in 1949. 


joined 


John M. Cook 
Ji yhn 


M. Cook, 60, vice- 
president and general sales 
manager of Behr-Manning 


Div. of Norton Company, and 
a director of both those com- 
panies, died April 14. 

A salesman throughout his 
adult life, he had sold 
Norton Co. and the Manning 
Abrasive Co. before the latter 
firm became Behr-Manning in 
1928. He operated the newly 
formed jobbing division from 
1932 to 1935. becoming man- 
ager of general trade sales i 
1948. Mr. Cook was elected 
to the Behr-Manning direc- 
torate in 1949, made assistant 
manager of the Abrasives 
Division the following year, 
and had served as vice-presi- 
dent and genera! sales man- 
ager since 1952. He became a 
director of Norton C 
early in 1954. 


tor 


ompan' 


George H. Phillips 


George H. Phillips, 95, re 
tired vice-president of Devoe 
& Raynolds Co., New York, 
died April 15 
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Keller 


Merrill Heads Sales In 
Behr-Manning Division 


Henry R. Merrill has been 
appointed general sales 
manager of the Behr-Man- 
ning Div., Norton Co., Troy, 
ee 

Mr. Merrill, a 
Behr-Manning 


director of 
and its as- 





HENRY R. MERRILL 


sistant 
ger for 
succeeds 
Cook. 
Mr. Merrill joined Behr- 
Manning’s Customer Service 
department in 1930. 


general sales 


the past 
the late 


mana- 
years, 
John M. 


LWO 


He was elected to the 
Behr - Manning directorate 
last year 

Mr. Phillips joined Devoe & 
Raynolds in 1874, as an er- 
rand boy. He became pro- 
gressively manager, director 
and vice-president. He re- 
tired in 1929. 

William T. Griffin 

William T. Griffin, 80, a 
salesman with the Corbin 
Lock Div., American Hard- 
ware Corp., New Britain, 
Conn., died April 4. 

Mr. Griffin had been with 
the firm since 1889. He re- 


tired in 1952. 


James M. Hagan 

Monroe . 
Lancaster, Tex., hardware 
died April 2. He was 
a stockholder in 
Hardware Co 


James Hagan, 73 
lealer, 


Lancaster 


Elmer Davidson 


Davidson, 
ff the Quitman Hardware 
Co., Houston, Tex died 
March 24. He was formerly 
a part Quitman 
Hardware associated 
with the firm for 15 years. 


Ke lmer manager 


owner of 


and 
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Phot st Louis Post-Dispat n 


Believed to be the only female sales 
representative in the heavy hard 
ware industry, Miss Pat Nord, of St 
Louis, travels west of the Mississippi 
for Star Expansion Bolt Co., New 
York. In this job for nearly four 
years, she was the subject of a re 


cent feature story in the St Louis 


Post -Dispate h 


Dealer meeting held by Cotter: & 
Co., dealer-owned wholesaler of 
Chicago. Cotter held |3 such meet 
ings to acquaint dealers with its 


paint products See story on page 


143. 





A report in pictures of events in the trade 














William A. Owings of Wm. H. Cole & Sons, wholesalers of Baltimore, second 
from left, receives the Distinguished Salesman s Award sponsored by the National 
Sales Executives. The award, identified by the nickname ‘Victor’, was presented 
to Mr. Owings at a dinner of the Sales Executive Council of the Baltimore Asso 
ciation of Commerce on April 25 The SEC is the local chapter of the NSE 
Shown, left to right, are: Mrs. Owings, Mr. Owings, Russell ( Greer, past 
president of the Baltimore SE( , and A Vander Horst, sales manager, Wm HH 
Cole & Sons 


2 —e (th 4. 


< 
al 





lack L. Sorensen, partner in a Cobb, Wis., hardware 
store, recently purchased 32 shares General Motors 
stock and gained the distinction of being the firm s 500, lohn VW W ei] vice president of Fuller Too! Ca New 
000th shareholder. Harlow H. Curtice, right, president York. left presente . "‘Castifieate of Mere” ta Edward 


of GM, presents Mr. Sorensen with 
Sorensen and his six-year oid son, Mark, and Alfred P 
Sloan, Jr., GM board chairman, look 
and his family were guests of honor at the annual GM 
shareholders meeting held recently in Wilmington, Del 
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scroll as irs W. Meyer, tool buyer of Shapleigh Hardware Co., whole 


saler of St I ous as Warren Shapleigh, vice president 
Mr. Sorensen of the wholesale firm, looks on Shapleigh was awarded 
the plaque for its outstanding cooperation with the i uller 


Mutual 7 rane hise Plan 















Winchester Firearms 
Time Payment Plan 


(Continued from page 14) 


ficial Finance Co., and has aimed 
at making the plan simple to oper- 
ate. A 10 pct down payment, or 
more, is made and a form filled 
out when the firearm is chosen. 
The form is sent by the dealer to 
the nearest credit office for check- 
ing on the customer’s credit. Upon 
approval, the dealer delivers the 
firearm and receives a check for 
the full amount; the customer 
pays his balance, in equal monthly 
installments up to 20 months, to 
the finance office. The dealer is 
not in any way involved with col- 
lection. 


Predicts 1'/2 Million 
Power Mower Year 


Power lawn mower output this 
year should reach 1,500,000 units, 
or more than the entire output 
during the 25 years before World 
War II, declared M. F. Cotes, presi- 
dent of Motor Wheel Corp., Lan- 
sing, Mich., manufacturer of Reo 
power lawn mowers and 
movers. 

Speaking recently before the St. 
Louis Society of Financial Anal- 
ysts, Mr. Cotes predicted a $150,- 
000,000 volume in power mowers 
during 1955 and expects his organ- 
ization to increase its portion of 
the market. 


snow 


Savings Up $11.7 Billion 


Savings of U.S. citizens reached 
$11.7 billion in 1954, reported the 
Securities and Exchange Commis- 
sion, which said that the larg- 
est one-year savings boost since 
World War II was $13 billion in 
1952. 

Savings include currency hold- 
ings, bank deposits, savings and 
loan shares, and private and Gov- 
ernment insurance and securities. 


Business Volume Up 


For the week ended May 14, the 
physical volume of the Nation’s 
business advanced to 111.1 from 
the previous week’s 110.1, accord- 
ing to Barron’s Index. This figure, 
which stood at 98.5 a year before, 
is adjusted for long-term industrial 
and population growth. 
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Business Upsurge Noted, 
But with "Boom" Warning 


Although predicting that the 
strong business upsurge will con- 
tinue into 1956, an economist re- 
cently warned against the forma- 
tion of a “boom psychology.” 

Roy L. Reierson, vice president 
and economist of New York’s Bank- 
ers Trust Co., told the annual con- 
vention of the National Federation 
of Financial Analysts Societies that 
“all signs point to 1955 as a banner 
year... (but that) the inclination 
to assume that we have embarked 
on a ‘new era’ of expansion might 
not only accentuate current prob- 
lems in an economy approaching 
capacity operations, but might also 
hasten and magnify a business cor- 
rection.” 

Mr. Reierson declared that “the 
1953-54 decline has been substan- 
tially recouped and the economy 
continues to expand.” He said that 
new records are expected in indus- 
trial production, construction and 
retail sales this year, and added 
that records are also indicated in 
1955 for state and local expendi- 
tures and in average hourly and 
weekly earnings. 

The gross national product was 
estimated by the economist for this 
year to reach $375 billion, or about 
3 pet above the 1953 peak of $365 
billion. “Record or near-record lev- 
els” are in sight for business prof- 
its, said Mr. Reierson, who foresaw 
corporate profits, before taxes, at 
better than $5 billion over the $35 
billion mark of 1954. 


Non-Farm Home Starts 
Show Moderate Increase 


Non-farm housing starts in April 
were 9 pct over March for a smaller- 
than-usual seasonal! gain, the Labor 
Dept. reported. 

It was noted, however, that in 
periods of great housing activity 
such as the present, home starts 
often climb less than seasonally in 
early Spring after reaching a high 
early-winter level. 

Total non-farm housing starts in 
April came to 127,000 compared to 
117,000 in March and 107,700 a 
year before. On an adjusted basis, 
private home starts in April were 
at an annual rate of 1.309 million. 
In the first four months of this 





year, 421,600 new homes were 
started: this is 22 pct ahead of the 
similar 1954 period. 


Rewiring Needs Boost 
Electric Goods Sales 


Hardware dealers have a sub- 
stantial market for electrical 
goods to bring wiring in homes up 
to capacities to handle lighting 
needs, electrical housewares and 
major appliances. 

This encouraging forecast was 
made by C. T. M. Jaeger, Kenne- 
cott Copper Corp., speaking at an 
inter-industry conference on ade- 
quate wiring held recently in 
Toronto. 

Adequate wiring is the key to 
appliance sales, he pointed out. A 
chain reaction starts when a home 
is rewired for today’s demands and 
leads to more sales of appliances. 


Personal Income 
Continues Climb 


Disposable personal income, 
that which is available to indi- 
viduals after payment of taxes, 
was at the yearly rate of $260.6 
billion at the close of the first 
quarter. This figure represented a 
steady climb in every month since 
last Fall’s business upturn. 

A new high for the first quarter 
was marked in personal consump- 
tion expenditures, which reached 
an annual rate of $242 billion. 
This spending rate was $4 billion 
higher than for the last quarter 
of 1954 and $11.5 billion more than 
the same 1954 quarter. 


Appliances to Lighten 
Housekeeping Problems 


Electric home appliances will 
change radically, and new appli- 
ances are in prospect for the house- 
wife, it was predicted recently by 
E. K. Clark, engineering manager 
of the Westinghouse Electric Ap- 
pliance Div. 

“Built-in appliances,” said Mr. 
Clark, “will increase in number 
and scope” and color will be used 
more extensively. More special- 
purpose cooking units are envi- 
sioned, with controls for proper 
temperatures in frying, broiling, 
boiling, grilling and defrosting. 
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NO SEASONAL $243 %-<. 


Wheel Display 


| ASSORTMENT No. 100 

§} Puts You in the Profitable 

| SMALL WHEEL Business — 
AT A MINIMUM INVESTMENT! 


FOR COUNTER, 
WINDOW, 


USE! 








= EACH WHEEL 
INDIVIDUALLY BOXED 


GHAIN 





DISPLAY CM Chain in colorful... TS S53> Assortment Includes: 


handy dealer drums. Watch your chain 
sales grow and grow and grow! Two each of 13 proven, 


26 Ww ad Pp 7 LS popular sizes, 5" to 12” 


dia. 1/2’' axle bore. 

6 — Axle Bushings, to reduce bore to 7/16" dia. 
6—Axle Bushings, to reduce bore to 3/8”’ dia. 
1—Complete Wheel Display, as pictured, in attrac- 


: ss | tive colors —size: 27°’ 
on Te > Cash In... x 19-1/2"' x = 
SWE! ‘ On the BIG= Fast Growing 

Feo co “Do It Yourself” Market! 


@ There're thousands of uses and needs for small wheels —in homes, 
factories, schools, on farms—for replacement and repair of all sorts 
of rolling products .. . plus the big “do it yourself” trend and the home 


. . , craftsman and hobbyist market... that can mean year cround volume 
There's always a demand for chain.. . especially for CM and PROFITS for you just by placing ALLIED Wheels on display in your 


Chain. Customers recognize this long-established prod- store NOW! 


uct with the distinctive “Inswell” weld...are constantly ALLIED WHEEL PRODUCTS, INC. 


reminded of its quality through intensive advertising... 27 Broadway « Toledo 4, Ohio 
are ever ready to buy it wherever it is sold. There's a 


type and size of CM Chain, including attachments and 
specialties, to satisfy every customer requirement. Be- 


come a “chain specialist” with CM. Build up this profit- ALLIED WHEEL PRODUCTS, INC. 
, DEPT. H * 27 BROADWAY © TOLEDO 4, OHIO 
able part of your business. 


COLUMBUS McKINNON @ = 


CHAIN CORPORATION ee  — 


TONAWANDA, NEW YORK My Jobber Is 
DISTRICT OFFICES. NEW YORK, CHICAGO, CLEVELAND 


In Caonoda: McKINNON COLUMBUS CHAIN LIMITED, ST. CATHARINES, ONT. 
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Winchester Firearms 
Time Payment Plan 


(Continued from page 14) 


ficial Finance Co., and has aimed 
at making the plan simple to oper- 
ate. A 10 pct down payment, or 
more, is made and a form filled 
out when the firearm is chosen. 
The form is sent by the dealer to 
the nearest credit office for check- 
ing on the customer’s credit. Upon 
approval, the dealer delivers the 
firearm and receives a check for 
the full amount; the customer 
pays his balance, in equal monthly 
installments up to 20 months, to 
the finance office. The dealer is 
not in any way involved with col- 
lection. 


Predicts 1'/2 Million 
Power Mower Year 


Power lawn mower output this 
year should reach 1,500,000 units, 
or more than the entire output 
during the 25 years before World 
War II, declared M. F. Cotes, presi- 
dent of Motor Wheel Corp., Lan- 
sing, Mich., manufacturer of Reo 
power lawn mowers and 
movers. 

Speaking recently before the St. 
Louis Society of Financia] Anal- 
ysts, Mr. Cotes predicted a $150.- 
000,000 volume in power mowers 
during 1955 and expects his organ- 
ization to increase its portion of 
the market. 


snow 


Savings Up $11.7 Billion 


Savings of U.S. citizens reached 
$11.7 billion in 1954, reported the 
Securities and Exchange Commis- 
sion, which said that the larg- 
est one-year savings boost since 
World War II was $13 billion in 
1952. 

Savings include currency hold- 
ings, bank deposits, savings and 
loan shares, and private and Gov- 
ernment insurance and securities. 


Business Volume Up 


For the week ended May 14, the 
physical volume of the Nation’s 
business advanced to 111.1 from 
the previous week’s 110.1, accord- 
ing to Burron’s Index. This figure, 
which stood at 98.5 a year before, 
is adjusted for long-term industrial 
and population growth. 
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Business Upsurge Noted, 
But with "Boom" Warning 


Although predicting that the 
strong business upsurge will con- 
tinue into 1956, an economist re- 
cently warned against the forma- 
tion of a “boom psychology.” 

Roy L. Reierson, vice president 
and economist of New York’s Bank- 
ers Trust Co., told the annual! con- 
vention of the National Federation 
of Financial Analysts Societies that 
“all signs point to 1955 as a banner 
year... (but that) the inclination 
to assume that we have embarked 
on a ‘new era’ of expansion might 
not only accentuate current prop- 
lems in an economy approaching 
capacity operations, but might also 
hasten and magnify a business cor- 
rection.” 

Mr. Reierson declared that “the 
1953-54 decline has been substan- 
tially recouped and the economy 
continues to expand.” He said that 
new records are expected in indus- 
trial production, construction and 
retail sales this year, and added 
that records are also indicated in 
1955 for state and local expendi- 
tures and in average hourly and 
weekly earnings. 

The gross national product was 
estimated by the economist for this 
year to reach $375 billion, or about 
3 pet above the 1953 peak of $365 
billion. “Record or near-record lev- 
els” are in sight for business prof- 
its, said Mr. Reierson, who foresaw 
corporate profits, before taxes, at 
better than $5 billion over the $35 
billion mark of 1954. 


Non-Farm Home Starts 
Show Moderate Increase 


Non-farm housing starts in April 
were 9 pct over March for a smaller- 
than-usual seasonal gain, the Labor 
Dept. reported. 

It was noted, however, that in 
periods of great housing activity 
such as the present, home starts 
often climb less than seasonally in 
early Spring after reaching a high 
early-winter level. 

Total non-farm housing starts in 
April came to 127,000 compared to 
117,000 in March and 107,700 a 
year before. On an adjusted basis, 
private home starts in April were 
at an annual rate of 1.309 million. 
In the first four months of this 


421.600 new homes were 


year, 
started; this is 22 pct ahead of the 
similar 1954 period. 


Rewiring Needs Boost 
Electric Goods Sales 


Hardware dealers have a sub- 
stantial market for electrical 
goods to bring wiring in homes up 
to capacities to handle lighting 
needs, electrical housewares and 
major appliances. 

This encouraging forecast was 
made by C. T. M. Jaeger, Kenne- 
cott Copper Corp., speaking at an 
inter-industry conference on ade- 
quate wiring held recently in 
Toronto. 

Adequate wiring is the key to 
appliance sales, he pointed out. A 
chain reaction starts when a home 
is rewired for today’s demands and 
leads to more sales of appliances. 


Personal Income 
Continues Climb 

Disposable personal income, 
that which is available to indi- 
viduals after payment of taxes, 
was at the yearly rate of $260.6 
billion at the close of the first 
quarter. This figure represented a 
steady climb in every month since 
last Fall’s business upturn. 

A new high for the first quarter 
was marked in personal consump- 
tion expenditures, which reached 
an annual rate of $242 billion. 
This spending rate was $4 billion 
higher than for the last quarter 
of 1954 and $11.5 billion more than 
the same 1954 quarter. 


Appliances to Lighten 
Housekeeping Problems 


Electric home appliances will 
change radically, and new appli- 
ances are in prospect for the house- 
wife, it was predicted recently by 
E. K. Clark, engineering manager 
of the Westinghouse Electric Ap- 
pliance Div. 


“Built-in appliances,” said Mr. 
Clark, “will increase in number 
and scope” and color will be used 
more extensively. More special- 
purpose cooking units are envi- 
sioned, with controls for proper 
temperatures in frying, broiling, 
boiling, grilling and defrosting. 
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NO SEASONAL 
SLUMPS WITH 


CHAIN ES 


DISPLAY CM Chain in colorful... 


handy dealer drums. Watch your chain a 





' 
: 
' 


sales grow and grow and grow! 
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There’s always a demand for chain...especially for CM 
Chain. Customers recognize this long-established prod- 
uct with the distinctive “Inswell” weld...are constantly 




















reminded of its quality through intensive advertising... 








ore ever ready to buy it wherever it is sold. There's a 





type and size of CM Chain, including attachments and 
specialties, to satisfy every customer requirement. Be- 
come a “chain specialist” with CM. Build up this profit- 
able part of your business. 


COLUMBUS McKINNON 


CHAIN CORPORATION 


TONAWANDA, NEW YORK 
DISTRICT OFFICES: NEW YORK, CHICAGO, CLEVELAND 


In Canoda: McKINNON COLUMBUS CHAIN LIMITED, ST. CATHARINES, ONT. 
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ALLIED weer 
elf -Selling 
Wheel Display 


ASSORTMENT No. 100 


Puts You in the Profitable 
SMALL WHEEL Business — | 
AT A MINIMUM INVESTMENT! 


i Cee a 





FOR COUNTER, 
WINDOW, 
FLOOR 

USE! 





: ee Wier EACH WHEEL 
INDIVIDUALLY BOXED 
ALLIE D Assortment Includes: 


Two each of 13 proven, 


26 WHEELS er sizes, 5” to 12° 


1/2" axle bore. 

6 — Axle Bushings, to ae en to 7/16" dia. 

6 — Axle Bushings, to reduce bore to 3/8” dia. 
1—Complete Wheel Display, as pictured, in attrac- 








| tive colors —size: 27°’ 
| gh In... x 19-1/2" x 13” 


On the BIG= Fast Growing 
“Do It Yourself” Market! 


@ There're thousands of uses and needs for small wheels ~in homes, 
factories, schools, on farms~—for replacement and repair of all sorts 
of rolling products . . . plus the big “do it yourself" trend and the home 
craftsman and hobbyist market. . . that can mean year cround volume 
and PROFITS for you just by plecing ALLIED Wheels on display in your 
store NOW! 


ALLIED WHEEL PRODUCTS, INC. 
27 Broadway « Toledo 4, Ohio 


THIS COUPON RIGHT NOW 
TO OBTAIN COMPLETE DETAILS! 


ALLIED WHEEL PRODUCTS, INC. 
DEPT. He 27 BROADWAY © TOLEDO 4, OHIO 








NAME 

ADDRESS 

CITY - STATE 
My Jobber Is — 











STAR 


“ui tL | 
® 






MULTIPLY 
YOUR 
PROFITS? 








Ever since its introduction, 
the STAR “Flex-Pak” Blade Assort- 
ment has been helping dealers 
everywhere make easier, more 
profitable blade sales. 


Easier? Yes, because the 
“Flex-Pak” lets you put your 
stock where people see it — 


More profitable? Yes, be- 
cause it enables you to carry 
a stock of STAR “Molyflex” 
Blades at reasonable cost, helps you 
trade up your customers to “Moly- 
flex” at four times the dollar profit 
for you, four times the cutting efh- 

ciency for them. 


Eoch STAR “Flex-Pak” contains 
, eo balanced stock of 80 Urbreak- 
i a able Special Flexible (green) 
blades ond 20 “Molyflex”’ High 
Speed (copper colored) blades — 
costs you nothing extra. 


Ask your distributor for the STAR 
“Flex-Pak”—and ask him, too, about 
other STAR merchandising mate- 
rial—the “Molyfiex” No. 166 
Display Card, the No. 45 Spe- 
cial Flexible Assortment and 
the STAR Line of Hacksaw 


Frames. &® 1020 










Year After Year, 
STAR Blades Lead The Sales Parade 


Sold Only Through Recognized Distributors 


CLEMSON BROS., Inc. 


MIDDLETOWN, N. Y., U.S.A. 


Mokers of Hand and Power Hock Sow 
® Bledes, Frames, Meteo! Cutting Bend 
: | Sews ond Clemson Hond ond Power 
Sx Ag Lown Mochines 











Promotions 





Searchlight Promotion 
For Father's Day 


A promotion for Father’s Day, 
June 19, by Justrite Mfg. Co., Chi- 
cago, features its new 12-volt port- 
able searchlight and a “searchlight 
center” display in color. 

For $27.15, dealers receive the 
display and a V-6 searchlight. The 





complete searchlight center of six 
12-volt searchlights and five 6-volt 
searchlights has a retail value of 
$48.60. 


To support the Father’s Day 
promotion, the company is using a 
color ad in the June 18 Saturday 
Post and offers a mer- 
chandising kit of ad 


Evening 
reprints, 
counter and window cards, and en- 


velope stuffers free to dealers. 


Reynolds Metals Sets 
Do-it-Yourself TV Show 


Using a home-workshop setting, 
a nationally-televised do-it-your- 
self program is scheduled to begin 
Sunday, June 26, at 7:30 p.m. 
(EDT) over the NBC-TV network. 
The half-hour show, starring Cliff 
Arquette and Dave Willock, is 
being sponsored by Reynolds Metals 
Co., Louisville. 

The program will feature how-to 
demonstrations, with Willock, a 
handicraft hobbyist, handling the 
more serious aspects of the tele- 
casts as comic Arquette keeps the 
program in a humorous vein. Wil- 


Manufacturers’ New Merchandising Plans 





lock owns a do-it-yourself store in 
Hollywood, which is reported to be 
a thriving business. 

teynolds Do-It-Yourself Alumi- 
num will be demonstrated on the 
show with other hardware 
materials. 


store 


Robeson Window Contest 
Continues to Sept. 30 


Thirteen prizes, ranging from 
$25 in merchandise to $200 for the 
top award; are being offered this 
summer by Robeson Cutlery Co., 
Inc., Perry, N. Y., in its national 
window display contest. The compe- 
tition continues to Sept. 30. 

Official contest entry forms may 
be obtained by writing to Robeson. 

Top cash prize in the contest is 
$200, with $100 for second place 
Ten addi- 
$25 each in winners’ 
selections of Robeson cutlery prod- 
complete the awards. 


and $50 for third place. 
tional prizes, 


ucts, 


7 
Mat Service Offered 
. 

On Baby Carriages 

Sales and advertising layout sug- 
gestions are contained in the free 
mat service offered to retail outlets 
by O. W. Siebert Co. 
of baby carriages, 
cribs. 


manufacturer 
strollers and car 


Service provides suggestions on 
how and when to use 
improve the retailers’ 


material to 
advertising. 
A copy of the 16-page service 
may be 


hert Co.. 


obtained from O. W. Sie- 
Mass. 


Gardner, 
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U. S. Steel Promotes 
Steel Bridal Gifts 


Television, newspaper and maga- 
zine advertising, plus a special 
televised program from a subur- 
ban New York department store, 
are highlights of U.S. Steel’s “Op- 
eration Shower” to promote the 


sale of shower and wedding gifts 
made of steel for June brides. 
Mailings to hardware wholesal- 
ers and dealers, plus merchandis- 
ing materials and display aids, 


support the promotion. 


Hep Aerosol Promoted 
On Garroway's TV Show 

Bb OStTW1C k Laboratories, Ine., 
Bridgeport, Conn., have announced 
that its ““‘Hep” aerosol insecticide 
will be advertised on Dave Garro- 
ways coast - to - coast NBC -TYV 
“Today” program at the height of 
this Summer’s bug season. The 
TV promotion spearheads a heavy 
advertising campaign being pre- 
pared by Bostwick and including 
two top magazines, Life and Satur- 
day Evening Post. 


Free Radio Offered In 
Refrigerator Promotion 
Philco Corp., Philadelphia, has 
le-in promotion 
iring hilco radio-timer as 
a gift premium. Purchasers of 
Phileo’s Twin-System refrigera- 
be offered the radio, 
at $35, along with the 
on old refrigerators. 
dealers will also offer 
ibe trays for 79¢ when 
customers fill out a home ques- 
tionnaire. Spring trade-in sale 
will be backed extensively on tele- 
vision, in newspapers and national 
magazines, by radio and direct 


mail 
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WHEN YOU ORDER 


SHACKLES 


... be sure you get Wilcox- 
Crittenden Drop Forged 
Steel Shackles, available in 
a variety of styles as shown 

Hot Dip Galvanized or 
Self-Colored—in sizes from 
3/16" to 2% Of course, 
they’re weldless, and 
strengths are in accordance 
with Navy Specifications. 
Then, there’s also the W- 
Line of Heavy and Shelf 
Hardware which _ includes 
Drop Forged Bronze Shack- 
les, Drop Forged Turn. 
buckles, Chain Connecting 
Links, Eve or Ring Bolts, 
Wire Rope Sockets, Thim- 
bles, Hlooks, Blocks and 
Pulleys. Our new Catalog 
“H.55” will be mailed free 





atavr saeeewaee 








on request. a. CD <= 


WILCOX-CRITTENDEN DIVISION 
NORTH & JUDD MANUFACTURING CO. 
77 SOUTH MAIN STREET, MIDDLETOWN, CONNECTICUT 











Sharon'szt 70K 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 


ee . 
se > oa (es 
P a 


—*\ “om a 
~ Cn ie 


ane, | 
Pie. 
an 
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" wi 
TAnswers the Grow'™ 
d of the Bi 
Demon 
iobber's salesman about | it Yourself Mark 
' o-tt 
FULLER'S GOLDEN - A COMPLETE 
HUNDRED SALESMAKER DEPARTMENT IN ITSELF ! 
with unique SCREW DRIVER 16 sizes of rustless Aluminum 
TESTER and 100 famous fasteners including wood screws, 
Fuller Screw Drivers! machine screws, sheet metol 





screws and hex nuts 


| FULLER TOOL CO. INC ASK YOUR JOBBER OR WRITE US 
nf ., ° 





3522 Webster Avenwe, New York 67 , BP 
World's Producers of Shanon Gil and Sgheut Co 


Largest 
NORWOOD. MASS. 


—_ Unbreckoble Amber Handle Too's 














“ARCO JIG-SAW" 


FITS ANY '/4° DRILL 


Packaged in ‘‘self-selling”’ 2-color display box. 
Backed by largest advertising campaign. 


DEALERS: Start cashing-in now! ORDER FROM 
YOUR JOBBER or write today for catalog sheet. 


fina tm dil LE attachments | 


ARROW metal products co. 
140 West Broadway * New York 13, N.Y. 














the easy way to 


meet the calls for 


SPRINGS 








This handy 


metal drawer contains 
128 springs the 40 most popular 
sizes im coded compartments. The 


springs are precision made and plat 
available tron 


assort 


Boxed rehils are 
Also 


convenient 


ed 
stock larger 


['wo- 


ments in 
and tour-drawer 


cabinets 


Uider from Your Jobber or Write Us. 


Also Weotherstrips 
Cleon-out Augers 
Pole Sockets 





>eotce /909 


ARDNER WIRE CO. 


Cicere Ave., Chicege 50, fil. 


1329 Se. 
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Dealer Display Contest 
Promotes Shake Coating 


Cash awards up to $100 may be 
won by dealers selling Fynal-Kote 
shingle and shake coating in a win- 
dow and counter display contest re- 
cently announced by Creo-Dipt Co., 
Inc., North Tonawanda, N. Y. 

After arranging window or coun- 
ter display featuring Fynal-Kote, 
the dealer enters contest by mailing 
a photo of the display with entry 
blank to Creo-Dipt. Entry blanks 
and full details may be obtained di- 
rect from the company. New dis- 
play material is available to dealers 
for preparing contest entries. 

Entries will be judged on basis 
of ability to attract attention and 
create sales. Dealers will be reim- 
bursed for photo expenses whether 
they win or not. The contest closes 
June 30. 


Crosman Arms Campaign 
Builds Store Traffic 


To encourage its dealers to dem- 
onstrate Pellgun pistols and rifles, 
Crosman Arms Co., Inc., of Fair- 
port, N. Y., has launched a national 
“Guess -the-Serial- Number” 
test. 


con- 
A three-color window display 


HIS DELUXE 
Erosman 


wo 


SHOOTIN 5 J Si ] 
FREE QEMONET LATION 





is supported by promotional mate- 
rial. 
The serial number of each gun 
the dealer displays has been 
sealed at the factory, and passers- 
by are asked to guess the number. 
Those entering the guessing con- 
test are also invited to ask for a 
demonstration of the pistol. Deal- 
ers run their own contests, aided 
by Crosman promotional material. 
The competition may run as many 
weeks as the dealer decides. Win- 
ning number entries at each dealer 
outlet are awarded the Crosman 
Deluxe Home Shooting Set on dis- 
play during the contest. 


in 











Better PIPE-TOOLS 








Reversible Ratchet STOCKS 
and Adjustabie DIES 


Exceptionally 
limited, this stock simplifies pipe threading 
close te walls, in corners and wherever eper- 
ating room is restricted. With adjustable dies 


convenient where space is 


(eut exact, ever or under size threads) it is 
an ideal teol where valves and fittings are 
being installed or maintained. 

“ARMSTRONG BROS.” Adjustable Dice are 
of special Vanadium Too! Steel, have “backed- 
of” teeth, correct cutting angle, ample chip 
clearance and correct throat 
angle. They start and cut easily, 
held their sharpness and “spin” 
ef pipe without jamming or 
tearing threads. 


ARMSTRONG BROS. root co. 


The Tee! Helder 


+ gh W. ARMSTRONG AVENUE - 


cmcace 30, WL 











Changes 


New products and 
new trade names are 
constantly being 
added to the listings 
for the next Directory 
Number of HARD- 
WARE AGE. 


Therefore, if you do 
not find in the current 
issue of the Directory 
Number the product 
you are interested in, 
write to the “Who 
Makes It” Editor. He'll 
be glad to serve you. 


HARDWARE AGE 


100 E. 42md St., New York 17, N. Y. 
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dhonson 
Self-Seller I Another 


| : ‘ arker 
Drill Saw 


Cabinet Gru 











Btamson self-seller Display Cabinet No. 157 
displays high speed jobbers length drills, not 
the cabinet. The answer to every drill merchan- 





dising problem. Crystal clear cover highlights 








the drills against pastel green background, 






@ From any angle - Displays drills best 






@ Pilfer proof crystal clear cover 






e Controlled inventory storage rack 
® Supporting holes serve as drill gauge p 2 
@ Size and price legibly marked for every size ; aTaaliale hacks All 


e Quantities varied according te demand Blade Twisting 










From your jobber or 


HENRY L. HANSON CO., Worcester, Mass. 














ever. This latest Parker feature—STA-LOK—ciamps 
m 4 the blade firmly and straight in tine with exactly 


Wiggling and twisting blades have gone for- 







the amount of tension you desire. You adjust 


the HIGHEST QUALITY gun STA-LOK quickly and easily with the fingertips 


not pliers, by tightening or loosening the wing 


in the LOW PRICE field! nut and the STA-LOK nut. 


ONLY PARKER HACK SAWS 
HAVE THESE SELLING FEATURES 


e “Sta-Lok’’ — ends blade twisting 
“Loc-Klip’’ —- firmly locks the blade in 
place at the front end 

© ‘’Stud-Fast’’ — patented, forged one- 
piece blade-holders — no pins to lose 

© Forged frame—patented solid one-piece 


















° ends 
‘Home Owners’ Cartridge ra a : 
» rs Caulking Gun PARKER ; os y 
a“ Calbar EXTRA y_ As 


caulking guns are 
precision made to contractor 
specifications of heavy-weight 





Attractive merchandising card turns every Parker 





Hack Saw into a self seller. Points out exclusive 
















metal .. . no wires or thin sheets to 
bend or twist or break .. . yet they cost no Parker features. Presents easy-to-follow and com- 
more than inferior models. Last for plete information on the proper use of a hack saw. 
years so easy to operate that Your Jobber 
they sell themselves. Handles - , SS oe ™ 

84” caulking cart- CALBAR 
. wet PAINT & 





Our 35th > VARNISH CO. 
te Nita vavaanianutgcrurers of Technical Produces | PARKER MANUFACTURING CO. 


Leading 


Caulk Line! WORCESTER os MASS., Se B- . 
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“Little Giant “’ 


PATENTED 


ane gor 


LOW COST 
FAST SELLING 


This Little Gient Lown Edger 
's geared tor tast selling, sat 
istied customers and moxs 
mum profit 





it cuts with ease and efficiency 
hos self shorpering, ‘serrated 
blade, tull length handle and you 
can sell it for as low as $3.30 and 
make a 50 per cent profit 
Don't pass up these sales - order 
your L.G. Lown Edgers from 
your jobber today. Free sales 
aids 
Ask about the popular 
Lown and Farm Tools or 
write wus for 


FREE catalog 


A FREE HATHAWAY SHIRT 
to Mr. H. W. Knox, Lawrence 
Hardware Co., Richmond. Vir- 
ginia. Send us your shirt size. 
Also, free shirt to your jobber 
salesman who sella North Wayne 
Tools. Please send his name and 
company. 


NORTH WAYNE TOOL CO. 


Ockliand 1, Maine 
le NES RES IS IRE Se 


FOR EASY PROFIT, 
DISPLAY AND SELL... 


TURNBUCKLES 


Folate bad 





AND COMPLETE LINE OF 
TURNBUCKLES PRODUCTS 


eos ee eee eeeeeeeeeeeeeeeee 
eeneneee cesesessscsesesess 
ser ESTs ooesHssseHHs $+ 
** 








BOX 333, MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH, MICHIGAN 
“One good turn (buckle) deserves another” 
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C. J. Smith Co. Issues 
New Loose-Leaf Catalog 

A new loose-leaf sectionalized 
general catalog has been distrib- 
uted to dealers by Chas. J. Smith 
& Co., wholesaler of 41 Wilkinson 
Ave., Jersey City, N. J. 

A separate section at the rear of 
the catalog contains suggested re- 





tail prices for all items in the cata- 
log. Dealers’ cost 
given in the main 

The retail price 


prices are not 
catalog section. 
section of the 
catalog, as well as the main catalog 
section, will be kept up to date with 
periodic 
Chas. W. 


revisions, according to 


Smith, president. 





Serious Housing Pinch 
Predicted in 10 Years 


Unless 14 million new houses 
are built in the next 10 years, the 
U. S. faces a housing shortage in 
1965 that “could be worse than the 
one in 1945 at the close of World 
War Il,” Richard G. 
Hughes, of Pampa, Tex., imme- 
diate past president, National! 
Assn. of Home Builders. 

Speaking recently to a group of 
analysts in New York, 
Mr. Hughes pointed out that, in 
there is 
a need to recondition 600,000 slum 


declared 


security 
addition to new housing, 


units every year during the next 
10 years. Mr. Hughes asserted that 
current mortgage 
“sound,” and added that the pres- 


practices are 


ent level of mortgage debt is “not 
a matter of grave concern.” 


Unemployment Drops 
Unemployment compensation pay- 
ments dropped 74,700 in the week 
ended April 30 to the lowest figure 
since last November. Workers re- 
ceiving payments under state pro- 


‘ 














3 TERRYVILLE, CONNECTICUT 





Full “EVER-HANDY 


screw 
displays mean . FULL 
PROFITS. Reorder today! 


THE EAGLE LOCK CO. 


Subsidiary of Bowser. Inc 








7 





STEEL ~ wy 


“THE TRADE CALLS 


DYKEM 


Dies and (| 
=Templates| 


>» 
ies 


Popular pack age 8-oz. can fitted with 
Bakelite cap hok ling soft-hair brush 
for applying righ tat bench: metal sur- 
face ready for layout in a few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal giare. Increases effi- 
mency and accuracy 


Write for full information 


THE DYKEM COMPANY 


Established 


273058 North 1 ith St * St. Lewis 6. Me 
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STOPS DRIPPING 
PIPES (mSTAaTiT 


beware of estatiens »™ ae So 
aon « Weer ee Sap inte Gea S ele 





FRE 








SUMMERTIME PROFIT MAKER! 
=e 


WRAP O 





oman —teity te gy ttt, 


STOPS DRIPPING 
PIPES INSTANTLY 


First on the market—First in sales! 
WRAP-ON is the original fiberglass 
pipe insulation. A fast seller to the do- 
it-yourself trade. Tops in repeat busi- 
ness because it’s the quality product! 


ADVERTISING 


over dealer's name 





We place and pay for this ad over your 
name in your local paper. Simply mail 


us the card found in each carton. ‘The 
more cards you send, the more ads you 
get. Tie in! This same ad is used in big 
national magazines to make more 


sales for you. 


FREE  ovisptay: 


This hard-selliing WRAP-ON display 
is yours absolutely FREE when you 
buy 12 packages of WRAP-ON from 
your jobber or direct from us. Order 
now—start making Summer Profits. 


Write today for complete, money-making details 


WRAP-ON CO. CHICAGO 10, Dept.306 











DO YOU WANT T0- 





















Sell or buy a store 
Represent new accounts 
Hire experienced hardware personnel 


Dispose of surplus stock—distress in- 
ventory—job lot merchandise 


Get sales representation for your line 


Get a job in the hardware field 


THEN— 


Tell It To The Trade in The 
Classified Advertising Pages 
Of HARDWARE AGE 





Classified Ad Dept. 


HARDWARE AGE 


100 E. 42nd Street, New York 17, N. Y. 
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# fiberglass DISPL AY IT BETTER 


insulation 
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M & D buwilds strength into their f 


This wall uni? is support 


DISPLAY FIXTURES 
and ACCESSORIES 


Mr.Wayne R. Hudson of Valley Hardware, El Centro, California, 


of paint 
sheives 


has this to say about M & D Displays: 


“In appeorance, there is, in our opinion, nothing available that 
is more pleasing. In installation, there is nothing easier or sim 
indicating very sound engineering 
makes possible many different arrangements with the same 
type of fixture. Perforated metal shelves and backgrounds en 
able us to instantly change displays anywhere without leaving 


pler... 


Note there ore 


any evidence of the previous arrangement.” 


GOOD REASONS 


TO STANDARDIZE 


© Low-cost installation — greater 
flexibility 
© Easy -to-keep-clean — baked 


enamel finish 


© Perforated metal shelving for 
fast, flexible binning 
© Perforated metal backing to 
accommodate clip-on hangers 
© Departmentolization with econ- 
omy of space 
© Standardization of fixture width, 
length and height 
© Fast, economical store moderni- 
ration 
@ A successful self-selection utili 
displayer Note convenien? sto 
m back of lower ditpioy eonei 
M & D Displeys ore nationally repre 
sented by the largest wholesale hard Write for 


ware houses 


ON M&D STORE FIXTURES 





troted catalog No 100 


9 severa fons 


sagging 


Their versatility 


3ge bin 
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M:D DISPLAY COMPANY 


502 SOUTH GREEN STREET, CAMBRIDGE CITY, INDIANA 


715 SOUTH PALM AVENUE, ALHAMBRA, CALIFORNIA 









MODERN 
TOPS THE 


sTORE 


THAT CUSTOMER 


EQUIPMENT 


STARTS THE 


SALE 


$¢¢¢0¢ 
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YOUR JOBBER 
and YOU 


We recently visited the huge new wore- 
house of one of our jobbers. It mode wus 
reclize the terrific adventoge the retailer 
enjoys in being able to draw from these 
unlimited stocks. We tried te viswolize 
the chaotic expense involved if the retoiler 
hed to buy every one of the thousends of 
items needed direct from the menufacturers, 
ond in such quantities os the average 
monufocturer requires him to purchase. 
More then ever if is obvious to us thet 
were it not for the jobbers’ stocks, it would 
toke on infinite amount of time, money ond 
space to stock the average retail store. 


THROUGH 
YOUR JOBBER 


WATER 
MASTER 


The Hardware Man’s 


TOILET TANK BALL 
America’s Largest Seller 














behind: 


— 


BENNI 1}-TRELAND IM 


+ —e 





Get the facts on Flexscreen—the 
curtain firescreen that most cus- 
tomers want most. It peys to 
promote the leader! 





Z 
= 
a 
2 
$ 
a 


i 
. catalog and full profit details... 
' Bennett-ireland Inc. 
+ Norwich, N. ¥. Dept. 625 North Street ; 
Send me catalog and information on ' 
p Comes. 
' 
SS, + cttninbintad abbaneeesceccoecece : 
' 
: PDs cccccesecessebesseecccoccesoeseses 
: SE RES A a ee 
2 ee oem ; 
OG MERI: Saat eee 
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grams totaled 1.4 million, against 
2.2 million at the same time in 1954, 
said the Labor Dept. 

In the week ended May 7, how- 
ever, new claims for jobless pay 
rose by 29,100. 


Republic Kitchens Set 
Record for Deliveries 


Steel kitchen cabinet deliveries 
for the first quarter of 1955 broke 
all records of Republic Steel 
Corp.’s Berger Division in Canton, 
Ohio. 

Shipments exceeded the first 
quarter of 1954 by 65 pct. Ship- 


| ments jumped 99 pct over the pre- 


vious year in March. 


Loan Assns. Set Pace 
In Home Financing 


Savings and loan associations 
paced all other lenders in home 
financing last year and advanced 
credit amounting to almost $23 
billion, reports the U. S. Savings 


| and Loan League. 


They accounted for 36.2 pct of 
all mortgage lending in 1954, 
which ranked as a record year in 
home buying credit. 

Commercial banks ranked sec- 
ond in home financing, accounting 
for 18.5 pet of the total, followed 
by insurance firms with 7.7 pct 
and mutual savings banks with 6.5 
pet. “Individuals and others’ 
counted for 31.1 pct. 


ac- 


The 1954 total of home financing 
was 16 pet more than in 1953 and 
about double the 1949 volume the 
report stated. 


Marketing Costs Rise 
During Past Five Years 


Selling and distribution costs 
are taking a larger share of 
the sales dollar today than five 


years ago, according to a survey of 


125 manufacturing firms by the 
National Industrial Conference 
Board. 


In the five-year period, market- 
ing costs as a percentage of sales 
rose in 44 companies, or more than 
three times the number of firms 
reporting a decline. 





Business Incorporations 
Set First Quarter Record 


The number of new businesses 
incorporated during the first quar- 
ter broke all previous records Dun 
& Bradstreet reports. 

In the first three months of this 
year 37,967 businesses were char- 
tered, or 32.8 pct more than the 

28,590 in the first 1954 quarter. 

The 1955 figure also tops the 
previous high, the 35,785 incor- 
porations in the first quarter of 
1946, by 6.1 pct. 

The greatest 
sion, 


corporate expan- 
geographically, was in the 
Pacific area where the increase in 
1955 over the 1954 first quarter 
was 58.3 pct. The gain in the 
Mountain States area was 55.4 pct 
and in the West South Central 
region it was 49.9 pct. 

Each month of 1955 so far has 
topped the same month of the 
previous year. In January there 
was an increase of about 3600 in- 
corporations, in February 2700 
more, and in March there was an 
increase of 2900 or a gain of 27.6 
pet over March of 1954. 


Toro Sales Up 7% 


Toro Mfg. Corp., Minneapolis, 
maker of grass-cutting equipment, 
announced that sales are 7 pct 
ahead of 1954 April sales of $1.923 
million this year were the largest 
for any month in Toro history. The 
Whirlwind rotary 
mowers 


line of 
continues to 


power 
lead sales. 


Television Sales Up 

tetail sales television sets to- 
taled 1.943 million for the first 
quarter of this year, against the 
figure of 1.773 million, 
the Radio-Electronics- 
Manufacturers 


year-ago 
reports 
Television Associa- 
tion. 
Radio 


dios. 


sales, excluding car ra- 
also climbed during this pe- 
They amounted to 1.246 
million, compared with 1.059 mil- 
lion in the comparable 1954 period. 


riod. 


Failures Rise Slightly 


Business and commercial fail- 
ures in the United States totaled 
212 for the week ended April 28, 
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So profitable to sell, so easy to handle 


KIMBLE GLASS BARS 


All Kimble Glass Towel tive appearance and practical utility. Dont ade lay, place youl order today 
Bars are priced to give you Fittings are bright and streamlined. with your wholesaler or write for one 
a good profit margin... Rodissparkling clear glass. It'sacom- nearest you. Address Kimble Glass 
priced to turn fast. Each _ bination that makes Kimble Glass Bars Company, subsidiary of Owens 


bar is individually designed for attrac- a natural, self-service item. Illinois, Toledo 1, Ohio. 


KIMBLE GLASS BARS O WENS -L LLIN OS 


AN (I) rropuct GENERAL OFFICES +- TOLEDO 1, OHIO 

















As Advertised in the 


Me. # 


Dearborn Cool Safety 
Cabinet gas area heaters 

No. 1, year after year 

in dollar volume of gas space 
heater sales—No. | 

in units sold for use with 

L-P gas. And year 

after year, your No. | 


profit-maker 





No Brush Compares to E-ZEE 5336 E-ZEE unit 


for fast, efficient washing of Cars, 5314 son Se $4.95 


Windows, Siding, Screens, Boats a. list $3.98 


e 
etc. Rubber covered handle per- $527 a $298 
mits all weather use. Byilt-in, 53-2 Plastic Scrub 


swivel water-contro! valve on han- Brush ea. list $1.50 
: , 53-3 33 Extension 

die prevents hose kinks. Horsehair Nendie es. ter $1.50 

blended brush has 5 water jets for 53-4 Sudzee cartridges 


, me in 46 pk counter 
superior rinsing. Rubber brush y tm fi, Pig 7 omen 


older is mar-proof. ay 
you can depend on —_ * list .20 


DEARBORN STOVE COMPANY Order from your jobber or write 


1700 W Commerce 


— LAITNER BRUSH CO. 


2000 Brooklyn Avenve . Detrolt 26, Michigan 
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NEW STYLE 600 


ee 


quality seat 5 
.economy price Tart 


PURITAN 


Solid Puralite ... molded 
under 400,000 Ibs. .. . baked- 


on enamel ... chrome-brass 





fittings . . . 6 beautiful colors 


Nationally advertised. 


CENTURY PLASTIC PRODUCTS, INC. 


CLEVELAND 2, OHIO 














with this TRANSPARENT 


(PAT 


© EYE-APPEALING 

® BUY-APPEALING 

® PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


LL METAL PRODUCTS CO 


MAREN 
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Dun & Bradstreet has reported. 

This represents a slight gain 
above the preceding week’s total 
of 204 failures, but is less than 
the 234 figure for the same week 
of last year. 


Industrial Expansion 
Reverses 1953 Trend 


Business concerns plan to spend 
$27 billion on new plant and equip- 
ment this year, reversing a trend 
that started with the 1953 eco- 
nomic dip, according to a govern- 
ment report. 

“Business also anticipates that 
1955 will see a 5 pct increase in 
sales over 1954,” says the business 
survey prepared jointly by the 
Commerce Dept. and the Securi- 
ties and Exchange Commission. 

The manufacturing industries 
expect their outlays in 1955 to 
drop 3 pct from last year to a total 
of $10.7 billion. 


Westinghouse Reduces 
7 

Vacuum Cleaner Prices 

Two vacuum cleaners, the DC-7 
Canister and the F-12 upright 
model, have each been reduced $30 
from a sugested national list price 
of $99.95 to $69.95 by the electric 
appliance division, Westinghouse 
Electric Corp., Mansfield, Ohio. 


Coleman Sales Advance 

In spite of a decline in military 
sales in the first four months the 
Coleman Co., Inc., Wichita, Kans., 
reported net sales of $12,930,070 
compared with $12,487,123 for the 
like 1954 months. Principal in- 
creases in civilian goods were in 
home heating and air conditioning 
equipment. 


Price Index Unchanged 

The government’s wholesale 
price index for the week ended 
May 10 stood unchanged at 110.4, 
based on the 1947-49 average 
of 100. 

The latest level is 0.1 pct below 
the April average and 0.5 pet 
under the average for May of last 
year. 








FIRST CHOICE 
FOR FAST SALES 





Premax stamped and embossed let- 
ters and figures are designed for high 
legibility and long, weatherproof 
service to make them customer fav- 
orites. Available in a_ variety of 
sizes and designs to meet every house 
numbering and marking need. Many 
assortments packed in compact, sales- 
building counter displays. Ask your 
‘obber or write 


PREMAX PRODUCTS 


Div. Chisholm-Ryder Co., Inc. 
5549 Highland Ave., Niagara Falls, N. Y. 











CHAIR- LOC 


Amazing New Liquid 

S-W-E-L-L-S Wood 

e Penetrates wood fibre— 
makes them e-x-p-a-na-d 
permanently 





e Quickest and easiest way 
to fix leose chair rungs 
legs. handles, dowels 
deve-tails, etc 

A Fast-Selling [mpulse ttem 

Write for Free Samoples and 

Literature 
CHAIR-LOC CO. 
Lakehurst 3, N. J. 





Bewildered ? ? 


. . then read... 
WASHINGTON NEWS 
AND VIEWS on page 10 
of this issue. Here are ac- ; 
curate, authentic, easy-to- 
understand reports on the 
latest developments in 
Washington affecting 
hardware dealers. This 
helpful feature in each 
issue is another reason 
why HARDWARE AGE 
is the No. 1 choice of 
hardware dealers through- 
out the nation. 
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| Cle « i ALL YOUR CUSTOMERS ARE 
for those who want tne VERY BEST— It's PROSPECTS FOR . . 


“PRONEL” Fi 


THE ARISTOCRAT OF PAINT ROLLER COVERS 


METALLIC 
FINISHES 


® Fabric WV Not Break, Mat. or Separate in Use 
® Results in Much Smoother Point Job 

® Greater Paint Carrying Capacity 

® Applies Water, Oil, Rubberized Paints 

® Easier to Clean to Like New Condition 


® Outweoars All Ordinary Covers 
, 
‘ . ; ry? ? 
j WOOoOdd. 1rict ii 
® Good on Smooth or Rough Surfaces o 


' ; F 
t rs. “a ial 
® Deluxe Lonel, Fortified with Nylon irtace Availabie in | 
gold, rich gold, Roman gold 
N E.Z-PAINTR CORP. er and silver. Packaged 
ie America’s Largest Manufacturer of Paint Rollers : dard ‘ m 2 


4051 S. IOWA AVENUE MILWAUKEE 7. WIS 


ot Me $5 
‘on ; Ee pee Oe TEN 
tae SRS Sou 


A\ ailable 


point 


, 


adve rti 


Y NISHES 
Sock FasterSeling ne rm 





Economical 





Proven in 


vee and 


High Flash aia Alumatone 


Poin ALUMINUM 
Siow Dries f FINISHES 


Pleasant 





MISE UT! 227 CA, ASK ABOUT OUR BIG DEALER 
OAC. et AND JOBBER DISCOUNTS 
CA s oy GRADE PAIR 


fay : i] C 
we ——— pnt ‘ ; ToRs, ™N 


— 


™ ® ) wo 8 ALUMATONE CORPORATION 
TURPENTINE & ROSIN FACTORS, INC 


, 


Grande Vista, Los Angeles 23. California 


.77 
— a 45 


. 


: 
ve Street Rad 5¢. Lowis 5. Missour 


Gals., Qts., Pts., Hf-Pts. THE STANDARD OF QUALITY SINCE 1939 
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Unpaid Bills Piling Up E&JBRUSH gr pee 
Use | IT For More Families ey — 
Unpaid bills are piling up for Y 


L L IT the average family, says the Amer- | \ _ Wiese na peers 
ican Collectors Association. The with these low-cost, 
a SECC group reports its bill collection in- 7 2 wag ll 
| dex declined to 79.1 in March from IN straight, handles clean 
| & = the December figure of 91.5. Ah 10¢ Each 
i The average family has more ) E & }. GATERPESSSS 
bills on which it is unable to pay 
any amount, although the size of aes 
Graphite? : | payments being made on past due Instantaneous and Multi-Coils 
iock F UID | accounts is running slightly high- 
—Y | er, according to the report. 
Since March, 1954, repossession 








‘ 1 
J s sTicniwe wu 


,Vba 
Win, 


of goods purchased on instalment 


® plans has gained 30 pct, while dol- 
LOCK-EASE- lar volume of accounts needing > 


s special collection has _ increased nie 3 
Graphited LOCK FLUID 16 pet. Dormont Mfg. Co., 5607 Butler St., Pittsburgh 1, Pa. 


For year-round lock main- 


tenance and best protection " FOGERS — ROTARY HOE 
against sticking — rust — Purchasing Agents See 


freezing. 4-oz. “Drop or 1955 As a Peak Year #1 Edgemaster Wt 2% lbs $2.75 


Stream” can, 39c. Order from " #2 Edgemaster Wt 2% lbs 3.75 
your jobber. Business signs point toa “boom- | 43 Edgemaster Wt 2% Ibs 4.50 


Denadionty: tmeen: Stleh Gn Ag let” for the first half of 1955, ac- Rotary Hoe Wt 2% lbs 3.75 
Muskegon, Michigan S cording to the National Associa- 


PRODUCTS : . 
($0 tion of Purchasing Agents. The L i 4 re A N 
Stainies DOOR EASE Stick . . . ‘ 
as Lubricant in two sizes, 15¢ and group reports better-than-seasonal oe 


La 
144 


AWWAAA TY | 


! 


























A Zz: "AN , . . 
aie oiler, Rican Dripless Oil in pick-ups in both new orders and 





production in March. 


ders during March, while 50 pet of 4m 425 LAMESIDE AVENUE NW OW - CLEVELAND 13. ONO 


the firms had higher output. : 
100% NYLON Only 6 pct of the companies said | poner renter ssi 9 


+ manufacturer of self- 
MASON’S LINE their ordering had fallen, and 5 | 4! 4(.™e™. 


spray enamels, tac- 
(BRAIDED or TWISTED) 


qvers, and other cero- 
sol consumer products. 


A survey shows 53 pct of the 


pct showed lower production. 


WRITE FOR CATALOG 





HARDWARE HUMOR 


~ 


‘~ 


\ adjustable LEVER TYPE 
. . - Poe 
sf = OOOR HOLDERS 

® 3 , aa A Type and Size for Every Door 
NN 





a 


A new item. Now used by masons, car- |} ont ee | a 
penters and professional mechanics . . . << pe —" 48! 
increasingly popular with home craftsmen, — | \) 
sportsmen and hobbyists. 100 ft. spools ore | —_ ' | / 
packaged in this special display package. 


STAINLESS STEEL 
Wide variety of other put-ups. = | | H J m | ‘a7 


| FASTENINGS OF ALL TYPES 
] RIGHT OFF THE SHELF 


: Shect Metal Serows © Meshine Serews © Cap Screws 
Set Serews Wood Serews © Nuts, Washers, ote. 
>) \ 4 > Claes 3 AN Dritied Fillister Heads. 


Co con CORDAGE . Ai 4 ; a hee Write > AA, . ae oun 
ae STAn STAINLESS SCREW CO. 


C) Hardware Age, 1955 9 ame Telephone: Little Falls 4-2300 


JOHN H. GRAHAM & CO. INC. G-MP 449 Union Bivd., Paterson 2, N. J. 


n TREET. NEW YORK 8. NM. Y. ' 7 New York ‘phome: Wisconsin 7-904) 
on ee s our best seller. 


~ 


| Foote WRITE: GRAND SPECIALTIES CO., 


\ i Complete Display Merchandiser FREE! 
Chicago 22, Ill. DEPT. 12 








; 
; 


Order from your jobber. 
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FULLY GUARANTEED Top Billing in... LIE 


AS TO QUALITY, FIT AND FINISH 











THE ORIGINAL 


=[Saus Cl sacatner= 


MINNOW BUCKET 
































Here is America's most popular 
minnow bucket getting plenty 
of attention in LIFE Magazine 
it's advertising right in time 
to assure you more Falls City 
Minnow Bucket sales than ever 


before. The Falls City “Air 


Breather” is the only Genuine 
CARPENTERGVILLE, TLL. 
v.S.Aa. 


“AIR BREATHER Check your 


- &, 


inventory now. Be certain 
youve got enough to go 
Patterns are available for practically all plows, _ 
listers, middlebreakers in No. 1 soft center or 
No. 2 crucible steel of the highest quality ob- 
tainable. Send today for catalog. 


‘giterges* 
The Werltocture? 


of 
Tackle come 


—” 2 "hha 


Also Manufacturers of the 


STAR MANUFACTURING COMPANY FALLS CITY DIVISION 


DIVISION OF ILLINOIS IRON & BOLT CO. STRATTON & TERSTEGGE CO., INC., 
CARPENTERSVILLE, ILLINOIS, U.S.A (EST. 1873) P O. BOX 1859. LOUISVILLE. KY. 


MARSHALLTOWN 








MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWAE 


The New ~~ 


w i i *. TRICYCLE DISPLAY STAND 
u oy 9 if, ; . i) » ssa — noes f _ 
HAS NEW EXCLUSIVE | a 7 | © Saves 78% Floor Space! 
FEATURES | ‘ Mia | | 


Here's a sales-maker for you. Ic's : mething 
entirely new in displaying tricycles. This At- 
tractive, mar resistant stand purs tricycles on 

wry the ‘buying level Ie $s tip proot lighe nm weight 
1. New double hook tip : 
2. Graduations and figures on both sides of blade Md dn service. It’s simple to assemble and easy to load 
3. Military type lock . wine Ase sales-maket and space-saver it quickly 

. . . : An iys lor itseil 

4. Right to left, left to right reading = . ™ 
° . . - 
"You give two rule efficiency, one rule economy when you recommend : WRITE TODAY foc complete inf 
this new Tufboy.” 


and well constructed to give added years of 


< - 
List Price — $99. a” delivered 
rirniat 


Jol ; wanted mo inve iMtory necessary 
Beyer | sytyrit ASTER POLITE TEI ET) A. D. BUTLER, Ine., 932 Winchester Koad., Lexington, Ky. 
ee Lead : cor Pow York 5 


(@) masren auut meG.. CO. 











WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 words $5.00 
Each additional word......... .10 


Positions Wanted 
(Specic! Rate) set solid, maximum 
50 words 
Each additional word. 
Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5°/, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Samples of merchandise, literature, 
cotciogs, efc., will not be forwarded to box 
number advertisers uniess accompanied by 
sufficient postage for remailing 


No agency commission allowed. 


HARDWARE AGE 
Thursday. 
prior 


is published every other 
Classified forms close 15 days 
to publication date. 


Remittance must accompany order in form 


of check or money order, not currency of 
stomps 











Representatives Wanted 


Representatives Wanted 


Representatives Wanted 








PAINT BRUSH SALESMEN 


has open 
Prefer men now 
lealers and indu 
business Wil 


ifacturer agent 


eare of HARDWARE AGE 
New York 17, N. Y. 


brush manufacturer terr 
sales producer 


ware lumber 


Prominent paint 
tories for successfu 


on paint, har 


Address: Box 615 
100 East 42nd Street, 











PAINT BRI 
RESENTATIVI 

retail, hardware, 

opportunity and commission tor aggressive 
man with national manufacturer. Michi gan, 
nesota. No | several other ; 
ritories open Write us full details Ad 
Box | ire Haroware AGt l kas 
Street, New York 17, N. ¥Y 


rt he ‘ ; - 
rtheast an aesit 





SALESMEN WANTED 
BUDGET PRICED PAINT LINE 


Many good territories still open. if you can devote 
at least 25% of your time to making money under 
our liberal Commission-protected territory deal 
Write full details in your first letter 


PAINT PRICED FOR PROMOTION 
Box #630. Yonkers. New York 











REPRESENTATIVES 
manutactur ot full ne 
piu r 
pius 
brass in lun 
ope: * Indiana, Ohio. Ge a, A 
nessee Michigan i New 
metropolitar ire We lesire coTl 


state ter 


WANTED Est 


fife 
compe wALE 


> , a? 
Y fork’ a ess 
reser! if Wine 
active nil 
Har 
] N 


WARE 


Variety stor with Oo or 


377 e rs% 
altractiveiy 


MANU FAS RI RS REPRESENTATIVE 
WANTED lesn calling on hardware and 
three lines We offer 
synthetic chamois retailing 
10m tOTr aggressive ex 
permanent associatior 
pecitying products 
LOVER PROD.- 

Lester 4. N y 





QUALITY CHROME 
yatchlgiarictagia ACCESSORIES 


Manufacture ling nationally to the dist ributors 
hardware, plum! ing sul e, floor and wall cover 
ing, bulilcde rdwars af bp has ‘the six 
New England States to be assigned under an exclusiv: 
arrangement to al aggressive sales 


nHancdiing Mmpar 
Address: Box 622. care of HARDWARE AGE 
100 East 42nd Street. New York {7. N. Y 


rganization fr 














MANUFACTURERS’ REPRESENTATIVES 


Well established, excellent sales force, covering 
Territory of Puerto Rico, desire additiona! lines 
HMordwore, tools, paints, brushes 
kitchen, table and glasswoares 


Electrica! 

other allied lines 

Write: GENERAL TRADING AGENCY 
Box 5052. Sen Juan 27, P. R. 











MANULACTIT 
WANTED. Well 
SAWS dow yf @2 national Du 
territories. interested in men 
the Retail Hardware, Industrial, 
Plumbi iy Houses in 
New wiand. Indiana. 

Louisiana, Maine. North an 

sas, Missour Oklahoma, Nebraska. 
Ar kansas. Georgia, Florida. —_ ama. 
Repeat business with liberal commissions. 
state lines now carried Py encom ” Box 
HARDWARE Acre, 100 East 42nd Str 
York 17, Y. 


RERS 


anOwn 


REPRESENT 
Manufacture 


Siness 


ATIVES 
f HOLI 
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bALESMER AND pr wang e+ Taye ya 
.TED f ice territories available to s« 
lraul d 
nges an r build 
nent USA ‘gunel 
replies strictly 

, Stating territ 
HARDWARE 


> ie mee 


IF YOUR CONTA ARF 
supply, brick, cement products, 


7 inted 


WITH +t) 
dealers 

line 
Awa) : 

reciated 1 


ld 

1idcing : 

na manutacturer | ni im 
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nd lime trigs > a adv ‘yive 
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ry P : rit ’ apt 


» imoanetr Ws ‘ 
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HARDWARE LINF ive oper 


ected territories tor 


SUILDERS 
: ex exper! 
represet 
rs. building 
ibbers We 
uilt line of 
trance H 
Door al 
ritory co' 
ire { — 
FLARD WAR! 
- 


REPRESENTATIV 


SALESMAN 
HARDWARI 


“AL LING ON 


e?; res. 


PRESENTLY 


drug 





REPRESENTATIVE WANTED 


Chemical. 
N. Y. 


na territorie 3. York 


23 Dean Street, Brooklyn | 














Accounts Wanted 








JMJ AGENTS 


ivost + 
sreu 


ré ; ne saies 
rem ler a con 

Alaska and 
Lo y naividual state 
or metropolitan mar : nort ‘ f regues 
system t : T v ahi Ag 
Address: Box 603. care of HARDWARE age 
100 East 42nd Street. New York {7. WN 


Oring our 











RE ‘RS’ REP. 
} aT i. 

vous New 
ie J ling na- 
establi shed 


, 


uses 





WELL KNOWN and highly suc 
sales organization is open for one and possibly 
two lines with volume possibilities, preferably 
lawn and garden tools and equipment for dis- 
tribution through leading Hardware, House 
wores and Seed Wholesclers also lorge 
Department Stores 

Address: Box 504. care of HARDWARE AGE 

100 East 42nd Street. New York 17, N. Y 


cessful nationa 


cna 














HOW'S YOUR REPRESENTATION 
IN THE PHILADELPHIA AREA? 


are ema! . VW +) two 


eri} | . TT) »7 
have a e wit MERI 
itive Bex 537. care of ae ne ace 
100 East 42nd Street. New York 17 
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Classified Opportunities Section 





Accounts Wanted 





Help Wanted 














Business Opportunities 








REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable. 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louisville. 
We carry the account or you can bill direct. 
Inquiries invited. Write ANCO Corporation, 7 Wood 
Street, Pittsburgh 22, Pa. 














CATALOGUE MAN 


Experienced compiler to assist in compiling whole- 
Sale hardware catalogue Must be able to type 
Permanent position for right man with old, estab- 
lished firm located in Ohio. Give experience, per- 
sonal history and salary expected 


Address: Box 438. care of HARDWARE AGE 
100 East 42nd Street, New York i7, N. Y 








SOUTHEAST! 
REPRESENTATIV! 
arrying muni 
id litional esta 
nerit. Intensive 
: T da Alaban 
ng Informatio 

eipt of inquiry) 
HARDWARE AGE, 
York 17, N. ¥ 


4 WELL ESTABLISHED 
ERS AGENT t aimost 

1 naiiy aATown 
good 

tail outlets. 


wishes 


excellent retere 
rth while 
ARDWARE A 


17, N. ¥ 


, 
, 
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icN Y 


TERRITORIFS 
if wasner e 
packaged f 


vare 
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National Sales Manager Wanted 


To sell hydraulic door closer and spring 
hinge line for prominent hardware firm. 
Desire man with excellent background in 
these items. Prefer aggressive type sales- 
man. Good salary with over ride on vol- 
ume. We offer excellent manufactured 
line. Competitively priced to sell. Our or- 
ganization travels only top notch factory 
agents throughout USA. We now sell 
many wholesale and contract hardware 
jobbers. Excellent opportunity for ag- 
gressive man to earn $15,000 or more 
yearly. Your replies handled on strictly 


confidential basis. 
Address: Box 613. eare of HARDWARE AGE 
N.Y 


SPECIAL CLOSEOUT! 


imported 


BUTT HINGES 


with 


Packed one pair to a box 
rews- ) a1 32 ca 
Ball Tip—Brass Plate 
Button Tip—Brass Plated 
Button Tip—Prime Coated 
ee em 
3/2" x 3'/2° 
4° x 4 


28¢ pair 

29'/2¢ pair 
42¢ pair 
ise N.Y. 
J ose 


Address: Box 610. eare of HAROWARE AGE 
100 East 42nd Street, New York 17, N. Y 














100 East 42nd Street. New York {7 








Positions Wanted 
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HARDWARE AGE 


100 East 42nd Street 


Looking for New Merchandise? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading "What's New," which appears in every issue on page 12. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


New York 17, N. Y. 





HARDWARE AGE, JUNE 9, 1955 








SELLS LIKE HOT CAKES! 
nw HAM-BAR 


@ 3-In-1 Hammer, Claw and Bar 

® High Carbon Steel 

® Popular Do-It-Yourself Tool 

FREE — Attractive counter display 
carton free with each dozen! 
Helps sell. Order today, 

$10.00 per dozen list. 


HAM-BAR DIVISION 


4203 Union Bivd. St. Louis 15, Mo. 





NEW IMPROVED 
raventeo GYLINDER LOCK ASSEMBLY TOOL 


a . > re 
. - 


PACKAGED 


PIN TUMBLER KIT—c 


A ner 7 


vy¥yre : “ 


er 
vitr 4 r 
o 
- wer 
> 


iowers or 


Too!s inc Alt $4.00. 


ORDER FROM YOUR JOBBER or WRITE 


SELDITCH HARDWARE 


DIRECT 


5th St.. Below Ontario S$*. 


Philadelphia 40, Pa. 
Dept. H 











B&C "C" CLAMPS 
MOVE FAST! 


. . . priced low for quick profits. 
Put this B & C Metal “C" Clamp Display 
on your counter—watch the interest— 
watch the sales. 





Your Jobber has the Details 
SEE HIM TODAY! 











THE BRINK & COTTON MFG. CO 











EXTRA FAST & 
BIG PROFITS 


WITH WIL-DU 
HEDGE CLIPPER & 
GRASS TRIMMER 

ATTACHMENT 


New . . . test-proved, all-purpose WIL-DU HEDGE CLIPPER and GRASS TRIMMER ATTACH. 


MENT has al! the features your customers wont 


RETAILS 
AT $14.95 


Converts any stendard '/,"° electric drill 
into a power driven hedge clipper and grass trimmer. Cuts 
Wil-DU 


mode of the fines! materials—buil! to give lasting, trouble-free service for years, 


hrubbery, grass, hedges ond 


vines with speed and ease—one hand operation s light-weight ond low-cost, 


WRITE FOR ADDITIONAL INFORMATION AND QUANTITY DISCOUNTS 


WIL-DU PRODUCTS COMPANY 
537 NORTH BRADDOCK AVENUE, PITTSSURGH 21, PA. 
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SAFETY HASP No. 704 
Tamper-proof protection! Heavy gauge 













hard wrought stee! unique pin 
less hinge recessed, reinforced 
screw seatings . wide rib for extra 
strength cadmium rustproofed 
throughout 

/," hasp . ndividually boxed 
omp/lete with 7 screws. 

35c Retail Order from your wholesaler 






Master Jock Company. Milwaukee 45, Wis 


World Largest Padlock WManulactar ™ 



































EAGLE 0. K. GLASS PLUG FUSES 


THE ONLY FUSE 
THAT TELLS : 
THE WHOLE STORY 


“Speaks for Itself” 


Cat. No. 690 





"O.K.” VANISHES 
LISTED BY UNDERWRITERS’ LABORATORIES 


iT SAYS “O.K" 


® Never a loose shell. © Always a perfect soldered joint 
© Completely uniform because of PERFECTED automatic mochinery. 


COST NO MORE THAN ORDINARY GLASS PLUG FUSES 
Specify Eagle "O.K."" on your next plug fuse order 


EAGLE ELECTRIC MFG. CO., Inc., Long Island City 1, N.Y. 







































































REPAIRS, RE-STYLES, REINFORCES 
everything of metal, wood, glass 


FYBRGLAS SELLS FAST TO Fix: 
“DO-IT-YOURSELF” @ RAIN GUTTERS 
@ WATER TANKS 
KIT @ WATER PIPES 
@ FURNITURE 


@ WALLS, FLOORS 
MANY USES moke MANY SALES 


NOW! NO welding—NO leading—NO nails, glue or 
plaster! NEW miracle FYBRGLAS material and 
NEW single metal-bonding resin work fast, easy, 
sure! Stronger than steel. Light weight, smooth as 


glass, waterproof. Easy to sand and paint. PROFIT 


BIG on sales for home, shop, hobby! 
STOCK UP NOW—GET SELLING HELPS FREE! 


434 Higgins Rood 


SCHRAMM FIBERGLASS PRODUCTS, INC. giccoe a0. ine 





pores ANY CAULKING JOB 
elilla 47:27 8317 Bea) eas 2 


HEAVY DUTY 


BEAVER 


CAULKING GUN 


Uses cartridge or bulk 
compound even 
light oi! 
Sold with o lifetime 
gvorantee 


Precision made for longer life. Extra 
heavy gouge cylinder. Positive ratchet 
drive. Threaded nozzies ~~ no bayonet 
joints to come loose 


Sizes 6'% list $6.50 
10° tiet 7.50 
15S” tise 8.50 


immediate delivery Write for discounts 


WESTERN RESERVE MANUFACTURING CO. 


3718 &€ VI3rd S$? Clevetend $, Ohio 
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THREADS 1” PIPE 4 TIMES FASTER THAN BY HAND! 


Ts. TI TW FE | epetil 


oe 


 GHTWEI Uli 


son pire TOOK 
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Ce ae one, He ase 
Puae’ vac Hore 
sunt wire ats 
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Comprehensive booklet illus- 
trates threading advantages, 
construction features, acces- 
sories of the Oster No. 432 
Lightweight Champ. Contains 
Time Study comparison chart 
and complete specifications. 
Send for your free copy today. 





MANUFACTURING CO. 
Main Office and Factory: 
2068 E.61s1 St., Cleveland 3, Ohic 


New York Factory Branch Sales 
ond Service, 25-36 Jackson Ave., 
Long island City 1, N. Y. 


BUILDERS OF LOW COST THREADING EQUIPMENT SINCE 1893 
















Filté 


DENTS: NICKS, ‘OUCES ———.. 


An seein  aalicmaned stick 
that fille and colors Nicks, Dents 
and Gouges in natural-finished or 
stained woodwork, furniture, 
leather or plastics. Easily ap lied. 
Will not bleed or shrink. akes 
any finish. 


Cellophane bag contains 4 sticks 
(dark mahogany, light mahogany, 
maple), scraper an 
display card. 


A “DO IT YOURSELF” REPEAT ITEM 
SOLD THROUGH JOBBERS 
DECTO PRODUCTS COMP ANE, SALEM os, MASS. 


wainut and 
instructions. 12 kits on 





BEFORE YOU MODERNIZE 
GET ALL THE FACTS ABOUT 






FLEX - ORAMA 


Potent applied for 


Available through your Retail 





Hardware Associations. Write 
foday for complete information. 

STREATER INDUSTRIES, INC. 
(FLEX ~ ORAMA SPRING PARK, MINNESOTA 






® STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK: 





= Plans for the dream home | 
)  ghould include NATIONAL 
Builders' Hardware ! 











if ta e on 
h | 
& r ' € ry 3} 
. a esta ration 
é 14 ¢ é af d 
Be sure fo secure your copy 
of ovr :llustroted catalog The hect+ ‘ err 


or woll chort showing the 
{oc i? c as > art > r trp y = 
complete line j } j [ 


MANUFACTURING COMPANY 
STERLING PLLINOTUS 












RUBBER CUSHIONED REGULAR 


One set on a card. One set in a box. 


12 cards in a box. 12 boxes in a 
Sizes—1'2”, 1%”, carton. Sizes — 
Mare. st. 1%”, 1%", %”, 
og —. We ms 














NATIONALLY ADVERTISED DOMES OF SILENCE 





Ask your jobber. if he is not supplied, write 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 


FURNITURE GLIDES 


FURNITURE LEVELER 


Adjustable Com- 
bination Leveler 
and Glider for 
Uneven and Un- 
steady Furniture 


SiZES—1” base, 
4 on card: 1%” 
2 on card: 1%” 
2 on card. 


\\\ 
TUT 


“. 
Z 


= 


nt 


Drive into uni- 
versal socket or 


5/16” hole 


Hit 





=~ 
{ 
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| 1T ALWAYS 
PAYS TO BUY 
[Nactole) im cele) 


Men of all trades will tell you if always 
pays fo buy a good fool! They acclaim 
Vaughan tools for their ‘built-in’ balance, 
designed to lessen fatigue. Vaughan tools 
have proved their worth for over eighty- 
five years — by performance. Yes, it 


always pays to buy a good tool! 


VAUGHAN & BUSHNELL 
MANUFACTURING COMPANY 
135 South. LaSalle Street 
Chicago 3, illinois 


CHISELS 
PUNCHES 


Vaughan Cold Chisels, 
Pin Punches, Long 
Taper Punches, Hog 


Scrapers, Bricklayers 
Chisels. 


z 








AXES 


Vaughan Axes are 


HAMMERS 


Hammers to fit any trade — each with the 

famous Vaughan built-in balance that re- 

lieves fatigue. Famous Vaughans Vanadium 

and 999 Hammers. A complete hammer 
line including magnetic tack and bill 
poster hammers. 


HATCHETS 


Whether for cutting or driving 
Vaughan Hatchets give powerful 
results with minimum effort. Drop 
forged from bars of high-grade 
supersteel. Perfect-fit hickory 
handles. Keen cutting blades 


us, 


recognized by wood 
choppers everywhere for 
their quality, design and 
balance. Vaughan Sub-Zero 
Hollow Ground axes with 
the distinctive blue finish 
and the silver stripes are 
especially built for sub-zero 


temperatures. 





F {senso 
F165 


REFAIL 


including tax 


Rad Devil, 
shows you 2 easy steps fo EXTRA p. profits 


Scores of dealers have found this two-step program works for more sales. 


First, attract mew rental customers for the easy handling Red Devil FP-33. Because 
the FP-33 is low in cost, a low rental price is possible. And—you make extra profits, 
with tie-in sales of wax, sandpaper, steel wool, etc 

Turn rentals on FP-33 machine into full price sales. Once a customer rents and uses 
the FP-33 in her own home, sees how light and easy it is to handle, she is a good 


prospect for outright purchase. Apply rental payments to the purchase price to clinch 
more FP-33 sales. 


1's as By adding the FP-33 to your other rental machines 


> thar! you increase rental business and open the way for more 
Extra te ic - full-price, FP-33 sales with your full 50% mark-up. 


The Red Devil FP-33 offers these advantages: 
Rod Devil, Here is a light, sturdy floor machine spe- writers approved) and 22 ft. long, insulated 


Rug Cleaner cially designed with the woman in mind. It cable. Yes, the Red Devil FP-3? Floor 
Sis ORS cnn new te Gitily ce © right for home waxing, polishing, scrub- 
formed into an efficient, professional type bing, steel-wooling, sanding or refinishing of ‘Ta ae 
rug and carpet cleaning machine, by the aj] kinds of floors. Counter-rotating brushes Floor Reconditioning Kit with steel wool 
use of a simple snap-on attachment, shown . : , . : 
above. A nerfect extra rental featere Provide fingertip control. Modern styling pads and three grades of sandpaper discs 
found in the Red Devil FP-33 attracts women, provides under-furniture also available for cash sales to either rental 
RETAIL $19.95 tox inc! clearance. Has more powerful motor (Under- or purchase customers. 


» 
Nied Devil ES eae ee 


Ae 
Cw & 


Conditioner is tops with women everywhere. 


1867 





